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U.K. Purchases Surplus Dried Eggs 


BROILER INDUSTRY EXPANSION 
MAY BRING SUMMER TROUBLE 


U.K. Puts Up $1 Million of $7 Million Disbursed for 32,- 
800,000 Lb. Dried Eggs—Boost in Egg Price 
Support Level Expected 


WASHINGTON — The U.K. this 
week bought 32,800,000 Ib. dried eggs 
from the US. The sale followed 
months of intensive sales @fforts to 
dispose of the unusual stockpile of 
this commodity in the hands of the 
Commodity Credit Corp. 

The removal! of approximately half 
of the old dried egg surplus to the 
U.K. was made possible through the 
disbursement of $7 million of gov- 
ernment and U.K. funds. The deal 
represents a return to CCC of ap- 
proximately 22¢ Ib. for the dried eggs 
which cost the CCC an average of 
$1.26 Ib. 

Three million dollars was made 
available by the Economic Coopera- 
tion Administration. Another $3 mil- 
lion was taken from Title 32 funds, 
and the U.K. put up $1 million of its 
free dollars to support the deal. In 
fact, it was the token contribution 
of the $1 million by the U.K. which 
made the transfer of these surplus 
stocks possible under the law, ECA 
funds could not have been used alone, 
nor could the U.S. Department of 
Agriculture pledge the Title 32 funds 
unless the U.K. advanced its own 
free dollars. 


Problem Eases 


In the meantime, the dried egg buy- 
ing headache is less onerous than 
last year. USDA had purchased 
through March 17 slightly less than 
15 million pounds of dried eggs—less 
than the rate of procurement in 1949. 
At the same time, the shell and 
frozen egg storage movement has 
taken hold, and shell egg prices in 
the midwest are now higher than the 
government 75%-of-parity price sup- 
port level—or 25¢ doz, nest run basis 
on midwestern farms. 

However, since the program was 
slow in moving into effective terri- 
tory, there is a question if the USDA 
will not be compelled to boost its 
national average price support level 
later in the crop year to assure the 
producers the national average price 
Representatives of the feed industry 
believe that a high buying price is 
necessary if the requirements of the 
Agricultural Act of 1949 are carried 
out. 

Another aspect of the poultry situ- 
ation is the new expansion in broiler 
production which may reach a climax 
in mid-summer. Observers say that 
the broiler industry is marching into 
difficult territory and that by mid- 
summer broiler producers, except 
those well financed and established 
will be heading for sharp disaster. 
Radical price breaks in the broiler in- 
dustry in the East are forecast for 
June on the basis of the current out- 
look. 


Further give-away legislation may 


remove the balance of the surplus 
dried egg stocks. The present attitude 
of Congress is to authorize any legis- 
lation which would dispose of surplus 
food supplies on the grounds that it 


a small way. 

*Eastern retail shell egg prices have 
firmed in the face of Lenten demand, 
and the failure of meat prices to fall 
as sharply as had been forecast pre- 
viously. 


New Formala Feed 
Production Mark 
Set at Kansas City 


KANSAS CITY — Formula feed 
mills in Kansas City hit an all-time 
high in production in 1949, topping 
the wartime peak by 9%. . 

Total output of the 12 major for- 
mula feed plants in Kansas City 
amounted to 580,383 tons in 1949. This 
topped the wartime peak of 532,195 
in 1943 by 9% and represented a 
gain of 11% over the output of 
522,376 produced in 1948. 

Principal reason for the increase 
was the much larger poultry numbers 
raised last year than in the preceding 
season in the area served by Kansas 
City companies. This was particular- 
ly true of broiler production, which 
showed a substantial expansion. All 
lines of feed business, however, were 
relatively good for firms in this 
market, and apparently some of the 
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increase therefore was attributable 
to aggressive sales and advertising 
policies. 

General trade indications are that 
larger feed manufacturing firms 
throughout the nation averaged 
around 10% greater production than 
in the previous season. It is not 
known if smaller country firms made 
comparable gains or if some of the 
apparent increase of termina] mills 
represented a shift in business chan- 
nels. 


The following table shows produc- 
tion of formula feed by mills in Kan- 
sas City for a series of years: 
Year Year 


Kansas City is estimated to be the 
second largest feed production center, 
being surpassed only by the output 
at Buffalo, N.Y. 


KANSAS GRAIN CO., FMA 
OFFICIALS VISIT EUROPE 


KANSAS CITY—March 21 two of- 
ficials of Flour Mills of America, Inc., 
Kansas City, flew from New York 
to Europe to visit grain and flour con- 
nections of the company on that con- 
tinent. 

Loren W. Johnson, vice president 
and manager of the Kansas Grain 
Co., will spend approximately two 
weeks in Great Britain, Belgium, Hol- 
land and France. John Lerche, export 
sales manager, plans to spend a long- 
er period of time in conferring with 
representatives of the ECA countries. 
He expects to return to Kansas City 
in about six weeks. 


Two Formula Feed 
Divisions Set Up 
by General Mills 


MINNEAPOLIS — General Milis, 
Inc., has announced that two formula 
feed divisions will be created out of 
the central feed division effective 
June 1 to pave the way for increased 
merchand sing and promotuonal serv- 
ices to dealers. 

The south central division, with 
headquarters at Kansas City, will 
have P. M. Waters as divisional sales 
manager. It will cover roughly the 
territory new supplied by the Kansas 
City feed mill. 

Warren Plummer will be divisional 
sales manager of the north central 
division with headquarters at Min- 
neapolis. Its territory will generally 
embrace the area for which feeds are 
supplied from the Minneapolis mill. . 

Cc. B. Anderson, director of formu- 
la feeds, said the move recognizes the 
“vast potentials and geographical 
area in the central division as now 
constituted.” He said the new ar- 
rangement will make for closer su- 
pervision of expanded sales and pro- 
motional activities. 


GEORGE LA BUDDE INJURED 

MILWAUKEE—George La Budde, 
La Budde Feed & Grain Co., Milwau- 
kee, is going about his business on 
crutches at present, as a result of a 
compound leg fracture. The injury 
occurred recently while Mr. La Budde 
was skiing near Aspen, Colo. 


Reinstatement of ECA Soybean 
Procurement for Germany Seen 


WASHINGTON — Officials may 
soon see the resumption of pro- 
curement of soybeans for Germany, 
or at least the flash of the green 
light on the deferred Economic Co- 
operation Administration 
ment authorization of $5.75 million, 
which was held up earlier. 

Originally Germany had put in a 
comprehensive request for approxi- 
mately 6 million bushels of soybeans. 
The first part of this request saw 
action when ECA issued the $5.75 
million authorization. Before buying 
got under way Germany requested a 
delay until it reviewed fats and oils 
requirements and investigated ster- 
ling area offers of these supplies. It 
has already been tentatively decided 
that soybean requirements will not 
exceed the $5.75 million, approxi- 
mately 2.55 million bushels. 

The balance of the German fats 
and oils requirement will be filled 
through U.S. exports of lard, cot- 
tonseed oi] and meal. 

The bulge in the price of soybeans 
has been worrying U.S. Department 
of Agriculture officials, since this 
price advance is seen as a potential 


stimulant to an increase in the soy- 
bean acreage. Experts at USDA now 
forecast that the 1950 soybean crop 
will be up 40% to nearly 14 million 
acres. This is a conservative estimate; 
other guesses at USDA run as high 
as 100% over last year’s acreage. 

However, USDA officials have 
pointed out to ECA officials that Ger- 
many now can get a better bargain 
in a combination purchase of cotton- 
seed oi] and meal or lard than it 
can in soybeans. The major factor in 
renewing the soybean procurement 
is the need of raw materials to keep 
the domestic German crushing indus- 
try in operation. 

ECA officials say that they are 
awaiting an answer from ECA officials 
overseas regarding the reinstatement 
of the German soybean procurement 
and expect a go-ahead signal very 
soon. However, since the 
ment will be in the hands of USDA, 
where the present high soybean price 
is disturbing, it can be expected that 
any purchasing activity by that 
agency, if reinstated, will be cautious 
and designed not to run the soybean 
merket up further. 
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The Ounce of Prevention 


“OOD credit and collections mean simply setting up sound rules and 
G procedures and adherence to them-—especially by the boss. No sale is 
complete until the money is in the till. Check your capacity to carry accounts 
receivable from your financial statements. 

Those are some basic credit rules being emphasized to manufacturers, 
distributors and dealers in the Minneapolis area by a group known as the 
Educational Committee of the Upper Midwest Feed & Seed Division of the 
Minneapolis Association of Credit Men. A story about this group's activities 
ppears on page 42 

The Minneapolis group, the only one of its kind in the country, was 
rganized about a year ago. Its activities to date indicate that it is serving 
the two-fold purpose of aiding members in placing their credit policies 
on a sounder basis and in helping dealers to do the same thing. These de- 
jrable results undoubtedly will be multiplied as time goes on. 

Fundamentally, the group aims to prevent credit troubles from devel- 
ing. The intention is not to restrict the sound use of credit-—-which it is 
recognized can build business—-but to avoid situations where the only ap- 
roach is to salvage as much as possible out of losing deals. The group recog- 
izes that its own members benefit whenever dealers in the area are aided 
n keeping their credit policies within bounds. 

The organization really is an industry discussion group. It does not try to 
force compliance, but the effect on the industry throughout the area is 
beneficial simply because the purpose is to oppose unsound procedures. No 
business man in any category, of course, wants to or intends to get himself 
to financial difficulty with credit. 

One of the interesting results of the Minneapolis group meetings has 
the organization of a subgroup to consider the feeder finance problem, 
rticularly in regard to turkey and broiler programs. Members of this 
ubgroup exchange forms and freely discuss their financing policies. Obviously, 
his could circumvent disastrous losses. 

Another service that could save many losses is the offering of assist- 
to dealers in their credit and collection problems. The committee fur- 
nishes a bulletin to dealers on request which contains sound suggestions 
for putting credit in order. One bit of advice contained in the bulletin is 
that the dealer keep his total of accounts receivable below the figure of 30 
days’ average sales and under 50% of current liabilities. 

The Minneapolis committee is attracting the attention of feed men from 
other parts of the country. Representatives of half a dozen feed manufac- 
uring centers have attended meetings in Minneapolis or asked for informa- 
tion concerning the organization and methods. 

Unquestionably, this is a worthwhile development. Proper credit policies 
can stimulate business, but credit contains so many pitfalls that it would seem 
to be only the part of intelligence to cooperate in discussions of the prob- 
lems and in spreading sound educational information. The Minneapolis 
activity could well be extended to the feed industry in other territories. 


* * 


Mr. Woolley’s Attitude 


N amazing revelation of bureaucratic indifference to the views of citi- 

zens developed in the recent hearing before a Senate agriculture sub- 
committee on the Commodity Credit Corp. charter. Under consideration at 
the time was the amendment introduced by Senator Thye of Minnesota, 
which would have made it mandatory that the CCC include the services of 
terminal commission merchants in the shipping of CCC owned grain from 
country points to terminal elevators or for export. 

Officials of the U.S. Department of Agriculture were vehément in their 
opposition to any restrictions on their grain handling procedures, and greatly 
exaggerated the effects of the Thye amendment 

The report of the hearing written by John Cipperly, Feedstuffs’ Wash- 
ington correspondent, contained this paragraph: 

“As soon as Mr. Brannan laid the foundation for the attack, Frank K. 
Woolley, assistant PMA director, loosed a bitter attack on the Kansas City 
Board of Trade and the Grain & Feed Dealers National Assn. for their 
sponsorship of the fight on behalf of the terminal commission merchants 
Mr. Woolley read into the record statements issued by the Grain & Feed 
Dealers National Assn. which urged all country elevator operators to go 
all out to swing congressmen into line behind the Thye amendment.” 

It is characteristic of a certain type of man in government service to 


the state in a democracy or a republic 
state is an irritating specimen to be 
the power of the state should be used 


The Grain & Feed Dealers National Assn. the Kansas City Board of 
Trade or any other organization, group of individuals, or an individual has 
every right, of course, to protest or to try to get others to join in a protest 
against any policy that is believed to be wrong or harmful. It is one of the 


fundamental rights of citizens 


There is an apparent desire on the part of some of the bureaucrats 
in our government to socialize industry, with the grain industry as one of 
the first targets. Business men thus threatened must organize to tell their 
story and to try to save not only their businesses but their independence 
They must impress their elected representatives with the dangers in the 
situation, and with their rights as citizens. When a government employee 
tries to stop them from doing so, he should be made the subject of open 


and widespread censure. 


In the minds of men like Mr. Woolley, propaganda apparently should 


be a weapon only for those in power. 


MARKET NEWS SUMMARY 


For Details Turn to 66-69 


Formula Feed Sales 
Hold Recent 
Gains in Southwest 


Formula feed sales in the South- 
west generally held to the volume 
gained in rocent weeks, althcugh 
there were some reports of erratic 
trends. Some manufacturers have ex- 
perienced several days during the 
week when sales were light and then 
in succeeding days the demand would 
be brisk. The net result was a full 
operating schedule for the week and 
occasionally some overtime. 

The outlook in poultry feed demand 
based on the spring hatchery busi- 
ness is mixed. USDA has reported a 
chick output in February which is 
equivalent to a year ago, with the 
concentration on broilers. The March 
hatch is expected to be about the 
same as a year ago. But a significant 
point is that chicks booked on March 
1 for April delivery are 23% behind 
a year ago. 

Manufacturers of poultry feed re- 
ported sales to be running equal to 
and ahead of this time a year ago. 
Dealers continued to buy cautiously, 
taking amounts which will cover only 
nearby replacement. Nevertheless, 
production was very good. 

Hog feed sales were not as strong 
as they were several weeks ago but 
they remained in good volume. Dairy 
cattle feed sales were fairly good. 

Prices of formula feeds continued 
to advance. Average increases in quo- 
tations ranged $1@2 ton. Strongest 
ingredients were millfeed, animal by- 
products and linseed oil meal. Cot- 
tonseed oil meal and soybean oil meal 
also were holding steady, but alfalfa 
meal was somewhat easier. Corn and 
other feed grains were firm. 


Formula Business 
Expands Further 


in Northwest. 


Formula feed business continued 
to expand in the Northwest, pushing 
March volume well ahead of Febru- 
ary sales. The improvement was not- 
ed by all major manufacturers in the 
area. 

Stronger ingredient prices encour- 
aged many dealers to book more 
heavily, with some of them antici- 
pating their needs for as much as 
60 days in advance. This type of buy- 
ing has not been prevalent in the area 
for some time. 

Increased sales were noted prin- 
cipally on poultry concentrates, chick 
scratch feeds, dairy rations and tur- 
key feeds. Hog feed sales, while 
slightly better, are not up to expec- 
tations. One concern reported an es- 
pecially active demand for 16% dairy 
feed. 


Plants are running at full sched- 


ules, with some operating Saturdays 
or adding extra shifts, Other concerns 
are considering expanded operations. 

Ingredients are firm in price, many 
of them showing gains over the levels 
quoted a week ago. Bran advanced 
$3@4 ton as a tight supply situation 
developed, and other millfeeds ad- 
vanced a smaller amount. Linseed 
oil meal is up $2@3 ton and soybean 
oil meal gained 50¢@$1 ton. Alfalfa 
meal remained steady, along with oat 
products. 


Sales Volume Gains 
in California as 
Prices Climb 


The volume of formula feed sales 
in southern California increased 
slightly this week. Poultrymen are 
still complaining bitterly about prices, 
and most feed mixers are equally un- 
happy about their markup, since pres- 


ent ingredient costs actually war- 
rant higher rather than lower for- 
mula feed quotations. Under these 
conditions there is a noticeable lack 
of price cutting and a more orderly 


Interest in futures is limited, and 
even new crop barley, for May-June, 
which is being quoted at 40@50¢ cwt. 
under spot, fails to arouse any great 
amount of enthusiasm. 

The millfeed market is firm, and 
prices cover a wide range. Some Mexi- 
can production is offered at $51, but 
most buyers prefer to pay a premium 
for domestic material. Considerable 
tonnage of standard millrun sold at 
$52@53.50 and bran at $55.50@56.50, 

A few cars of prompt soybean oil 
meal were reported traded at $55.50 
but most sales are on a basis of $56 
@57, bulk Decatur. Small spot offer- 
ings gf copra advanced $1 and even 
off-shore, which has been quoted as 
low as $56 during recent weeks, is 
now firm at $59.50. Linseed oi] meal 
continues to show strength, with 
most sales at $64. 

Demand for meat scrap improved, 
and offerings are very limited. No 
sales were reported below $2.05 a 
unit of protein. Fish meal, however, 
failed to reflect this strength, as sar- 
dine meal declined 5¢ a unit, and 
demand is slow at $2.30. 

The market on citrus pulp and meal 
has been quite dull all season and 

(Continued on page 71) 
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We offer the following aii and late at prices listed below, in either 
straight or mixed cars, subject to market change and our confirmation 


MIXED FEEDS MISCELLANEOUS FEEDS 
KELLOGG POULTRY FEEDS 7 
Stel Gut Dry No.2 Gorn, hen size 
Poultry Concentrate _ 32% $83.00 size 
Poultry Concentrate, with Oil... 32% 87.00 
Ground or Pulverized Barley se 52.00 
Chick Starter Mash . 18% 74.00 
Pulverized White Oates ............... 56.00 
Chick Grower Mash . 17% 69.00 Pulverized Mixed Feed Oats ................ 45.00 5 
Laying Mash 42-44 Ib. Doubie Recleaned Fancy 
Hen Size Scratch Feed . 63.00 Canadian Racehorse Oats, bulk _...... Bu. LO1Y ig 
Grower Scratch Feed 66.00 PR burlaps .. Bu. L10¥, 
b. No te Oats, bulk. 
KELLOGG TURKEY FEEDS 36-Ib. White Oats, bulk 0. im 52.00 
Turkey Starting Mash 24% 78.00 Oats, sacked .. 
Turk ing Mash 74 ure | 
ydrate alfa Mea a 63.00 
KELLOGG HOG FEEDS .. 1% 122.00 
Pig Grower 24% 76.00 Douglas Brand Corn Gluten Feed... 23% 63.00 
Pig-Hog Balancer _. 32% 78.00 Oyster Shells ..................... Foal 21.50 
Super Hog Concentrate 40% 92.00 Carbonate 12.50 
ax Screenings, k . 20.00 
KELLOGG DAIRY FEEDS Flax screenings, ground and sacked 23.00 
Molasses Dairy Feed 16% 38.00 Canadian Refuse Sergs., bulk 11.50 
Dairy Feed (all grain)... 18% 64.00 Canadian Refuse Scrgs., ord. and sacked 18.50 
Dairy Concentrate 0... ccc 32% 78.00 Fine Gr. Canadian Clover & Alf. Sergs. 17% 23.50 
Calf Meal, 50-lb. sacks — 22% 85.00 Cane Molasses, 50-gal. drums, each __... 16.50 
Special Seoer Ration... W% 76.00 Barn Lime, ton lots, per 


SPECIAL— Guaranteed { 17% Protein $27.00 Ton, Minneapolis, Sacked 
FINE GROUND CANADIAN Analysis 12% i $24.00 Ton, Minneapolis, Bulk 


SEEDS FROM FLAX SCRGS. 
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House ects CCC Charter Change 


By 400N CIPPERLY 
Washington Correspondent of 
Veedstuffs 


WASHINGTON 
Representatives 
amendment to the Commodity Credit 
Corp. charter which would have au- 
thorized the use of terminal commis- 
sion merchants in the movement of 
CCC-owned stocks of grain 

Albert Cole (R., Kan.) offered the 
proposal which was similar in pur- 
pose to that previously introduced in 


The House of 


Improve Pig Profits 


| clals. 
turned down an | 


the Senate 
jections which had been made by 
US. Department of Agriculture offi- 


Sen. Edward Thye | 


The Cole amendment went into the 
discard when Rep. Clifford C. Hope 
(R., Kansas) took the floor to oppose 
it, 

The failure of the House to ap- 
prove the Cole proposal seems to end 
any hope of the terminal commission 
merchants to get their position «stab- 


lished by action. 


The Senate Agriculture Commutteey 
| has yet to act on the revised charter 


amendment, but now that the House 


taken a strong position in oppo- 
sition, there seems little prospect that 
it can carry the Senate. 

Sen. Thye has withdrawn his orig- 
inal amendment and substituted the 
following proposal to amend Sec. 
5(G) of the CCC charter: 

“In acquiring, warehousing, trans- 


_ When your hog feeds are adequately S0FNenEE 
they provide improved nutrition Paes 
greater profits for both you and 
Ray Ewtnc Swine Mix helps you 
your hog supplements, pig starters, 


sow feeds and hog fatteners with 
nutrient factors to meet National Reseamam 
Council requirements. Ray Bwine SWINE 
now contains the all-important 
Protein Factor (APF) which is so RGGRREEEEEEE 
rapid economical growth. Let 


ALFALFA MEALS 


porting, processing, handling. or dis- 
posing of an agricultural commodity 
(except disposing of such commodi- 
ty to other government agencies) the 
corporation shail utilize the ysual 
and customary channels, facilities 
and arrangements of trade and com- 
merce except to the extent that the 
Secretary of Agriculture, after due 
notice and public hearing, determines 
that such channels, facilities and ar- 
rangements with respect to any area 
and period are inadequate for the ef- 
ficient and effective conduct of such 
operation; but this provision shall 
not be construed to limit the corpor- 
ation’s authority to acquire storage 
facilities or any interest therein as 
provided by section 4(H) or to utilize 
storage facilities so acquired.” 


Purpose Altered 

As far as can be learned the sub- 
stitution of this proposal for the first 
Thye amendment originated with 
Sen. Thye himself and was designed io 
remove the mandatory use of terminal 
commission merchants in the move- 
ment of CCC-owned grain and at the 
same time make it clear that there 
was no intention to cripple CCC grain 
storage activities in regard to the so- 
called temporary and emergency stor- 
age facilities it has already acquired. 

Charles F. Brannan, secretary of 
agriculture, in appearing before the 
Senate subcommittee in opposition to 
the original Thye amendment stated 
that this proposal would have the ef- 
fect of denying CCC the right to use 
the storage facilities it had acquired 
to store farmers’ crops. He said the 
Thye amendment would put the cor- 
poration back in the same position 
it held in 1947 when the 80th Con- 
gress took away its right to own or 
acquire any interest in real property, 
a power which the first session of 
the 8lst Congress restored. 

However the amendment goes much 
farther in its application than pos- 
sibly its author may have supposed. 
Terminal grain warehouse represen- 
tatives said it had the effect of giv- 
ing CCC full steam ahead authority 
to build, own or buy country and 
terminal elevator facilities whereas 
up to this time CCC has stated that 
it had no intention of invading the 
field of permanent warehousing. 

The terminal warehousemen’s 
spokesman said that it frees all other 
segments of the grain handling in- 
dustry but holds the warehousemen 
under a real government threat to 
enter the field of permanent ware- 
housing. 


A. E. LIPPELMAN ON VACATION 


CINCINNATI—A. E. Lippelman, 
president and general manager of the 
Ubiko Milling Co. in suburban St. 


Bernard, Ohio, is enjoying a Florida 


M 


vacation. 
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Millfeed prices hit the 1949 high in April. 
performance this year? 


602 Board of Trade Building 


What do you need? 


Will there be a repeat 
—ferry Parks 
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Small’s Dehydrated Alfalfa Meal is delivered 
to you on a uniform standard of grade and 
quality—with a famous record of performance. 
You needn't take chances with the quality of 
your feed with unknown and untried brands; 
play safe with Small’s Dehydrated Alfalfa 
Meal—for Feeds With A Future. 


PANY, 


| 
E 
i 
a 


6——PEEDSTUFPS, March 25, 1950 


Corn Acreage Cut 


2.8 BILLION BUSHEL CROP 
INDICATED BY U.S. REPORT 


Farmers Expected to Reduce Plantings Only Half of 
Amount Asked by USDA; Wheat Production 
Above 1949 Forecast 


By JOHN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


WASHINGTON~Farmers will re- 
duce their 1950 corn acreage by only 
about half the arnount recommended 
by the government, according to the 
US. Department of Agriculture's re- 
port on prospective plantings 

On the basis of the same report, 
a 1950 wheat crop of 1,185 million 
bushela is forecast, slightly larger 
than the 1,146 million bushels har- 
Vested last year. Soybean acreage is 
expected to be increased by 18.3% 

The indicated acreage for corn was 
feported at 82,765,000, compared with 

government's goal of about 76,- 
),000. Last year’s corn acreage was 
910,000, compared with the 10-year 
erage of 89,825,000. 

Such an acreage would produce a 
mm crop of 28 billion bushels if 
re yields equalled a recent five- 
ar average. This compares with 
at year’s near-record crop of 3,- 
000,000 bu. 

In December, USDA ordered a corn 
reage allotment of 46,246,973 acres 
or the commercial corn area. This 
presented a reduction of approxi- 
ately 19.7%. On a national basis 


government an 
creage reduction of 12.9%. 
Corn producers have responded ag 
f March 1, 1950, with an indicated 
9% reduction, most of which has 
mn reflected in reports from the 
ymmercial corn states. But even in 
ese states the intended reductions 


are short of government orders. 

In the major corn producing states, 
farmers’ intended acreage plans re- 
veal that cutbacks will vary from 
12% in Illinois and 13% in Iowa to 
6% in Missouri and 8% in Kansas. 
Sharp corn acreage gains are 
in Texas and Oklahoma, which have 
expanded acreage by 21% and 15%, 
respectively, over 1949. Likewise, in 
the Southeast, from North Carolina 
along the Gulf region and into Mis- 
sissippi, acreage gains are reported. 

Further Reduction Seen 

Grain branch officials believe that, 
when actual acreage allotments are 
known in the commercial corn area, 
there will be a further reduction in 
plantings. In issuing the March 1 
report, the Crop Reporting Board of 
USDA admits that exact knowledge 
of acreage allotments were not known 
in the commercial corn area. 

On the other hand, trade observers 
say hog-corn farmers will ignore acre- 
age allotments and continue, to plant 
the amount of corn they estimate for 
their immediate needs for the number 
of hogs they intend to raise this com- 
ing year. 

On balance, while these farmers 
are not interested in price supports 
for corn, it might develop that the 
cash corn farmer will be in better 
compliance than the crop report 
would indicate. 

As of the March 1 report, the major 
corn producing states as individual 
units are ineligible for price support 

The corn acreage increases in Texas 
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and Arkansas reflect, according to 
analysts, the switching of farmers 
from acreage-controlied cotton to 
corn, which is not controlled in their 
counties. 

The 1950 wheat crop is now esti- 
mated at 1,185 million bushels, com- 
pared with a 1949 harvest of 1,146 
million bushels. 

Winter wheat acreage was reduced 
by 15% from last year, and the pros- 
pective spring wheat acreage is off 
12.6%. 

In arriving at the 1950 wheat crop 
estimate of 1,185 million bushels, offi- 
cials figure spring wheat yields at 
an average for the years 1944-48. 


Sharp Wheat Acreage Drop 

All spring wheat acreage is repart- 
ed at 19,727,000—providing a total 
all wheat acreage of 72,750,000, com- 
pared with 84,931,000 in 1949. Spring 
wheat area production based on 1944- 
48 yields should be approximately 
300 million bushels, USDA says, giv- 
ing a 1950 wheat crop of 1,185 mil- 
lion bushels. 

The overall wheat reduction is indi- 
cated at 14% below 1949, but USDA 
officials say a relatively high produc- 
tion can be expected because most 
of the land taken from production 
is in the marginal areas. 

The estimated total wheat acreage 
is reported “slightly below” the na- 
tional acreage set by the government. 

Total acreage sown to all spring 
crops, including hay, in 1950 shows an 
increase from 274.2 million acres in 
1948 tc 277.9 this year. In terms of 
total acreage, this increase is offset 
by the sharp decline in winter and 
spring wheat acreage. 

The first indication of the plans of 
farmers for the current crop year, 
as forecast in the first official crop 
report of USDA, indicates that agri- 
cultural producers are squirming 
around in the tightening production 
straitjacket and are not too closely 
following crop acreage allotments 
even though the penalty for non- 
compliance means ineligibility for 
price support. 

Soybean Acreage y 

Soybean acreage expansion fell be- 
low the melancholy estimates of 
USDA, where the most conservative 
guess was for an increase in har- 
vested acreage this year by 40%. The 
report now shows that soybean pro- 
duction in planted acreage will ex- 
ceed that of last year by only 18.3%. 

Here again the increased acreage 
is shown in the cotton belt states of 
Arkansas and Mississippi, with in- 
creases of 80% and 35%, respec- 
tively. Another large soybean expan- 
sion is reflected in commercial corn- 
acreage-controlled areas of Iowa, 
where farmers reveal intention of 
expanding soybean acreage by 20% 
In Minnesota, soybean acreage inten- 
tions show an increase of 55%, mak- 
ing that state the fourth largest po- 
tential producer of beans. Illinois 
soybean producers indicate intentions 
to expand acreage by 13%. 

USDA officials, surprised by the 
soybean acreage intention report, now 
fee] that, when the actual acreage 
allotments by farms are known in the 
Corn Belt there will be a marked de- 
cline in corn acreage and a corre- 
sponding increase in soybean acreage 

Adjustments in farmers’ plans have 
set up a cross-movement between 
crops. While soybean acreage is on 
the upturn, flax production will be 
off 225%. 

While there is some indicated re- 
duction in corn production, there is 
an overall increase in feed grain acre- 
age, with sharp increases in barley 
and grain sorghums. Barley produc- 
tion indicates an increase of 23.8%, 
and sorghums wil! be up 23.9%. Farm- 
ers may boost oats output by 7.7%. 

A quick appraisal of the broad as- 


pects of the March 1 report indicates 
that farmers are taking USDA state- 
ments at face value and are shifting 
their production into feed grain sup- 
plies to meet a livestock economy 
trend. At the same time, it is indi- 
cated that farmers move from re- 
stricted crops into nonrestricted 
crops in order to get the full output 
from their acreage. 

In regard to corn acreage inten- 
tions, one PMA official commented 
that, if producers hold to the levels 
indicated by this report and yields 
per acre continue on the recent high 
levels, marketing quotas will be nec- 
essary for the 1951 corn crop. 

The total feed grain acreage will 
be expanded by nearly 4 million 
acres, the crop report shows, but this 
total increase will not be reflected 
in a total feed tonnage increase since 
part of the corn acreage increases 
are in normally low yielding states, 
and tonnage will not be increased 
proportionately in oats and barley or 
sorghum expansion. USDA estimates 
that the feed grain tonnage will on 
balance be reduced in 1950 from 126 
million tons in 1949 to approximately 
113.5 million. 

The crop reporting board reflects 
PMA opinion in regard to possible 
shifts in farmers’ intentions once 
acreage allotments are known for 
individual farms. The report states, 
“One factor difficult to evaluate is a 
possible further effect of acreage al- 
lotments for several crops when they 
become known for individual farms.” 


Later ip the report the Crop Re- 
porting rd says that individual 
corn acreage allotments had been 


given only to farmers in a few of 
the commercial area counties by 
March 1 but that it was widely known 
that substantial reductions in acre- 
age would be necessary to qualify for 
price support. 

The prospective plantings of im- 
portant crops and last year’s plant- 
ings, respectively, by major-produc- 
ing states included: 

CORN 


Penneylvania, 1,364,000 acres, compared 
with 1.382.000 last year; Obto, 3,337,000 and 
3,627,000; Indiana, 4,293,000 and 4,770,000; 


Iilineia, 8.166.000 and 98,280,000; Iowa, 98,- 
$54,000 and 11,326,000; Michigan, 1,654,000 
and 1,798,000; Wisconsin, 2.616.000 and 
2,621,000; Minnesota, 4,943,000 and 56,682,000; 
Missouri, 4.132.000 and 4,396,000; North Da- 
kota, 1,335,000 and 1,239,000; South Dakota, 
3,609,000 and 4,101,000; Nebraska, 6,471,000 
and 7,438,000; Kansas, 2,390,000 and 2,596,- 
600; Kentucky, 2,262,000 and 2,396,000; Okla- 
homa, 1,385,000 and 1,396,000; Texas, 3,146, - 
000 and 2.699.000; Colorado, 660,000 and 
706,000 


SPRING WHEAT 


Minnesota, 960.000 acres, compared with 
1,118,000 last year; North Dakota, 6,781,000 


and 7,706,000; South Dakota, 3.046.000 and 
3,716,000; Montana, 3.807.000 and 4,230,000; 
Idaho, 569,000 and 669,000; Colorado, 133,- 


000 and 220,000; Washington, 577,000 and 
607,000; Oregon, 247,000 and 297,000. 
DURUM WHEAT 
North Dakota, 2.848.000 acres, compared 
with 3.236.000 last year, and Seuth Dakota, 
310,000 and 360,000. 
oaTs 


Pennsy!vania, $28,000 acres, compared with 
862.000 last year; Obie, 1,291,000 and 1.375. 


000; Indiana, 1.652.000 and 1,602,000; 
nots, 4,026,000 and 43,966,000; Michigan, 1, 
698,000 and 1.614.000; Wisconsin, 31,060,000 
and 3,030,000; Minnesota, 6.379.000 and 6,- 
027,000; Iowa 6,674,000 and 6,417,000; Mis- 


sourt, 2,163,000 and 2.121.000; North Dakota, 
2,416,000 and 1,858,000; South Dakota, 3, 
667,000 and 4,101,000; Nebraska, 2,913,000 
and 2,499,000; Kansas, 1.448.000 and 1.034, 
000; Oklahoma, 1,346,000 and 963,000; Texas, 
1,820,000 and 1,466,000. 


BARLEY 


Minnesota, 1,404,000 acres, compared with 
1,097,000 last year; North Dakota. 2,445,000 
and 1,962,000; South Dakota, 1,420,000 and 
1,235,000; Nebraska. 649.000 and 381,000; 
Montana, $66,000 and 611.000; Colorado, §75, 
000 and 876,000; California. 2,157,000 and 
2,083,000. 

SOYBEANS 


Obie, 1,010,000 acres, compared with 
000 last year; Indiana, 1.734.000 and i,876,- 
000; Tilinets, 3,760,000 and 3,327,000; Minne 
sota, 1,138,000 and 734,000; Iowa, 1,671,000 
and 1,309,000; Missouri, 1.652.000 and #97,- 
000, Kansas 300,000 and 160,000. 


Minnesota, 1,319,000 aerea, compared with 
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Proposed Use of CCC Stocks by 
ECA Held Threat to Grain Trade 


By JOHN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


WASHINGTON — The pending 
amendment to the Economic Coopera- 
tion Administration extension act 
which provides that agricultural sur- 
pluses now in possession of the Com- 
modity Credit Corp. shall be used to 
supplement financial aid to western 
Europe presents probably the great- 
est threat ever to appear to private 
trade in grain, cotton and tobacco. 

This amendment to the ECA exten- 
sion bill was introduced by Rep. John 
H. Vorys (R., Ohio) and provides that 
in lieu of $1 billion in cash CCC is 
authorized to supply ECA nation 
needs in kind up to that amount of 
money 

According to observations of reli- 
able government sources, Mr. Vorys, 
who has been a steadfast supporter 
of ECA programs, believes that under 
his proposal this is the only way in 
which ECA can obtain the $3.15 bil- 
lion appropriation request which it 
has submitted to Congress 

The Senate Foreign Relations Com- 
mittee has already approved the full 
ECA money request, but, of course, 
this action is still subject to review 
by the Senate Banking and Currency 
Committee when the appropriations 
bill comes before Congress. The Vorys 
action only concerns the legislation 
involving the extension of the ECA 
act itself. Eventually the House as 
well as the Senate will have to con- 
sider the appropriations for ECA as 
a separate measure. 

However, House action approving 
the Vorys amendment would carry 
weight with any consideration of the 
appropriation bill. Rep. Vorys is said 
to believe that if the ECA bill reaches 
the House floor carrying an authori- 
zation of $3.15 billion for this com- 
ing year it will be whittled down as 
low as $2.4 billion in new funds. This 
would represent a substantial reduc- 
tion in the agricultural programs 
which ECA contemplates for the en- 
suing crop year. According to ECA 
officials, it has been proposed to Con- 
gress that ECA will spend approxi- 
mately $475 million for wheat; $135 
million for coarse grains and $475 
million for cotton. 

If ECA is denied those funds and 
they are replaced by CCC from its 
surplus stocks, which are adequate 
to fill these demands, this potential 
ECA buying power will be taken out 
of the cash market. No one here can 
forecast the price effect of the Vorys 
amendment on the cash grain mar- 
kets, except to say that the with- 
drawal of ECA from current markets 
will depress prices, a condition which 
would force grains and other price 
supported commodities into the CCC 
loan programs 

Export commodities such as cotton, 
wheat, coarse grains, oilseed meal, 
soybeans and others under the copdi- 
tions of the Vorys amendment would 
be transferred from CCC to ECA for 
distribution to western European na- 
tions. This condition would effectual- 
ly kill any chance of the private trade 
to participate in these transactions. 


May Kill Private Trade 

If this condition should develop it 
is seen possible that this might mean 
the end of private trade in world ex- 
port markets and stimulate the trend 
of CCC into the domestic merchandis- 
ing field. 

If ECA buying power were to be 
taken out of the grain and cotton 
markets at this time or after June 30, 
1950, it is seen that these markets 


would immediately react to this bear- 
ish news and cause a heavy in-bound 
movement of new crops to the CCC 
program, which ultimately would be 
just as expensive as an actual cash 
appropriation by Congress for ECA 
for the coming year. 


In fact, the Vorys amendment 
would make the current CCC request 
for an additional $2 billion borrow- 
ing power inadequate. Under the 
Vorys amendment CCC would be re- 
quired to sel) its surplus commodities 
of wheat, corn, tobacco and cotton at 
not higher than the market price 
Passage of the Vorys proposal, if it 
broke markets sharply, would in- 
crease the losses to CCC as it made 
its supplies available to ECA at mar- 
ket levels. Even if CCC were disposed 
to include private export interests in 
these operations, it would seem ad- 
ministratively impossible for it to 
include the private trade in erratic 
markets which might develop 

The one source of optimism is the 
refusal of the Senaté to go along 
with the House on this proposal, but 
the House Foreign Relations Com- 
mittee approval of this proposal is 
a trading point in an uncertain con- 
gressional body which frequently 
shifts its position without apparent 
reason. As things stand now the two 
foreign relations committeocs have re- 
ported ECA bills which are in sub- 
stantial disagreement. Floor action 
may bring them into closer align- 
ment. The big problem as far as the 
grain trade is concerned is in the 
House when the bill comes up for 
action 

Officials of the National Grain 
Trade Council have entered into dis- 
cussions with prominent ECA officials 
and others to see what action may 
be taken to head off this proposal 


W. C. ESSMUELLER, CHAIRMAN 
OF ESSMUELLER FIRM, DIES 


ST. LOUIS—-William C. Essmueller, 
73, chairman of the board, The Ess- 
mueller Co. St. Louis, died in St 
Louis March 23. Mr. Essmuelier had 
been president of the company for 
many years and last year was named 
to the chairmanship of the board of 
directors. 

Mr. Essmueller was a member of 
a family which has manufactured 
milling machinery continuously since 
1878. His father, Fred H. Essmueller, 
founded the company that year in 
Belleville, Il A few months later he 
moved the operations to St. Louis and 
subsequently the business expanded 
to include a plant in Kansas City 

Mr. Essmueller was graduated from 
Washington University of St. Louis 
in 1894 and started with the company 
shortly thereafter. He attained the 
32nd degree in Masonry and was a 
past master of his lodge 

He is survived by his widow, Mrs 
Amanda Essmueller; a son, Arthur 
F. Essmueller, president of The Ess- 
mueller Co.; a brother, B. H. Ess- 
mueller, vice president of the com- 
pany, Kansas City, and two sisters, 
Mrs. Sam Broadbent and Miss Frieda 
Essmueller, both of Bourbon, Mo 


CARGILL CONSOLIDATES 
ALL GRAIN OPERATIONS 


MINNEAPOLIS—Cargill, Inc., has 
announced the consolidation of all its 
grain activities into a single grain 
division, to become effective June 1. 

L. L. Crosby, vice president in 
charge of the company’s country divi- 
sion, will become a member of the 
Cargill executive staff where he and 
RC. Woodworth will jointly conduct 
the company’s public relations. Mr. 
Crosby will also make use of his ex- 
perience with his former division by 
acting in an advisory capacity on all 
of the company’s grain activities in 
the areas of grain production. 

The activities of the country divi- 
sion will be assigned to the Minne- 
apolis regional office of the grain 
division, with R. B. Parrott as man- 
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Advisory Group Urges Carotene 
Research, Improved Feed Data 


WASHINGTON—Research studies 
covering the stabilization of carotene 
and other nutrients of feedstuffs as 
well as the compilation of more use- 
ful information on the composition of 
feeds and the nutritional require- 
ments of livestock and poultry were 
given top priority in the recommen- 
dations of the Feed Advisory Com- 
mittee for research and marketing 
work at a meeting March 16-17. The 
committee functions under provisions 
of the Research and Marketing Act 
of 1946. 

The committee stressed the impor- 
tance to the feed industry and to 
farm livestock enterprises of research 
that would result in retaining the 
value of carotene (source of vitamin 
A) and other nutrients in feedstuffs 
as hay and cereals-—during 
the harvesting and storing process. 
The group urged increased emphasis 
on such work and asked that it also 
stress preventing the loss of benefits 
from such nutrients after they are 
consumed by animals. 

The cornmittee stated its belief that 
regearch work on the feed nutrient 
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should ultimately result in 
better quality products for human 
consumption from the nutritional 
standpoint. Carotene, for example, is 
oxidized during the handling, process- 
ing and storing of feeds, and its re- 
tention in these processes would re- 
sult in animal and poultry feeds of 
better nutritive content. Dairy cows 
secrete in their milk less than 5% of 
the carotene they eat. 


Need for Data Cited 

The assembling of data for estab- 
lishing more reliable tables on nutri- 
tional content of feed ingredients 
and roughages and standards of nu- 
tritional requirments of livestock and 
poultry was also emphasized by the 
committee as being a top need of 
the feed industry. Although much in- 
formation of this nature is now avail- 
able, the committee outlined the 
need for data of more recent origin 


to meet more adequately current | 
nutritional requirements. It is neces- | 


sary, members explained, to bring | 


such information up to date and to 


include more of the important nu- | 
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trients which have been 

as essential in good feeding practice. 
Because of the effect of variety, 
and soil treatment and other 
factors on the nutritive quality of 


cient consumption of formula feeds. 


Other Recommendations 
In drawing up its recommendations, 
the feed committee in general reaf- 


and on which it had established pri- 
ority. In addition to the studies on 
carotene and feed composition, other 


is concerned with developing better 
quality corn hybrids that are higher 
in protein, vitamins and other feed- 


Chase, Cooperative GLF Exchange, 
Inc., Buffalo; H. M. Blackhurst, Utah 
Poultry & Farmers Coop., Salt Lake 
City; L. E. Bopst, Association of 
American Feed Control Officials, Col- 
lege Park, Md; R. C. Buckles, pro- 
ducer, Moundview Wheat Farm, 
Stratford, Texas; E. G. Cherbonnier, 
industry consultant, St. Louis; Har- 
old L. Peet, producer, Pike, N.Y.; 
Dr. Paul H. Phillips, University of 
Wisconsin, Madison; Charles Schmitt, 
producer, Beason, Ill; Mr. Black- 
hurst and Dr. Phillips are new mem- 
bers of the committee. Walter W 
McLaughlin, farm service depart- 
ment, Citizens National Bank, De- 
catur, Ill., a third new member, was 
unable to attend. 
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PANEL DISCUSSION SET 
FOR CALIFORNIA MEETING 


LOS ANGELES—Plans have been 
announced for a panel discussion at 
the 26th annual convention of the 
California Hay, Grain & Feed Dealers 
Assn. April 20-22 at the Biltmore Ho- 
tel, Los Angeles. 

John E. Pickett, editor of the Cali- 
fornia Farmer, will act as moderator 
of the convention open forum April 21 

Panel members are: poultry-nutri- 
tional—Dr. H. R. Bird, Agricultural 
Research Center, U.S. Department of 
Agriculture, Beltsville, Md., and Ger- 
trude H. Beckwith, president, Philip 
R. Park, Inc., San Pedro; bulk feeds 
—Gail M. McDowell, president, West- 
ern Consumers Feed Co., Paramount, 
and O. H. Kruse, O. H. Kruse Grain 
& Milling, El) Monte; dairy questions 
—G. E. Gordon, extension specialist, 
College of Agriculture, University of 
California, Berkeley, and Dr. George 


An exhibit in connection with the 
subject of bulk feed operations also 
is planned. re 


M. F. BLANCO JOINS 
DICKINSON BROTHERS 


yt, recommendations with changed em- 
phasis included: 
a? 1. Broadening development of new 
Sc. and improved methods for sampling 
grain in railroad cars to include grain 
handled in all types of transporta- 
tion and also in storage. 
; 2. Relating to animal nutrition 
crops, present feed standards and in- development of im- 
bee formation on feed composition are ts drying cond 
not considered generally accurate. In pod tioning 
i of grain and in storage of grain in 
< discussions on this matter, U.S. De- 
oe country elevators to include elevators 
a. partment of Agriculture officials ex- | i terminal markets. The committee 
cee | plained the desirability of putting also said as & matter of general 
‘ uch information on a regional or = peal 
ae 3. phasis, that such work should cover 
ee) | localized basis for greatest effective- - of feed and seeds 
ness. The committee emphasized that gram, 
ea this work would be of vital impor- nom of through ung 
epee tance to manufacturers and users 
=, | of feed and that such information 4. Giving a higher priority to work | & 
would result in better preparation of | & process for 
eran feeds and in greater and more effi- cleaning ecting used grain 
one use and distribution of such bags, 
ay the committee urged that this work 
; be started as soon as possible. 
Dr. John D. Black, member of the 
firmed—with a few exceptions—the | 11-man Agricultural Research Policy 
a Be work it formerly had recommended Committee, attended part of the 
if ee meeting in his liaison capacity and 
administrator of agricultural research 
for the USDA, explained the relation- 
ats ay ship of RMA work to the over-all 
USDA research program. And he : 
oe emphasized that USDA intends to use t 
is the advisory committees to full ad- 
vantage. 
a Members of the feed advisory com- 
a mittee present included Elwood L. 
OUR NEW VITAMIN DIVISION 
| 
Drumm, animal husbandry depart- 
ment, California State Polytechnic 
ea College, San Luis Obispo 
ra CHICAGO — M. F. Blanco has 
§ and POULTRY GRADES cago feed brokerage concern, as a 
moe Mr. Blanco was formerly with the 
local feed office of Pillsbury Mills, 
Inc. 
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Two pounds more protein in every bag! 


ARCHER 36% 
Linseed Grits 


LARGE GRITS 


for bunk-feeding beef cattle 
and top-feeding dairy cattle 


“No fines, no dust, no waste 


No feed lost in strong winds. No loss from 
caking in the bunk or manger. 


“More palatable 


Ruminants find a coarse feed such as the 
large Grits more palatable than finely- 
ground meal. 


“Comparable to pea-size pellets 


The large Grits give all the feeding advan- 
tages of pea-size pellets. 


SMALL GRITS 
in your formula feeds 
*Properly granulated for mixing 


Excellent for mixing in dairy, beef, hog or poultry 
feeds. Mix remains uniform even during shipment. 


“Improves the texture 


Gives mixed feeds the texture nature says rumi- 
nants should have. Makes a more palatable feed. 


*No fines or dust 


Carefully screened for removal! of all fines and dust. 
No waste, no blowing, no sifting through sacks. 


“Improves the appearance 


Archer Linseed Grits give feeds a distinctive appear - 
ance making them more attractive to your customers. 


Free-flowing as grain, easy to handle, pleasant to 
work with. 


contains two pounds more protein in 


Two Pounds More Protein in every bag of ARCHER EXTRACTED LINSEED OIL MEAL 
hare Shown that han meal ade the FREE Samples! 


extracted linseed oil meal equals old- 
fine bloom and finish that linseed -fed 


style linseed meals in all respects and 
excels them in protein efficiency. cattle have always shown. 


Archer Extracted Linseed Oil Meal 


ARCHER-DANIELS-MIDLAND CO. 


MINNEAPOLIS 2, MINNESOTA 


ARCHER-DANIELS-MIDLAND COMPANY 
600 Roanoke Bvilding Minneopels 
Please send me free samples of Archer Linseed 
additions) 


Soybeon oil meal ond pellets, linseed 
of mec! and pellets, mill feeds, feed 
grains, flox screenings oil feed. 


; 
| 
| 
| 3 
| 
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Profile of the Principal Broiler Areas of the U. 


At the recent fact finding conference of the Institute of American Poultry contrasting conditions now and 10 years ago. In connection with his talk, 
Industries in Kansas City, J. BR. Redditt, of the Cudahy Packing Co., Chicago, which was reviewed in Feedstuffs Feb. 14, Mr. Redditt presented the follow- 
gave « long-range view of the seven principal broiler areas of the mation, ing chart on some of the major features of each of the broiler sections: 


Broilers Produced 


BROILER | Ave. Size Broods M’keted)| Market Wits. || Feed Conver- 
AREA | of Flock | Per Year | in weeks i in Pounds | _sion in Ib, Where Soild (in thousands) \Process’g Method 
[1640 | 1960", 1940 | 1950 1940 1960 | 1940 | 1960 | 1950 |) 1940 | 1950 |, 1940 | 1950 | % gain _ 10 
| i} ij } : ive) 
ARKANSAS i i 266. [Drees 
| 2.000) 5,000), 1% | 34 14-16) 3-4 616-5 3% Mostly | South || 9,000 32, | Out Evis‘at'd 
| |, South | N.Y. Dr. Dressed 
GPORGIA | 1,500| 3,000!) 3 4 am Ge, East 3,500 [51,109 1.360 pad 
SHENANDOAH 2,000 5,000 33% 34 2% 4+ Eastern South | 3,500 33,540 253 N.Y. Dvessed 
1,000! 4,000 | i | Live 
NEW | | to 3 | 45 | 139-15/10-22) 3% 45) 3 New | 20% || 9,320 23,721 Sold | 10% 
ENGLAND 2,000 | 5,000 York | NE Live (Dressed 
NORTH 400 1,000 | i) | and || Live | N.Y. 
CAROLINA to to 3 | 45 | 12-14/10-12) 2% (2%3% 4 3 Locally out of 1,100 17,811 | sed 
| | 3% | | 50% to | 90% Live |Dressed 
DELMARVA 7,500 34 | 34 13-14 11-12) x 3-3% 44% 58,000 142° 137 N.Y 
Livell0% Liv.) || Dressed | Canning 
| NO ta | All (Evis’at'd 
TEXAS 3,000/ 8.000 2%-3/ 34 to 4% | 3% and | Texas | 5,000 29,000 480 Trucking Ice p'k’d 
*000's omitted, | Totals | 96,000330,158 243 
’ LES EPO TED sion had a small reduction in operat- | wholesale price of principal cotton \ ed the loss at $100,000 to $200,000 
49 SA R R DOWN cloth used in bag making expressed | but said it would be several days 


BY A. E. STALEY MFG. CO. 


DECATUR, ILL.—-Net sales during 
1949 of the A. E. Staley Mfg. Co 
were $108,993,482, compared with 
$147,455,148 in 1948. Net income for 
1949 was $4,337,989, equal to 4.90 
a common share, compared with $6,- 
622,601, equal to $760 a share, in 
1948 

Lower price levels on corn and 
soybean products made by the com- 
pany were the main factor in the 
26% decline in sales last year, the 
firm reported. The decline in profits 
was primarily due to operations of 
the soybean division, A. E. Staley, 
Jr., president, said 

The corn division showed an in- 
crease in profits and a rise of 5% 
in production. The oil refining divi- 


ing results. 

Completion of a new $5 million ex- 
traction plant this year should aid 
soybean division profits, Mr. Staley 
| said. 
| When this plant and the $600,000 
| construction remaining on its corn 
| refining plant modernization are com- 
| pleted, the firm expects “dividend 

policy will be influenced to a greater 

extent by our earnings,” Mr. Staley 
ac 
| ‘The new plant will be financed from 
| present funds, he said. Mr. Staley 
said the outlook for 1950 “is reason- 
| ably favorable.” 
| 
COTTON GOODS INDEX 17.65 


| Bemis Bro. Bag Co.'s cotton goods 
| index, a composite figure reflecting 


Me ONE CALL BUYS ALL! 


Now ! Seve time, energy and money on 
all your feed purchases! We are one of 
the oldest and largest organizations in the 
feed business—over 38 years of experi- 
ence—prompt, freindly service—maxi- 
mum efficiency. Depend on our specialists 
for all your millfeeds, protein meals, clear 
flours, beet pulp and specialty items. 
Phone or write for market quotations to- 
day. One call buys all! 


Minneapolis, Minnesota 


| in cents a yard of cloth, is 17.65, com- 
| pared with 17.02 a year ago. The 


Bemis composite figure reflecting du- 
ty paid for early shipment from Cal- 
cutta of lightweight and heavyweight 
burlaps expressed in cents a pound 
of cloth is 25.25 compared with 26.20 
a year ago. The current index is 
based on Calcutta ceiling prices plus 
a permitted 5% commission. 


AMERICAN SOYBEAN ASSN. 
SCHEDULES 1950 MEETING 


SPRINGFIELD, ILL. — Springfield 
has been selected as the site for the 
1950 convention of the American Soy- 
bean Assn. The meeting of soybean 
growers and processors will be held 
Aug. 28-30. 

Some 600 persons are expected to 
attend the three-day gathering. The 
Hotel Leland will serve as general 
headquarters, while the general ex- 
hibits and some of the sessions will 
be in the Springfield Armory 

John W. Evans, Montevideo, Minn., 
is president of the association. George 
M. Strayer, Hudson, Iowa, is secre- 
tary-treasurer. 


FIRE DESTROYS ELEVATOR 

MUSCATINE, IOWA-—Fire here 
destroyed an elevator and 50,000 bu 
grain March 19 and threatened sev- 
eral nearby structures before being 
brought under control. Harry McKee, 
official of the McKee Feed & Grain 
Co., owners of the structure, estimat- 


before an accurate survey of the dam- 
age could be made. 


TO BUILD FEED PLANT 
IN JACKSONVILLE, FLA. 


JACKSONVILLE, FLA.—The Val- 
dosta (Ga.) Milling Co. has purchased 
the Amco Feed Stores, Inc., property 
on West Beaver St. and will build a 
new feed manufacturing plant on the 
site. 

Amco will drop its present manu- 
facturing, wholesaling and retailing 
operation there and will move to an- 
other site as distributor only for Al- 
lied Mills of Portsmouth, Va 

G. D. Arnold, secretary-treasurer 
and manager of the Valdosta com- 
pany said the new feed manufacturing 
unit will supplement production at 
the Valdosta mill. He said the com- 
pany is building in Jacksonville be- 
cause of freight advantages and po- 
tential business in the area. 


Quote 


“Consumers are buying less food. 
If agriculture holds to the line of 
high support prices without holding 
production down, it will price some 
of its foods out of the market.” Mrs. 
Raymond Sayre, lowa farm wife and 
president of the Associated Women of 
the American Farm Bureau Federa- 
tion, in an address at the 25th anni- 
versary meeting of the Pure Milk 
Assn. in Chicago. 


SALES TRAINING FOR 
&, SALESMEN AND DEALERS 


2. 


ADVERTISING THAT PRODUCES) ( these lead ta 
nal SIMMONDS & SIMMONDS, Inc. 
| Advertising Agency 
RADIO BILLBOARDS Publishers of CREATORS of Feed Pre- 
HOW TO SELL FEED TODAY ond Advernung 
WO FEED SELLING TIPS Pregrems fer Feed 
KNOW THE ANSWER QUIZ Mills of olf sizes ie 
FEED FLASHES & FORECASTS oll parts of the United 
\MOVIES NEWSPAPER MAGAZINE \_ reste weas Sores, 


SALES TOOLS THAT HELP ) 
YOUR DEALERS 


Let us PLAN YOUR PROGRAM 
for Stepping Up FEED SALES! 


I. JOSEPH CO., INC. 
Ae — Flour Exchange Bidg. 
| 
Ea YOUR FEED SALES 
coy 
how YOUR ADVERTISING con be made — 
PRODUCTIVE ot LESS COST through 
services and facilities of 
SIMMONDS & SIMMONDS. INC. 201 Wells 


A Letter to My Mother 


Dearest Mother: 


Your letter brought joy and tears to us all. How 
happy we are that soon you and Dad can come to 
America! You say all our old neighbors over there 
want to come to America. Finally, they are seeing 
through those “ism” politicians. You have been prom- 
ised the moon for your votes. But your people have 
lost the incentive to work, to own a farm or a busi- 
ness or to work a farm on shares. We all hope that 
will never happen here. 
Love, Dave 


Millions want to come to America. Who wants to leave? 
Not even the “ism” howlers. Not even those who would 
destroy us. 


OFFICES 


© me. 


1N MINNEAPOLIS 
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Photegraphic Pose suggested by “Whistler's Mother,” painted by James A. McNedl Whistler 


For every American who wants to move to an “ism” 
nation, there are thousands who want to leave “isms” to 
come to America. 


We at Cargill want to stay here, and so do you. We have 
the incentive to devise better methods of handling your grain 
—to develop better seeds for you to grow—to make better 
feeds for your livestock and poultry. 


Let's not wait until it’s too late. Let’s speak out now for 
the incentive system that has made this nation the haven 
so many others hope to reach some day. 


CARGIL 


SPECIALISTS IN 
SERVING 


AND 35 OTHER CITIES 


4A. 
; ‘ ‘ J 
| 
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Trial Orders Offer 


Opportunity—If They 
Are Correctly Used 


By Gerald Sampson 


URING times when sales vol- 

ume is low, the feed dealer 

may try to secure trial orders 

for the additional business they bring 

For there has long been a feeling 

that a trial order gives products a 

chance to speak for themselves. And 

then, according to this theory, cus- 

tomers will be eager to place stock 
orders for the new items. 

Actually, selling has never been 


quite that easy. We might question 
whether the average trial order in the 
past has paid for the effort required 
to earn it. Open to serious doubt also 
are the results from this type of 
saleamanship not only im isolated 
cases but when viewed as a whole. 

Of course the worst danger in trial 
orders is the ease with which the cus- 
tomer can give them and then for- 
get the matter. Suppose the salesrnan 
has been persistent in offering his 
line of feedstuffs. Finally the custom- 
er agrees to a trial order. By this 
move he gets rid of the salesman and 
buys a little of some product or other 
at no more than he would have paid 
elsewhere. In reality, is the feed deal- 
er much closer than before to secur- 
ing this customer as steady trade? 


a complete line of 


pe? GRAINS 


and GROUND CORN 
Uhimann Grain Co. 


n offers 


Kansas City, Mo. 


| 
| 


intelligent decision. His system is 
to point out why a larger order is 
necessary if it is to serve any prac- 
tical . 


purpose 
Don't grab at sample orders! The 


feed salesman who follows that ad- 
vice will avoid a lot of small accounts 


ship behind it has any chance of de- 
veloping into a worthwhile account. 


consideration. Many men would have 


HIGH SPEED 


.HOWES 


SILVER CREE 


LOW POWERED 


High Efficiency! 


Low Operating Cost! 


FOR SIMPLIFIED, 
SPEEDY MIXING 


Quick, even mixing at low cost is a certainty 
when a Eureka “Duplex-Agitator” Mixer is on the 
job. With this versatile machine, impregnation is 


rapid and thorough; penetration is deep; absorp- 
tion even, and every mix is uniform. 


Compactness, accessibility and simple contzol 


are as notable as the heavy-duty construction and 
fine workmanship of this Eureka “Duplex” . . . the 


master machine in equipment of its kind. 
Write for Catalog No. 165-F. 


ANY, INC. 
COMPANY 


K, NEW YOR 


ter than no order at all. However, 
this salesman wanted future volume 
He could not afford to spoil those 


So he began to explain why this 
order would prove nothing and could 
not do justice to his product. The 
customer agreed to increase the order 
to 5, 15 and finally 30 units before 
the salesman figured satisfactory re- 
sults would come from the use of 
this trial order. Naturally, he had not 
turned down the initial order as 
being too small to bether with, but 
he showed the customer step by step 
exactly why the larger quantity— 
and no less—would form a fair test 
under normal conditions. 

Related Items 

Another important point brought out 
by this salesman ought to be of in- 
terest to the feed dealer. He be- 
lieves in selling products with a clear 
understanding of how they will be 
used together. This means that a 
trial order for a single item may 
have no value in creating future vol- 
ume because the salesman has not 
sold related products necessary to 
bring out the best results. At least 
in his major lines, the feed dealer 
does not claim spectacular results 
from the use of a single item; yet 
he may overlook this fact when sell- 
ing by the trial order method. 

In spite of all we have said to 
point out the danger spots in trial 
orders, they still hold opportunity 
However, they must be sold always 
with the main consideration being the 
future welfare of the customer. Often 
this means working hard enough to 
get a stock order rather than merely 
a sample order which proves nothing 
In the end, it pays the feed dealer. 
And if he has done a good job of 
fitting his line to the customer's re- 
quirements, there is no reason why 
he cannot get orders large enough 
for conclusive results. 


Extra Value 


Extra Goodwill 


TURE, 
EGGSHELL 
BRAND 


PURE REEF SHELL 


*SOFT,DIGESTIBLE 
CORRECTLY SIZED 


LQUTHERN OYSTER SHELL MILLING CORP 
ALABAMA 


oo Po We have suggested that, correctly | accepted it in the belief it represent- 
| used, trial orders offer opportunity. | ed an opening, and any order is bet- 
To prove it, we shall depend mostly 
‘ on the ideas of a man with a very 
{ successful sales record, adapting his 
mony best thoughts on this subject so that chances by grabbing the first insig- 
pope: they will be useful to the feed dealer. nificant order handed to him 
Work for Large Order 
ag First of all, he believes the trial | 
= : or “sample” order does little good 
a because it seldom produces a fair 
Se | test. He prefers to gain the confi- | 
2 dence of the buyer to such an extent 
-s f | that a stock order will be placed | 
: | When this cannot be done, he sees no | 
= sense in accepting orders so small | 
| they cannot bring satisfaction or an 
% ak which add no real profit and very | 
eae i seldom lead to bigger volume. Only 
: the trial order with good salesman- 
“i | For example, this salesman was \ 
Ate J once offered an order for a single 
Be “jy unit of the product he had under 
i 
of wet or dry materials 
oF apelerx- bgctator 
MIXER 
x 
| 
| 
: 
The Worlds Largest Line off Grain and Seed Cleaning Machinery | 


> 


Let Borden help you build feeds that keep 


peat and repeat 


reselling themselves! 


Never underestimate the potential sales power 
of your feed itself. 

Packed with performance, high in feeding effi- 
ciency and merchandised with a sound feeding 
program, it becomes your best “salesman.” It's 
the only “salesman” you can depend on for low 
cost repeat business. Your feed's ability to keep 
reselling itself governs your profits; controls 
your sales activities ; regulates your growth. 


Make YOUR Feed Your BEST Salesman 


Maybe you can build more results into your 
feeds at no extra cost. Maybe you have a prob- 
lem of keeping your quality uniform from day 
to day and bag to bag. Maybe you're building a 
“top results” feed, but you find its cost is pricing 
you out of today’s competitive market. 

These are common problems that Borden spe- 
cialists are helping to solve for others. They're 
problems that Borden vitamin supplements are 
designed to lick. 

There is a Borden product to supply all the 
necessary vitamin fortification that any of your 
feeds require. It will also supply extra methylat- 
ing ity: it flexibility in for- 


mulation and minimum use of the more costly 
ingredients. 
There’s Rough Competition Ahead 


Keep in mind that feeders are seeking only one 
thing in a feed—profitable feeding results. A 
satisfied customer builds repeat business. Find 
out now how Borden can help you put more re- 
sults into your feeds and still keep them priced 
favorably for sound merchandising and profit. 
Just mail the coupon. 


The Borden Company | 
Special Products Division, Dept. FS-340 
350 Madison Ave., New York 17, N. Y. 


Borden Supplements will fit in my mixing program. 


Yes, | would like to have more detailed information on how 


STATE 


350 Madison Avenve 


The BORDEN Company 


New York 17, New York 
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MAGNETIC 


SEPARATORS 


Write for Full Information 


4ACOBSON MACHINE WORKS 


1076 TENTH AVENUE $. E., MINNEAPOLIS 14, MINNESOTA 


KANSAS CITY 
1416 Board of Trade 
BARimore $115 KO Harney 4808 


Those “nervous market” 
storm clouds 
Don't need to scare a 
fellow, 
Let Bates Grain's market 
coverage 
Be your protective um- 
brella! 


90c SHARE EARNINGS 
POR ST. REGIS PAPER 


Rey K. Ferguson, President of Firm, 
Says Industry Experienced Year 
of Fconomic Readjustment 

NEW YORK—The annual report of 
St. Regis Paper Co. and consolidated 
subsidiaries for the year ended Dec 
31, 1949, shows net sales at $127 335,- 
591, compared with $162,672,926 in 
the preceding year. 

Net income amounted to $5,478,203, 
equal, after preferred dividends, to 
90¢ a share on the common stock 
outstanding, compared with $14,859.- 
803, equal to $271 a share, in the 


preceding year. 

Net working capital at Dec. 31, 
1949, amounted to $41,344,760, com- 
pared with $42,839,318 at the end of 
the preceding year. The ratio of cur- 
rent assets to current liabilities in- 
creased from 3.16 at the end of 1948 
to 4.56 at the end of 1949. In addi- 
tion to the net working capital shown 
by the balance sheet, the company 
held marketable securities worth $6,- 
910,772 at Dec. 31, 1949, market 


prices. 

A feature of the balance sheet is 
a reduction in inventories to $22,192,- 
504 from $30,610,643 at the end of 
1948. This decrease of $8,418,049, or 
approximately 27.5%, practically all 
occurred in raw materials. 

Roy K. Ferguson, president and 
chairman, in his remarks to stock- 
holders, pointed out that 1949 was a 
year of adjustment to changed mar- 
ket conditions in the pulp and paper 
industry. The net effect of this upon 
St. Regis Paper Co., he states, was 
that its customers bought in smaller 
volume and at lower prices, adding 
“a partial curtailment of production 
was necessary, and as a consequence 
profits were reduced.” 

On the outlook, Mr. Ferguson 
states: “From an early point in 1950, 
it appears that industry at large has 
worked out many of its maladjust- 
ments that followed the war, and has 
returned to a more normal relation- 
ship between supply and demand. At 
the same time, the underlying current 
of demand for pulp and paper con- 
tinues strong. 

The multiwall bag division experi- 
enced a reduction in sales during 
1949, along with other important bag 
manufacturers, it is indicated, largely 
because of unbalance in customers’ 
inventories, although the basic de- 
mand for paper shipping sacks con- 
tinued to grow. The report points out 


that new markets are opened up for 
this division by developing new pa- 
pers, new coatings, new package con- 
struction and new machines for pack- 
ing. It is added that the division is 
highly organized to build business this 
way in a field having considerable ex- 
pansion possibilities. 


LESLIE PRITCHETT NAMED 
GLOBE CEREAL MILLS HEAD 


DALLAS, TEXAS—Lesalie Pritchett 
has been named manager of Globe 
Cereal Milis, El Paso, a division of 
Lone Star Elevators, Amarillo, Tex- 
as. The announcement of Mr. Pritch- 
ett’s appointment was made by Jack 
P. Burrus, president of the elevator 
firm. 

Mr. Pritchett was connected with 
the Burrus organization from 1932 


Leslie Pritchett 


to 1945, when he resigned to serve 
as manager of the flour division of 
Universal Mills, Ft. Worth. 

The Burrus organization acquired 
ownership of Globe Cereal Mills in 
October, 1949. The transaction in- 
cluded purchase from Globe Mills of 
Los Angeles of grain, flour and feed 
operations in El Paso and involved 
all buildings, machinery, equipment, 
truck and automotive fleets and brand 
names. 

Oscar J. Allen, who has managed 
the El Paso plant since 1909, will 
be retained as Mr. Pritchett's assist- 
ant. 


Remember, BATES is equipped to handle a// your requirements 
for grains and feedstuffs. Complete market coverage, competitive 
prices and dependable delivery are standard services to all buyers. 


FOR BETTER BUYS, BETTER CALL BATES! 


Gratin Company 
KANSAS CITY 6 MISSOUR?E 

A DALLAS 
629 Groin Exchange First Nations! Bonk Annex 


Member of CHICAGO, KANSAS CITY end OMAHA EXCHANGES 


KANSAS CITY, MO. 


STORAGE 


MIDLAND 


WAREHOUSE CORPORATION 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 


Santa Fe Trackage Chicago Great Western Trackage 


WINFIELD, KANSAS 
Santa Fe Trackage 


IN TRANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City 


OELWEIN, IOWA 


Complete Protection vs. Tramp lron 
—Ne Coils —Ne cost afterward 
Always energised —Always extra Efficient 
| | 

“ 

m BATES “Grains of Chought 

R AGE 

) CUSTOM BLENDERS 


Lower Wheat Export Goal Likely 


SHIPMENTS IN EIGHT MONTHS LAG | 
140,573,000 BU. BEHIND 1948-49 


Exports of Coarse Grain Larger at 148,324,000 Bu. Than Last Year; 
Germany, Japan to Be Principal Outlets in 
Remainder of Year 


WASHINGTON—-Government offi- 
cials are lowering their export goal 
for wheat to 325 million bushels of 
wheat for the current crop year, it 
was revealed this week after release 
of figures showing the sharply down- 
ward trend in exports thus far in 
1949-50. 

The U.S. Department of Agriculture 
has estimated July, 1949-February. 
1950, eight months’ exports of grain 
and grain products at approximately 
9,170,000 long tons (360,367,000 bu 
grain equivalent), as compared with 
11,833,000 long tons (458,455,000 bu 
grain equivalent) in the same period 
of 1948-49. 

July, 1949-February, 1950, exports 
of wheat and wheat products totaling 
212,043,000 bu. equivalent were small- 
er than in the like period of 1948-49 
by 140,573,000 bu. July-February 
exports of “other” grains and grain 
products (principally corn and corn 
products), totaling 148,324,000 bu. of 
grain equivalent, were larger than in 
the like period of 1948-49 by 42,485,- 
000 bu. 

“Other” grains and grain products 
included 85,853,000 bu. corn and corn 
products (compared with 46,840,000 
bu. in the like period of 1948-49) and 
62,471,000 bu. oats, barley, grain sor- 
ghums, rye and products (compared 
with 58,999,000 bu. in the like period 
of 1948-49). The accompanying table 
shows comparisons for the two 8 
months periods. 


Most to Occupied Zones 

The greatest part of the July-Feb- 
ruary 1949-50 grain and grain prod- 
ucts exports went to Germany and 
the U.S.-Pacific area—-approximating 
4,792,000 long tons, or 52%, during 
the eight-month period. 

The second largest amount of 
around 3,076,000 long tons, approxi- 
mately 34% of all grains and grain 
products, went to the following Eco- 
nomic Cooperation Administration 
countries: Austria, Belgium and Lux- 
embourg, Denmark, France, Greece, 
Ireland, Italy, The Netherlands, Nor- 
way, Portugal, Trieste, Turkey and 
the U.K. 

During the same period 1,302,000 
long tons or 14% of total exports 
were shipped to India, Philippines, 
Spain, Cuba, Mexico and other coun- 
tries. 

Doubt Target 

The official report of wheat and 
flour exports of 212,043,000 bushels 
for the period of July, 1949, through 
February, 1950, casts doubt on the 
350 million bushel wheat export tar- 
get for this crop year. 

This week responsible USDA offi- 
cials say the outlook now is for an 
export total of 325 million bushels 
The Italian and Belgian wheat im- 
port guarantees are doubtful of ful- 
fillment except at the price floor of 


DELIVERED COMPLETELY ASSEMBLED 


READY TOGO! 


424 SECOND AVE SO + MINNEAPOLIS 


. for personal service: e 
e WALSH GRAIN CO. e 
@ 416 Flour Exchange Lincoln 0678 » 

MINNEAPOLIS 15, MINN. e 


© WATT WALSH @ SHELLEY WALSH 
eee 


the International Wheat Agreement, 
and it is equally doubtful that the | 
United States will drop its sales | 
price to the floor of the pact. 

It will be cheaper for the U.S. to | 
hold its wheat in store than to put | 
it to these nations at the floor price, 


and it would subsequently be difficult 
for the US. to advance its sales 
price under IWA next year once it 
had made the price concession nec- 
essary to sell wheat this year 

Italy has a guaranteed import bal- 
ance of nearly 40 million bushels 
Belgium has a quota balance of near- 
ly 10 million bushels 

If, as seems likely now, a substan- 
tial part of the unfilled Italian and 
Beigian wheat import guarantees will 
net be taken, then the two remain- 
ing large export demands consist of 
a monthly four million bushel move- 
ment to Japan and a probable Ger- 
man demand in the April-June quar- 


' ter for 12 million bushels. 


EXPORTS OF U.S. GRAIN AND GRAIN PRODUCTS JULY-FREBRUARY, 
AND 1969-50 (in (housands) 


bu long tone be 

oer «Te 18.0098 
oie 24.086 
33,338 ate 16.960 
18,923 
33.006 vs 24,267 
36 21,066 
P1106 339 
121.698 378 116.270 
148,324 
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Although coarse grain tonnage is 
up nearly 50% from the same time 
last year, it is doubted that corn ex- 
ports will exceed 125 million bushels 
Western Europe will shortly come 
into new pasture conditions, curtail- 
ing immediate Gemand for corn and 
other feed grains. New BCA corn 
authorizations for Italy and Ireland 
are pending 

Identical demands for these two 
countries of 3.5 million bushels of 
corn are forecast from trade sources 
and are partially confirmed by BCA. 

German imports of grains and 
other commodities are likely to be 
retained under USDA procurement 
until June 30, 1950, government offi- 
cials predict. They say that Germany 
will not be able to equalize its in- 
ternal pricing arrangements on 
bread and coarse grains with fats and 
oils and other food commodities be- 
for that time, and until that condi- 
tion is corrected, procurement can 
best be handled through direct gov- 
ernment to government dealings, it 
is said 


N. Parrish 
BROKER | . JOBBER 
Mile « Wheat Field Seed 
FT. WORTH, TEXAS LUBBOOK, TEXAS 

2-1573 2-8182 


Whats the 


Chicken raisers are constantly working against time 
to bring their flocks to the fryer stage, for the faster 


they grow and develop the more profits they make. 


You can turn the tide 
Seagram Solubles to the 
clip days from their deve 


in their favor by adding 
feeds you sell them .. . 
lopment schedule because 


. . « Seagram Solubles put on pounds faster . . . 


keep poultry healthier. 


JOSEPH E. SEAGRAM & SONS, INC. 
GRAIN PRODUCTS DIVISION 


Box 240 
LOUISVILLE 1, KY. 


Write for Free Booklet, 
“Seagram Feeds and Proved Formulas.” 


“260 
| 
| @ATION 


Protect Your Future — 
Expand Elevator Capacity Now 
with Stran-Steel Quonsets 


More than 150 commercial elevator operators in 20 states have 
already erected Quonset horizontal elevator buildings. These 
farsighted businessmen, by expanding their storage facilities 
now to take care of the price support emergency, are protecting 
their futures and acquiring multi-purpose space for more profit- 
able operation. 

Minimum-investment Quonsets suitable for elevator operations 
are obtainable in sizes to store from 10,000 to 100,000 or more 
bushels safely and economically. 

All-stee! Quonsets are ideal for grain storage. They're weather- 
proof, vermin-proof, rot-proof, highly fire resistant—and they're 
low in cost, quick to erect, and always readily ob- 
tainable. See your nearest Quonset dealer today, or 
write us for detailed information. 


GREAT LAKES STEEL CORPORATION 


Stree-Stec! Division Dept. 97 + Detroit 79, Michigan 


UNIT OF NATIONAL STEEL CORPORATION Ua 


Arthur C. Ewer 


103 YEARS OF BEMIS SERVICE—When Arthur C. Ewer, manager of the 
Bemis Bro. Bag Co.’s Brooklyn plant, celebrated 
the company recently, he became the second of 
50-year mark with Bemis. His brother, Frank M 
a vice president and director, reached his 50th 
three years ago. So, together, they have a total of 103 years 
Both joined the company in the Boston office, in 
1900. Frank's service in addition to his work 
duties as assistant manager and manager of the San Francisco 
elected treasurer and a director in 1921 and vice president in 1940. 


NEW SALESMEN ATTEND 
KASCO MILLS SCHOOL | V4. 
TOLEDO, OHIO—Four new mem- | simed at 
bers of Kasco Mills, Inc., sales force | with company products ond no 
attended a six-day sales training | cedures. 
school held here Feb. 27-March 4. 


Salesmen attending were: Frank L. | toured the Kasco Mill and offices dur- 


Ford, Cumberland, Md; William 
Hummer, Port Matilda, Pa.; Charles 
Mattox, Jr., Bluefield, W. Va., and 


ing their stay in Toledo. 
L. A. Winslow, assistant sales man- 
ager, was in charge of the school. 


Serving the Southwest Feed Industry 


WITH THE LARGEST AND MOST COMPLETE LINE OF 
VITAMINS © MINERALS @ INGREDIENTS 


ERS, inc. 


FOR PRODUCTS OF 
HIGHEST QUALITY 
CALL RIVERSIDE 3668 


Van Rocers, INC. 


403 REILLY BLDG. DALLAS, TEXAS 


WE CAN SERVICE 
MOST MILLS IN 
THE SOUTHWEST 
OVER NIGHT 


| Frank M. Ewer 
Ewer was named manager of the Brooklyn factory in 1935 after serving 
ae previously in Boston, St. Louis, Denver, San Francisco and Memphis. He was 
manager of the Memphis office. 
VITAMIN G~ "" 
| a FISH OWNS oTHENIC ACID 
wiacin PANT ano vou 
ORIED FERMENTATION 
ALFALFA 
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Dehydrators know the value of carotene and protein. They 
also know it costs no more to store high protein meal. Very 
often the Forster Separator wil] return its cost in proc- 
essing one cutting of low protein alfalfa. The texture, 
color and general appearance are also improved through 
this separation. This can only mean extra profit. 


Plant operators have long felt the need for a means of 
building up the protein in some of their runs. The Forster 
Separator will separate the higher protein leaf meal, thus 
permitting the plant to build a meal of any desired potency, 
finish and appearance. Wherever the Forster Separator 
is installed, plant operators report satisfaction. 


Most any farmer can grind alfalfa hay and most any dehy- 
drator can produce a fair quality meal but the plant with 
a Forster Alfalfa Separator can build high protein, high 
carotene meal from very ordinary raw material. The pre- 
mium paid for this high potency product will soon offset 
the cost of the Forster Separator. 


The Forster Separator, like all Forster machines, is con- 
structed to give the greatest possible volume with the low- 
est power consumption. This is accomplished by Forster's 
exclusive process and over 20 years of manufacturing 
know-how in the milling machinery business. Ask for 
location of nearest installation. " 


Write for details on Hammermills, Finishers, Dusters, Scourers and Special Order Construction Jobs 


> 


Machines for Woderu Mikting 


WICHITA 


HIGHER CAROTENE 
: 
¢ 
4 
. 
ST. LOUIS MILA. EQUIPMENT ©O. 6. W. REAVES THOMAS WILLIAM MAYES 
1086.35 Ne. Sixth Street ?. 0. Bex Nerth Elisabeth Pr. 0. Bex 
St. Louis 1, Missourt (hattancega Angela Indians Reancke, Virginia 
FAPSTER MAMICACTHRING COMPANY 
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What Cats Feed Packaging Costs .. . 


Packaging costs are cut by (1) good 
layout designed and built to fit the in- 
dividual feed product, (2) accuracy, or 
how much is in the package, plus or 
minus. (3) Speed of operation, whether 
the operation be automatic, semi-auto- 
matic or hand checkweighing, (4) dura- 
bility of equipment which is important 
from the standpoint of mounting labor 
costs due to equipment failure which 
slows operations all along the line. All 
of these cost cutting factors have en- 
tered into EXACT WEIGHT scale en- 
and manufacture for years 
. » have made these famous scales pre- 
ferred equipment in a great many feed 
mills nationally. For accurate weights 
and uniform pack- 
ages settle one 
equipment problem 
by writing for de- 
taille on EXACT 
WEIGHT Scales to 
fit your job. 


EXACT WEIGHT Scale 
Model No. 1034. Rugged con- 
struction, strong sack-rest, 
dust cover for weights, dust 
protected dashpot. Equipped 
with carrying handles... 
Capacity to 53 pounds. 


“Sales and Service from Coast to Coast*’ 


EXACT WEIGHT SCALES 


THE EXACT WEIGHT SCALE COMPANY 


700 W. Fifth Avenue COLUMBUS 8, OHIO 
2000 Bloor W., TORONTO 14, CANADA 


+ 
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PAYS FOR ITSELF TWICE OVER 
FOR EVERY CALF FED as compared to 
any other Nipple Pail on the market! 


Every calf-raiser in your area can be your customer 


for the revolutionary CALF-TERIA Nipple Pail, with 
its amazing milk-saving features! Dairymen feeding 
20 calves can save at least a full ton of whole milk 
Farmers and dairymen everywhere are insisting on 
the geewine CALP-TERIA Nipple Pail, the finest, 
most efhoent Nipple Pail sold. Get ready for the big 


calf-season just ahead! Write today! 


—---SEND FOR SAMPLE--—- 


The Calf-Teria Co., Depe. F. 
1615 Edgewater 
Fort Wayne 5, Indians 


Send me, ichout cost of oblignsion, full prices 
and on Calt-Teria Also, how can get 
sample pail 

Name 


Addce 


Tora... 


GERBER'S TOASTED BREAD CRUMBS 


Net Merely Dried— But Toasted 
Where You Get the Most for Your Money ~ 
Analysis as Follows (Check These): 
Pitre 
Moisture 
NOTIOR LOW MOISTURB CONTENT 
Write for Sample and Prices 


CHAS. A. GERBER)CO. BARTLETT, ILL. 


“The House Where Quality Rules" 


re 600% 


7 
April 34 — Nutrition Conference, | Assn; Pere Marquette Hotel, Peoria; & 
sponsored by State College of Wash- | sec., E. 8. Herron, Gilman. 
ington and the Washington State May 11-12—American Feed Mase- 
Feed Assn.; Adult Educatidn Center, | facturers Asen., Inc.; Stevens Hotel, 
Sth & Blanchard, Seattice, Wash. Chicago, W. E. Glennon, 58 
W. Bivd., Chicago. 
April 14-15—Oklahoma Grain & 
Feed Dealers Assn. Skirvin Hotel, June Central Retail Feed 
Okishoma Clty.; sec-treas, E. 
Humphrey, First National pavid 
Bank Bldg. Enid. Ave., Milwaukee 3. 
Mill, Grain & Feed 
: | Wallick Hotel, 
. V. Thomas, 4 
bus 
4 | dune 8 : 
Committee, Portland, Maine | 
77 tel, Los June Feed 
10th St., Sacramento 14. 
April 24-June 1 
’ ‘ tor Business Course; School 
April 24-26—Nebraska G 
gm Feed Dealers Asen.; Hotel 
April 27.—Texas Mixed Feed Man- | 
ufacturers Assn.; Hotel Galvez, Gal- 
veston. 
April 
Dealers 
ton; sec. Asen., Multnomah Hotel, 
ett Ore.; sec., Pete Stallcop, 
Worth. 647 Peyton Bidg., Spokane 8, Wash. 
ie May 2-8—Panhandle Grain & Feed June 20-July 1— Canadian Feed 
Dealers Assn., Manufacturers Asen.; Bigwin Ina, 
| lilo, Texas: Lake of the Bays, Muskota, 
es" neg 6. Box 366, Amarillo. sec.-treas., Norman D. Hogg, 34 King 
Minneapolis, Minn.; exec. sec., Don 
Wikey Turnbull, 15 W. 10th St, Kansas 
| May 9-10—Illinois Grain Dealers | City, Mo. ‘ 
TERLING 
| as ST 4 
wy 
ovet * che mat 
> 
| gas co. IME 
| perc 
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B-Y-21 IS PRODUCED by a carefully-standardized fermentation process. Its ribo- 
flavin potency is guaranteed at 8000 micrograms per gram, or 3630 milligrams 
per pound. B-Y-2] is economical and easy to use in mixed feeds. It gives you 


thorough, uniform dispersion; and stability in storage. B-Y-21 is all feed but its 


price is based only on its riboflavin content. Investigate B-Y-21. Available in con- 


venient 50-pound bags. 


ATTENTION FEED MANUFACTURERS! If you haven't 
already received the B-Y-21 Guide & Calculator, write 
for it today. It shows you how to determine riboflavin 
additions needed in your feed formula quickly and easily. 


17 East 42nd St., New York 17, M. Y., and Terre Heute, indians 
PRODUCTS OF THE AGRICULTURAL DIVISION: 
Anhydrous Ammonia - Benzene Hexachloride - Choline Chioride - Condensed Distillers’ Molasses Solubles - Dilan - Ethy! Formate 
Metaldehyde - Niacin - Butyl Fermentation Solubles and Riboflavin Feed ingredients 


Lis 
¥ 
t 
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Speed up loading and unioad- 
ing of trucks, cribs and bins 


...» hurry along farm pickups 


with the popular 
| New 
BURROWS 


MANDY TO 
WANDLE 


COSTS LITTLE TO OWN 
Quickly pays fer itself. Send coupon for... 


FREE LITERATURE 


RQUIFMENT COMPANY 
Send literature fully deseribing the New Feath- 
erweight Portable Elevator 


PORTABLE 
ALUMINUM 
ELEVATOR 


For ear corn, grain, feed and 
many other materials. A prov- 
en month in and month out 
time, labor and money-saver. 


Weighs less than 100 Ibs. 
Quickly positioned by one man. 


Renders years of helpful serv- 
ice. Comes in 16 and 20 ft. 
Address lengths. With gas engine or 


. or without either. 


EQUIPMENT COMPANY 
1316-C Sherman Ave. Evanston, tl. 


motor . 


Now! A Safe Insecticide 
that Lasts for Days! 


SPECIAL MILL SPRAY 


Yes, here is the insecticide 
you've been waiting for — one 
that's safe to spray on food- 
stuffs, yet gives long residual 
kill! Douglas Special Mill Spray 
kills all forms of insects found 
around flour, both hard and 
soft shell varieties. 


SAFE to Use on Food 


Douglas SMS is absolutely 
harmless to humans when used 
as directed. Ideal for use in flour 
mills, feed stores, bakeries and 
homes either as a space spray or 
as a residual-acting 
spray. At your dealers — or 
write direct. 


This valuable 24. page book 
telis all about how to get com- 
te insect control with Doug: 
SMS and other Douglas 
insecticides and fumigants. 
Write today for your copy. 


Konsos City, Missouri 
INDIANAPOLIS, INDIANA, SPOKANE, WASHINGTON ; 
PORTLAND. OREGON 


1324- West 12th St 


BRANCH WAREHOUSES 
MINNEAPOLIS, MINNESOTA 


Accuracy of 10 
Moisture Meters 


WINNIPEG—The report of a com- 
parative study of 10 electrical meters 
for determining moisture content of 
wheat was published in a recent issue 
of the Canadian Journal! of Research 

The report was prepared by I 
Hiynka, V. Martens and J. A. Ander- 
son, all members of the staff of the 
Grain Research Laboratory, Board of 
Grain Commissioners for Canada. 

The meters tested included two 
made in Canada, ond four each from 
US. and British manufacturers. The 
material used was 159 samples of 
Western Canadian hard red spring 
wheat, each taken from an individual 
carlot. The samples were selected so 
as to obtain a relatively uniform dis- 
tribution of moisture contents be- 
tween 115 and 175% and bushel 
weights between 55 and 65 Ib. 

All meter tests were made by one 
person with an assistant to help with 
the subdividing and weighing of the 
samples. These men made a prelimi- 
nary study with 50 samples in order 
to familiarize themselves with the op- 
eration of the meters. Temperature 
and humidity in the laboratory were 
held uniform and a two-stage vacuum 
oven method of moisture testing was 
used as a primary standard for 
comparisons. 

The results of the tests were ana- 
lyzed statistically and presented in 
the form of graphs, with standard er- 
rors of estimate. 

In discussing the results of the 
tests, the authors state: 

“The data reported in this paper 
relate to single samples of each 
manufacturer’s meter. A question 
thus arises as to whether a general- 
ized statement can be made about the 
comparative merits of the meters. 
For the Tag-Heppenstall and Univer- 
sal meters, several of which have 
been tested in this labcratory, some 
additional information is available 
Experience has shown that Tag-Hep- 
penstall meters that are in good 
working order can be readily adjusted 
by empirical tests to give results in 
accordance with a specified calibra- 
tion. Several Universal meters have 
also been shown to give uniform re- 
sults, and there is reason to believe 
that these meters will retain their 
calibration during a reasonable work- 
ing life. 

“There is also the question of 
whether repetition of this study 
would place the meters in the same 
rank order of accuracy. The statisti- 
cal significance of differences between 
standard errors of estimate cannot 
be computed from the data for a sin- 
gle study. But experience suggests 
that it is of the order of 0.3 percent- 
age point or less. On this basis, the 
Tag-Heppenstall meter yields the 
most accurate estimates of moisture 
content and is followed by the Uni- 
versal meter. The remaining meters 
fall into four groups listed in order 
of accuracy as follows: Tag-Dielectric 
and G.R.L.; Patterson and Steinlite; 


WANTED for March 


and April 
POTASH 

Muriate and Sulphate 
KARR & CO. 


17 High Celembes 15, 
241.531.2354, Adams 6115 
our other ad) 


Fortrfed With Amazing New 


pic 


\\ ANI-P RO;; 


A Powerful New Vitemun 
Concentrate With APF 
co. 


IT’S NEW | 
IT’S SIMPLE 


FEED BOX 


W's @ simple TERRIFIC IDEA. Whet 
could be simpler thon moking the 
FEED container into o SELF FEEDER? 
This NEW box holds 50 bs. of feed. 
Measures 10x6%233'4 inches. 


$ $ POTENTIAL FOR DEALER 


Your deolers will welcome this ideo. 
It's easy to stock—tokes up less room 
—eliminates rodent runwoys—doesn 
leak feed dust—ond customers will 
come beck for more 


SAVINGS FOR POULTRYMEN 


lt soves FEED WASTAGE — SAVES 
labor in stacking ond corrying. . . 


The ble, mp 9 
into FREEZURBOARD corrugated board 
not only resists moisture but discour- 
ages rodents from eating into the box. 
it's @ natural to merchordise. 


WRITE OR WIRE DEPT.-7 


Canadians Study 
| , f 
FREE 
; 


accurate prediction of moisture coan- 
tent by electrica] methods is not like- 
FEEDSTUFFS ANALYSIS TABLE | ly to be achieved by any meter for 
all samples in any random series.” 


H. J. ALMQUIST NAMED TO | 
ADA RESEARCH COUNCIL | 


feed in- 
gredients appeared on page 46 of the | 
Feb. 25 issue of Feedstuffs. The table CHICAGO—Dr. H. J. Almquist, vice | 


was compiled by Charlies H. Hubbell, | president and director of research, 
Chicage feed consultant. Explanatory | the Grange Co. Modesto, Cal. has | 
motes appear on page 47. accepted an invitation to become a | 

Readers requiring reprints of the | member of the Alfalfa Research | 
table and notes may obtain them | Council of the American Dehydrators 
from Feedstuffs, 118 8S. Sixth St. | Assn. 


Minneapolis 2, Minn. The price is 5¢ Dr. Almquist becomes the 12th 

each for 20 copies (minimum order | member of the council, membership is ‘ 

$1). Prices on larger quantities (100 | of which was enlarged from eight at | a, “~~ 

or more) will be quoted on applica- | the time of the ADA convention in | A Spey 


tion to the publisher. Schools and ex- | January in Colorado Springs. 
periment stations will be furnished The three other new members, pre- | 
@ reasonable number of reprints for | viously annouficed, are Dr. Dayton 
their own use free of charge upon | W. Maclay, Western Regional Re- | 
request. search Laboratory, Albany, Cal.; Dr. | 
| Graham. director of research, | 
Quaker Oats Co. Chicago, and War- 
Mullard and N.P1.: and Marconi and | Te" Baker, Chas. H. Cox Co. Boston 
Toplis-Simpson. 

“Even the best of these meters will 
give an erroneous estimate of the 
moisture content of a considerable 
proportion of any series of samples 
This is to be expected. Thc meters 
measure the electrical properties of 
the grain, which are functions of sev- 
eral other properties and conditions 
of the samples of which moisture 
content is only one, though the most 
important. Among these other fac- 
tors, the distribution of the moisture 
is known to affect electrical proper- 
ties. Accordingly a calibration estab- 
lished for the average distribution of 
moisture in normal samples is not 
accurate for samples in which the 
distribution is abnormal] because the 
grain is freshly harvested, recently 
tempered, or recently subjected to 
rapid drying. The packing of the sam- 
ple in the test cell has a major effect 
on electrical properties, and most me- 
ters therefore have loading hoppers 
designed to reduce this source of 
variation. For these and other rea- 
sons, not yet fully investigated, an 


GENERAL SCIENTIFIC 
EQUIPMENT Co. 
Wantington St. Pats, 32, Pa. 


AMAZING 


To GET MORE for Your 
BROILERS and FRYERS 


Franklin 2-3437 


PELLETS 
TO PRODUCE CAPONETTES | | 


Poultrymen can make more money by pro- 


TO A SPENCER KELLOGG PLANT 


YOURE ALWAYS CLOSE 


ju! 


ef 
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MONG many big companies one 

which frequently 

ranks high is this: “Where can 

we get qualified men to fill top-level 
management 

You may say that the question re- 
fers to big industries, where there 
are many men employed. Perhaps it 
does to some extent. But you are di- 
rectly concerned with that manage- 
ment problem yourself, Mr. Feed 
Dealer, for: you are management 
executive yourself. 

Take a look at the picture this way. 


A Good Manager Makes 
Good Feed Sales Profit 


By James Acker 


You are managing a business in which 
there may be $20,000 to $40,000 in- 
vested. Your policies are responsible 
for an annual volume of business 
ranging from $100,000 to $300,000. 
Upon your skill and your direction, 
the welfare of that business depends. 
Are you a good manager, Mr. Dea)- 
er? Well, if you were a retired owner 
looking for 4 manager to operate that 
feed mill in which you have money 
invested, would you hire yourself? 
Don't be shocked. Think the ques- 


tion over carefully. Would you hire 
yourself as you are today’ 

That's a very important question 
You may think that you are a good 
manager because your business appar- 
ently is earning a profit that satis- 
fies you. But if your firm were owned 
by someone else and you were just 
the manager and not owner, would 
your performance satisfy? 

If it would not satisfy an absentee 
group ownership, why should you let 
it satisfy you now that you are the 
owner? Are you too easy on yourself 


Well, now Daddy 


always spells them 


WESTERN 


~ 


..and his Dad KNOWS! 


Don’t forget, too, that WESTERN 


exclusive NU-SEME bags for even 
greater savings. 


Yes, he knows that WESTERN BURLAP 
BAG CO. will spell the answer to ANY 
of your bag needs. If you're looking for 
the finest in colorful, attention-getting 
patterns, WES-PRINTS are the answer. 


And for strong, durable cotton or burlap 
Bags, just be sure to ask WESTERN 
for them. 


(and ONLY WESTERN) has the 


For ANY bag needs, the answer is... 


as manager? If you are, it is time 
to change. 


Learn, Improve 

Look on your feed business in this 
way. When you buy or start your feec 
business, you are in the first grade 
of business, comparable to the eight 
grades of elementary school. In your 
first years of business you learn, im 
prove and advance 

But you know that some childrer 
never graduate from the eighth grade 
because they stop wanting to learr 
about the fifth or sixth grade. Being 
in business is like being in school 
No one ever knows so much that he 
cannot learn more and find better 
ways of managing a business efficient 
ly and profitably. Honestly, now, Mr 
Dealer, can you say that you have 
improved enough in the years you 
have been in business to get your 
diploma as a truly successful top man 
ager’? 

Perhaps you have improved that 
much. If so, congratulations and may 
you move on to greater accomplish- 
ments. If you haven't, take off the 
rose-tinted glasses with which you 
have been deceiving yourself and re 
alize that there is work ahead, that 
you can become a much better man 
ager than you are and that rich re- 
wards await you if you van qualify. 

I was told the other day about a 
very young, hard working fellow who 
had made quite a production record 
in several businesses within a few 
years. Yet he always moved on to 
other jobs. Why? 

An analysis of his records showed 
that he was a whizz about getting 
out a lot of production at any cost 
and he also knew governmental 
procedure about his industry. How- 
ever, he didn't know one thing about 
cost trimming, and apparently he 
wouldn't_learn. So, in a competitive 
economy, he was slowly weeded out, 
despite his other excellent qualities 


Check This List 

If you are doing a good job of man- 
aging your feed business, Mr. Dealer 
you must do a number of specific 
things. Why not check to see if your 
score rates high on this? 

1. You always look ahead, antici- 
pating trends as they affect your 
field and your own business condi- 
tions 

2. You plan so that your firm can 
expand or contract without costly 
financial pains. You put aside a re- 
serve to tide your firm over rough 


of Gener 
PRINGFIELO 


MARDEN'S GENUINE 
COD LIVER OIL 


With Vitamins A and D added. 
Potencies to fit your require- 
ments. 


MARDEN - WILD CORP. 


500 Columbia St. 
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how do you spell ™ 
There's a GAINER FEED for every need 
| 
Somerville 43, Mass. 
__ $34 FIRST STREET NORTH Sur aq 
1101 West 38TH street CHICAGO 9, ILLINOIS Herbort K Clofin 
WES-PRINT + COTTON + BURLAP + NU-SEME } 


times. You consolidate your gains be- 
fore you leap ahead to take on new 
tasks 


3. You buy wisely, train your em- 

properly and maintain the 

best attainable employee and cus- 
tomer relations. 

4. You take time to explore every 
productive idea applicable to your 
field and subject each to common 
sense appraisal. 

5. You constantly keep in mind the 
fact that your goal is profit at lowest 
possible cost consistent with greatest 
customer benefit 

The feed store owner who insists 
on taking the place of an employee 
all day long in the feed establish- 
ment schedule is not a good manager 
He cannot maintain such a full sched- 
ule and give the time necessary to 
consideration of plant operation and 
merchandising policies. 

To solve the problems of his business 
well, the efficient manager needs to 
think. He can help with regular tasks 
when his planning is done, but his 
planning should not suffer from par- 
ticipation in the other. 

Let me put it this way. It depends 
upon your management ability, Mr 
Dealer, whether your annual sales 
volume reaches $100,000, $300,000 or 
$600,000. It takes top management 
ability to reach those high sales 
brackets. If you want to reach them 
for yourself, you will make no mis- 
take in paying more attention to the 
best management practices 

Study, observe and weigh your 
business, its resources, needs and pos- 
sibilities. Then lay out the plan you 
think best and stick to it for a con- 
siderable length of time, using your 
energies to see it through. The re- 
sults will amaze you. 


| FEED BRANDS | 


The following trade-marks have been pub- 
lished in the Official Gazette of the United 
States Patent Office preliminary to registra- 
tien. Manufacturers and distributers whe 
feel that they would be damaged by the 
registration of any of these marks are per- 
mitted by law te fle, within 86 days after 
official publication of the marks, formal 
Retice of opposition. 


SUNSHINE MINERALS-—©C. J. Korinek 
doing business as Korinek Laboratories, 
South San Francisco, Cal mineral com 
pound used as a supplement dietary prepara 
tlen tm animal and feeds. Use 
claimed since Jan. 1, 19 


HI, FRIENI)—Midiand Flour Milling Co., 
also doing business as Slater Mill & Ele- 
vator Co North Kateas City, Mo as 
signor to International Milling Co Min- 
neapoli« Minn cen mash Use claimed 
since Feb. 1, 1938 

CRITICLETS Schultz, Baujan & Co., 
Beafdstown, Ii! poultry feeds, principal 
ingredients being meat scraps, fish meal, 


molasses, dried yeast cultures, 
minerals and vitamins. 


bone meal 


grains, Wmestone 

Use claimed since May 1, 1948 
FUL-O-PEP-Quaker Oates Co.. Chicage, 

steck feed, the principal ingredients 

of which are catmeal, corn meal, hominy 


Write for Prices aad Information to 
MANEY BROTHERS MILL & 
ELEVATOR COMPANY 


GRAINS ® FEED 
INGREDIENTS 


H.V. NOOTBAAR & CO. 


Distributed in Nebraska, 
Kansas, No. Missouri, 
Eastern Colorado, and 
Southern Iowa by 


meal middlings, bran. alfalfa meal, ser- 
bean ot! melasess. Use claimed 


RANGETTESs Abilene (Kaneanr) Alfalfa 
steck feed consisting of dehy 
Grate? alfalfa meal, urea, tome men! and 
motassen, Use claimed since July 14. 1048 

CHOWDER — Raisten Purina Co. 
Leute, Mo chicken feel the 
ingredients ef which are soybean meal 
corn gluten mea) and «heat gray middling» 
Use claimed since Feb. 17, 191° 

OMOLENE — Ralston Puree Co. 
Lewis, Me: feed for livestock. the principal 
teerediests of which are corm, cate and 
blackstrap molasses Use claimed smce June 

KING'S—King Milling Co. Lowell. Mich 
poultry .eed, bran. middiings, eee 
mash, chick feed. developer feed. chick 
starting mash, growing mash. scratch feed 
brotler ration, peultry concentrate, and 
breeder mash and turkey mash, dairy feed 
the princtval mgredients of which are corn 
meal, wheat middiings and miscellaneous 
meals; pla feed, the principal ingredients 
of which are corn meal, wheat middlings 
miscelianeous meals and meat scrape: and 
hee supplement. the principal ingredients 
of which are miscellaneous meals and meat 
scrape. Use claimed since Sept. 16, 1973 


OPEN FEED BUSINESS 
STOCKTON, CAL.—Ray H. Sut- 
ton and Arion L. Farmer have opened 
the F & S Ice, Feed & Fuel in Stock- 
ton. 


Nopco Stable 
A & D, Dry Products 


For 4-Footed Animal Feeding 


Pioneers for a Quarter-Century in Continuous Development of 
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PACAL HAMMERS 
LAST LONGER . . . 
4 to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and a concave 
cutting edge. This cup-like 
striking end makes for more 
thorough crushing and grind- 
ing with any mill. 

No finer hammers are made. 


For Details .. . 
write, wire or 
telephone us today. 


Specity 


acai rrosucrs PAPER-CALMENSON & COMPANY 


AND GET THE BEST County Read & Wolnet St Adjoining Highwey 36 + Si Pow! & Minnesota 


. . + To set your mineral feed product out in front. Now you can meet 
the complete supplementary mineral and Vitamin A and Dg feed 
requirements of hogs, dairy and beef cattle. Include NOPCO True 
Stable Vitamin A and Stable Vitamin Dz in your formula. For the 
first time, Vitamins A, Dz and minerals can be depended on to “get 

ether—combined in one t—and live up to label claims 


.. . Precise additions of NOPCO True Stable Vitamin A and Stable 
Vitamin Dg have already been made and proved exceptionally stable 
in many formulas—in tests conducted in NOPCO Laboratories. 
This startling new development of NOPCO research can put an exciting 
slant on we mineral feed sales picture. We will be glad to assay 
rue Stable Vitamin A and NEW Stable Vitamin Dz potency 


in your f 


..+ Tests run on proteus of leading mineral feed producers yield these 
dramatic results: Super DREX “75”, NOPCO's new stable Dg fortifier, 
proved up to 500% more stable than irradiated yeast; up to 1,500% 
more so than straight Dz, after one month's storage at 99° F. In 
equally dramatic tests, NOPCAY, the exclusive True Stable Vitamin 
A product of NOPCO Chemical Company, maintained from 75% 
to 100% of its initial potency in mixtures where conventional “A” 
pee ane broke down completely—after 4 months’ storage at room 
eon Complete data on these tests and facilities for testing 
CO's True Stable A and Stable Dz performance in your product 

a available. Write today. 


worcay* 


QUADREX* 
NOPCO'S new, vestly Stable A and Dg in ene product (Trwe Stable A 


Super DOREX “75"* 


1,814,400 USP Units 
Trwe Seble Vitemin A 
226,600 USP Units Steble 
Vitemin Og per peund 


1,814,400 USP Units 
Tree Steble Vitamin A 
per pound 


Agricultural Department 


HARRISON, NEW JERSEY 
Richmond, Califoraia 


“Trede Marts of Nopco Chem.cal Company 


[ | 
| | 
NEW SALES VALUE . 
| FEED PRODUCT 
ANEW ONE-TWO. PUNCH... 
PRODUCTS | Proves... 
TELETYPE BOTH LOCATIONS 
| 
WRIGHT W. COCHRAN 
1211 Randelph Ave. 
Phone 7466 
TOPEKA, KANSAS 
: | Nopco Chemical Company 
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: IODIZE FEED MIXTURES 


with NY@Q) 


POTASSIUM IODIDE-CALCIUM STEARATE MIXTURE 


IT ALWAYS ASSURES YOU 


MAXIMUM IODINE LEVELS 
@HIGH DEGREE OF STABILITY 
®UNITORM DISTRIBUTION 
®EXTREME FINENESS . 325 MESH 
ECONOMY 


CALCIUM PANTOTHENATE DEXTROROTATORY 
CHOLINE CHLORIDE 

POTASSIUM IODIDE USP 

POTASSIUM IODIDE FREE FLOWING POWDER 
OTHER POTASSIUM IODIDE MIXTURES 
RIBOFLAVINS 

NIACIN (Acid Nicotinic) 

ALPHA TOCOPHEROL 


SPECITY W.Y.Q. ON YOUR ORDERS 


QD ‘The NEW YORK QUININE & CHEMICAL WORKS, Inc. 


The Full Lime | OFFICES 99-117 NORTH ELEVENTH STREET + BROOKLYN 11, NEW 
Fine CHICAGO PLANT 729 WEST DIVISION STREET + CHICAGO 16, 
Chemical Howse | (OS ANGELES + SAN FRANCISCO + SEATTLE + PORTLAN 


VITAMIN BEARING 
OILS 


A complete line of 
COD LIVER OILS— FEEDING OILS — OIL-EMULSIONS 
im vitamins A and A and D potencies 
best suited for your requirements. . 


SPOT OR FUTURE SHIPMENTS AVAILABLE IN ANY QUANTITIES 


For quicker and more complete atilieation of feed a—tt to ensen- 
thal that euch feeds be fortified with adeq t of vi ‘ A and 
DD. Peeds thas fortified with quality oils containing g 
mine will alse be lees dusty, have better texture, extra palatability and a 
decidedly more attractive Anish. 


BROWN (oils/chemicals) Hrand vitamin bearing oils (various potencies 
of A and A and are net matter of guesswork, bat the result of in- 
corpereting the advantages of latest scientific laberatery research with 
actual farm test control. 


BROWN OIL & CHEMICAL CORP. 


PORT RICHMOND, S. |., NEW YORK 


per many yeare manufacturers of soybean off and linseed off meale that 

used by feed manufacturers with entire satisfaction. These 
a enjoy an enviable reputation for rigidly maintained high quality, 
and held an important place in poultry and livestock feeds 


FDA to Study Insect Infestation 
of Wheat on Farms, in Elevators 


MANHATTAN, K ANSAS —A 
spokesman for the Food and Drug 
Administration of the Federal Secur- 
ity Agency indicated, during an ad- 
dress presented before a meeting of 
operative millers here March 11, that 
his organization plans to devote some 
attention in the future to the wheat 
producing and handling industries in 
a program which will be coupled with 
the flour mill sanitation program 

J. O. Clarke, director of the divi- 
sion of program research for the 
Food and Drug Administration, dur- 
ing the course of his address, said 
there is a “stern necessity” for im- 
provement in the wheat producing 
industry. 

“In the production and marketing 
of many agricultural commodities, 
there is an opportunity for the first 
processor to pick and choose raw ma- 
terials of better quality for the pro- 
duction of food since there are indus- 
trial outlets which can take the less 
desirable raw materials,” Mr. Clarke 
said. “This is not normally true in 
the flour milling industry for the rea- 
son that our wheat must go into 
human food. In these circumstances 
we cannot escape the conclusion that 
wheat, from a long range standpoint, 
must be protected from contamina- 
tion and its fitness for food purposes 
maintained.” 

Mr. Clarke explained the plan for 
the proposed study of insect infesta- 
tion in wheat and contamination of 
flour to the operatives, members of 
Districts 1 and 2 of the Association 
of Operative Millers. He said the pro- 
gram includes two fields of investi- 
gation: First, a mill program to de- 
termine the relationship of insect and 
rodent infestation in wheat to the 
contamination in the flour made from 


that wheat. Second: A wheat program 
to determine the incidence and level 
of insect and rodent infestation in 
commercial wheat. 

Operations under the mill program, 
he said, will involve a study in 16 
selected mills strategically located 
throughout the U.S. Since the pur- 
pose of the study is to find out the 
effectiveness of the wheat-cleaning 
procedure in the mills, only mills 
which are rated as operating under 
sanitary conditions will be used, Mr 
Clarke explained. He added that the 
results obtained in the study will 
not be used in regulatory measures, 

The wheat program, he said, will 
be conducted in slightly more than 
100 mills located throughout the US. 
The purpose of the wheat program 
is to obtain information on the de- 
gree and kind of infestation in this 
country’s entire wheat production 
over a period of one year. 

The location and size of the mills 
included in the wheat program were 
selected on the basis of a statistical 
formula and Mr. Clarke told the mill- 
ers that if “your mill is not selected 
for the study, please do not feel that 
you are being discriminated against.” 
He said that an attempt will be made 
to evaluate the incidence and severity 
of insect infestation by the examina- 
tion of approximately 1,600 samples 
from a total production of some 400,- 
000 cars of wheat 


— 


FEED DEALERS MEET 

NEW LONDON, WIS.—Feed deal- 
ers from Waupaca and Outagamie 
counties recently attended a meeting 
here at which J. T. Medler and E. H. 
Fisher, entomologists from the Uni- 
versity of Wisconsin, were principal 
speakers. The two men led the dis- 
cussion on insects and insecticides. 


a” CHECKERBOARD ELEVATOR CO. 


Buyers and Sellers 


of 


MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


KANSAS CITY ST. LOUIS MINNEAPOLIS DENVER BUFFALO 


The extra large, independently operated fon, powered by its own motor, is a 
vaique feature found only in Dixie Hammermills. Result? More air through the 
mill...@ continvously uniform flow (no plugging up, ne of stock). 


Hed is 


Cepacity is increased. Quvolity is 


attained. cary why tat bey bo 
Dixie Write today for complete details. 


MACHINERY MFG. CO. 


4400 Goodfellow Bivd. © Lowls 20, Me. 


} | 
| 
a ZS 
J 
ce Zhe | 
«a Model 22 DO. Dixie Hammer 
mills come complete, in sizes 
and capacities to meet your 


at the rate of 18 bales a minute and was designed 


by company's engineering and machine division. 


Putting Steam in the Sales Boiler 


By Sherman Ray 


ILLIONS of people, Mr. Feed | 
Dealer, wake up each morn- | 
ing without the slightest no- | 

tion in the world of the articles they 
are going to buy in some store be- 
fore sundown. 

But the fact remains that before | 
the day is over, many of those peo- 
ple are going to listen to sales argu- 
ments, will learn a lot of facts about | 
certain merchandise, and will bring 
out their pocketbooks and pay for 
those purchases. 

A large number of these people 
do not have any preferred place to 
buy this merchandise. Much of the 
buying is unplanned. What, you may | 
ask, brings this buying about, causes 
so much cash to be spent, or credit 
charges to pile up? 

The answer is very simple. Good 
salesmanship and merchandis- 
ing bring this buying about. Some- 
body advertises a product, detailing 
what it does, what it produces. Some- 


body sees this ad, reads it, and de- 
cides that product is just what he 
wants 

Somebody puts in a fine 
display of useful merchandise 


window 
trims 


| the window to gain maximum atten- 


tion. Someone sees this merchandise 
and gets the buying urge. Somebody 
arranges a fine interior store display 
of merchandise; somebody sees it and 
is prompted to buy. Some good sales- 
man drops a hint about some related 
products, and bingo, there's an extra 
sale. All sales, Mr. Dealer, which 
those customers had not figured or 
planned on making that day 

It is true that many purchases in 
retail stores are planned days, weeks 


and months in advance. But many 
sales are not planned; they are made 
through impulse when folks sud- 
denly see merchandise well displayed, 
or the use of the merchandise sug- 


gested by signs and ads 
This vast volume of unplanned 
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ON THE GROWING TREND OF HIGH 
POTENCY VITAMIN FORTIFICATION IN 
YOUR OWN FEED MANUFACTURING! 


step year preite with 
manufacturers since 


JERSEE VITA-FACTOR Pre-Mix contains Vitamins, Amine 


reduce the Animal Preteia 
IT'S ROONOMICAL TOO— Just Vite-Facter Pre 
fortify One Tee 
Mesh meet the requirements of the Nethenal | 
we 


many advestages with quatity 
JERSEE = and Warchousce Ovast te Oonst 


PRE-MIX 
VITA-FACTOR... ron viramin rorTiricaTion 


MINNESOTA 


MINNEAPOLIS, 


Feed opening 18” wide and a perfect 
pulverizer as well as coarse grinder. 
For small feed plants will quickly pay 
for itself in low grinding costs. 


W-W STANDARD MODELS ---QUR “BEST SELLERS”... 


Feed opening 18” wide and with cyl- 
inder larger in diameter than F22M. 
Our most popular model for all types 
of grinding or pulverizing. 


F18-0-18M 
25 to 
30 HP. 


Same size as F25M but higher grind. | Hes « feed opening 24° wide and 18° 
ing chamber and solid hood permitting | high. Ideal for bulky material and an 
easy spouting-into. Sereens change in | excellent pulverizer. An excellent mod. 
front quickly and with greater ease. el for portable mounting, . 


flywheel 


faster with less horsepower. 
content. 


@ All W-W models are truly heavy-duty and built strong according to horsepower require- 
ments—each is more ruggedly built than the motor required for power. 
essary on any model as the star cylinder takes care of the slugs, acting as « heavy powerful 


@ All W-W models are perfect and fast pulverizers and the model depends only upon your 
capacity requirements. Blowers below keep screens open, enabling W-W Grinders to grind 
Also enable W-W Grinders to grind materials with high grease 


No pregrinding nec- 


MODELS SHOWN will be more fully 
described in future issues—and are com- 


described in our catalog. ASK 


THE W-W GRINDER CORPORATION 
Dept. 311, WICHITA, KANSAS 


F27™M 


50 to 75 H. P. 
Shaft 44," 


MAIN BEARINGS 
RATED 3450 LBS. 
AT 3600 R. P. M. 

24° WIDE 


W-W MODELS OF TREMENDOUS STRENGTH AND CAPACITY— BELOW... 


100 to 150 HL. P. 
Shaft 4%," 
MAIN BEARINGS 
RATED 3450 LBS. 
AT 3600 M. 
36° WIDE 


cost per ton. 


F27M SPECIAL, F28M and F29M are e 
powerfully built and grind or pulverize to * 
enormous capacity and at a low grinding 


Be BALE CLOSER AND SEALER—Shown above is a picture of the Ze: 
automatic bale closer and sealer recently announced by St. Regis Paper ' 
Co. The machine automatically folds, glues and seals large multiwall tt cer - 
paper shipping sacks containing small unit consumer-size bags. It 
| | 
| 
| | 
ne 
WRITE TODAY roe 
10 to 20 HL. P. 25 to 
7 75 te 100 H. P. 
| MAIN BEARINGS \ 
AT 3600 K.P. M. 
Each main bearing rated 3450 Ibs. at 3600 @ For cither fine or coarse grinding These . 
P.M. and blower bearings rated at 1960 Ibs. great models will grind at « lower cost per toa 
ch. The finest alfsifa breakdown grinder built than any grinder built. Crowd them with the 
d the star cylinder is the Gest pulverizer toughest materials and they will stead up under : \ 
bat the mont tring condone 
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IMPORTED AND DOMESTIC 


BONE MEAL 
= FISH MEAL 


Argentine Bran 
and Pollards (Middlings) 


Brewers’ 
Dried 
Yeast 


L. C. L. or Carload Shipments 


a WOODWARD & DICKERSON, INC. 
GIRARD TRUST BUILDING 
PHILADELPHIA 2, PA. 


Telephone: LOcust 4-3688 


Teletype: PH 109 


SULFAQUINOXALINE 


ASSAY SERVICE 


We can make these assays for you with 
our usual prompt and accurate service. 
This isa plus .. . in addition to our 
complete feed analysis, alfalfa carotene 
assays and vitamin service. 


8 W. 9th St., KANSAS CITY, MISSOURI 
MEMBER MIDWEST FEED MIGRS, ASSN, 


A RECOGNIZED REFEREE Te 


CENTRAL BAG CO. 
KANSAS CITY, MO. 
Serving nvany of the leading feed manufac- 


turers on their new cotton bag requirements 
attractive printing in one to four colors. 


WE WELCOME YOUR INQUIRIES FOR 
NEW OR USED BAGS 


Keep Plugging for Sales 

Neither can you open a store, with 
adequate stocks and sit there waiting 
for business to come walking in. Out 
on the streets there are customers 
waiting for you \o sell them. They 
have numerous wants, some of them 
expressed, some not. It is as if these 
people are saying “Sell Me.” Visualize 
the situation from this angle and you 
will realize what a wonderful sales 
opportunity there exists for the mer- 
chant who is willing to tell people 
about his merchandise every day of 
the year. 

No matter who your customer is, 
Mr. Dealer, give him the benefit of 
the ability to pay—until he proves 
otherwise. Don't be afraid of over- 
loading a customer, so long as he 
looks interested in the merchandise 
suggestions you are giving him. 

The low rate of extra sales made 
in many retail establishments shows 
that thousands of clerks and dealers 
are daily underestimating the ability 
of customers to buy. When that cus- 
tomer stands before your desk, coun- 
ter or wrapping table—that'’s your 
golden sales opportunity. You may 
never get it again, insofar as this 
customer is concerned, for weeks or 
months. Make the most of the occa- 
sion when he is in your store. 

Aside from making extra sale sug- 
gestions to customers in the store, 
the alert feed dealer can use other 
sales building tactics. Study every 
line of merchandise you have in 
stock. List the three main selling 
features of each tine of merchandise. 
Feature these three points in ade- 
quate signs, window displays, news- 
paper and other advertising; and 
keep repeating them. They'll intrigue 
the customer and he'll ask questions 
about these features. 

Suppose some product you handle 
has five or more sales features. You 
may not wish to publish newspaper 
ads featuring all such points, but you 
can have store placards made and 
posted near this product, placards 
which call attention to all five or 
more features. You never know when 
one of these features will interest 
some prospect enough to send up the 
tempo of his desire to the point of 
purchase. 


Demonstrations Useful 

Have you any products which can 
be demonstrated in or out of the 
store? If you have, then put on sucn 
demonstrations at regular intervals, 
for they will show people many fea- 
tures about the product that they did 
not know. These additional features 


| are certain to create extra sales for 


you. 

You and I know that we will work 
extra hard and long to be able to buy 
some article which we particularly 
like or which we think will be useful 
to us in some way. The average cus- 
tomer in your store is the same way. 
Show him your products and what 
they will do and you build a desire 


Use US.L APF Supplement 
in your rations to reduce re- 
quirements of fish and animal 
ingredients .. . to produce 
better poultry and hog feeds— 
at lower cost. 


Contact your nearest 
U.S.1. office for 
new low prices. 

LS. Industrial Chemicals, Inc. 
Special Products Division, Dept. FS 
60 E. 42nd New York 17, 
Branches in all principal cities 


SPECIFY 


Columbia 
COLUMBIA QUARRY CO. 


1007 Woshington Ave 
moO 


SAVE MONEY 
SEA-COLL 


for those products which the prospect 
did not previously have. 


SILMO CHEMICAL CORP. 


VINELAND NEW JERSEY 


ts sales is there for you. Your compe- 
tition is not favored in this respect. 
The sales are there, to be created 
by the merchant who really does ef- 
| fective advertising, thoughtful calcu- 
lated displays, and who has a planned, 
consistent merchandising program. : 
In order to build steam in a boiler xX a aiues 
you must have a hot fire. The only é . 
way you can build a hot fire is 
start a small one, wait until it pro- 
duces flames, then add a little more i . a no = 
coal, a little more later on, etc., until 
you have the firepot full of biazing ’ 
: coal which produces the heat re- Extra cost 5 
i quired to make steam, which in turn 
In any merchandising campaign, oo 
: the feed dealer who is alert needs to Bi ee = 
+e keep adding merchandising coal to ; 
aA his sales boiler if he wishes to get 
enough steam to produce enough 
Sirs. profit. You need to be consistent. You 
ear cannot advertise for three months, 
* then quit advertising for three more e 
ee coast along on momentum. . 
| is primary fermentation 
4 
a © It carries unidentified growth 
— in addition te guaranteed § 
| amounts of somin 
| | contains more than fifty 
per cent protein having a §f 
lt is free-flowing, non-hy- § 
D> | i 
: 
3 | 
| 
4 4 
| 
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eee judgment \ 


This frontier sheriff hod to be quick on’ jimall EERE. product, thot gives good display 
preceded thought! Coreful buyers today ~-$o your ‘brand ‘nomej t is specifically designed for 


snap judgment in the purchase of their bags .5 “our product, You? © Salesman is an expert with a 
vitally affect the occeptance and sale of brood technical backs . He is eager to work with you. 


Give time to this important subject. Be 


cotten bogs of oll kinds Tepmill burlap begs 
© peper ond Multiwell begs © Sexelin open mesh bogs 
© combinetion begs, liners ond specicitios 


PICHASE E BAG CO. sats orrices, 09 west saceson cnicaso 6, 


BOISE « * TOMDO DETROIT MEMPHIS + BUFFALO «6ST. LOUIS + NEW YORK «+ CLEVELAND «© MNWAUEEE 
Gov * GOSHEN, IND. + PHILADELPHIA « ORLEANS + ORLANDO, FA « SALT LAKE COTY 
OKLAHOMA CITY © PORTLAND, ORE. « REIDSVILLE, N.C. » HARLINGEN, TEXAS + CHAGRIN FALLS, O. + HUTCHINSON, KAN + CROSSETT, ARK © GAN FRANCISCO 


A 


i 
b) 
“4 
fi 
| 
jig 
| 
4 
4 
ee ov get the Why not consult hy y? 
i 
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HEN Joe Brooks’ employees 
W cane to work that morning, 

they saw a «emall delivery | 
truck backed to the loading platform. 
In the open back of the truck rested 
a foot-high wooden platform 5-6 ft 
square. In the center of the plat- 


Roll Out the Barrel 


form, apparently fastened with screws 
or nails, was a large barrel. 

“Now what the heck can that be?” 
Milt Peters speculated, as he dug into | 
his pockets for a key to the mill 

A small but wiry figure came out 
of the truck cab. It was Giff Rhodes, 


| @ carpenter whom Joe hired now 
and then to make various displays 

| Giff, a tart speaking old cuss, was 

puffing hard on his corncob pipe 

| “What's the matter with you fellas 

| comin’ to work so late?" he growled 
“It'll be five after seven before you 


GWINN'S 


‘ 


25) 


Homer Sevege, 


MAIN STREET e 


can get: 


WARSHALL S 


‘OT FEEDS “¢ 


| 
lection troubles, delivery delays, 
lost-tag bother and all other tag 
troubles just by clipping the cou- 
pon, attaching it to your letter- 
head and mailing it to us with 
samples of the tags you now use. 
Mark the quantity on each. Mail 
to us, today. We'll give you, by 
return mail, complete informa- 
tion on how to end tag troubles, 
speed deliveries and cut cost. 


| Savage Togs are processed for visibility 
in any light. They tell at a glance what is 
in any bag. They're easy to sew. They 
stay on. They are so much better, that they 
ore standard with feed millers from coast 
to coast. A thousand or a million! It's all the same to 
us! We can handle any quantity and maintain 
quality while doing it. Clip that coupon NOW. 


est. 1919 
BUFFALO 3, N. Y. 


Telephone Cleveland O9!3 


get the doors open and ten after 
before you get your coats off. I'd 
hate to be arunnin’ a store or mil 
nowadays. Employees don't want t& 
work anymore. All they think of ix 
puttin’ in time. A good day's work 
for a good day's pay. Heck, they nev 
er heard of the first part of that 
spiel.” 

“Yeah, and I'd hate to be a guy 
who didn't know when to keep his 
trap shut about other people's busi 
ness,” retorted Milt, sticking the key 
into the lock and winking at Butter 
ball. 

Giff Rhodes almost bit the stem off 
his pipe and he fumed to himself as 
Pop Henley gave him a lift on the 
contraption in the back of the truck 


What Is It? 

“What's this, Giff?” Pop asked 

“Dunno,” growled Giff. “Joe told 
me to make it. Here it is. It's Joe's 
baby from now on.” 

With these words, Giff Rhodes got 
into his truck and, muttering unde 
his breath about lazy employees 
roared out of the driveway onto the 
road. 

“Ill bet that guy 
self the time he uses to eat 
sleep,” Milt said sarcastically. 

Pop laughed. “Yeah, maybe he over 
does it a little, but he's a breed 
that’s fast dying off. He knows m 
set number of working hours in the 
day except to get up with the sun 
work all day and go to bed when the 
sun sets. That's the way America 
was built, fellows, believe it or not 
It wasn't built by fellows who insist 
on so much an hour, a 40-hour week 
holiday pay, this and that benefit and 
three weeks’ vacation with pay and 
free cigarettes or Mothers Day.” 

This statement might have precipi 
tated an accident had not Joe Brooks 
come to the mill at this moment. “Ah 
it's here,” he said joyfully, sighting 
the platform and the open top barrel 
in the center of it. “Move it inte 
the display room, boys.” 

Butterball and Milt, aided by 
Smiley Johnson, moved the affair 
into the display room. Joe gave it a 
prominent spot up front, near the 
main traffic aisle. 

“What's it for, Joe?” 
curiously 

Joe grinned. “There's a song that 
tells about ‘rolling out the barrel 
Ever hear it?” 

“T've danced to it with many a red 
head,” Milt admitted, “but it doesn't 
apply to the feed business.” 

“Oh, doesn't it?” Joe asked. “Farm 


him- 


Milt asked 
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“MR. LOGAN SAYS THERE 
ARE 150,000 OF US BIRDS 
ON TEXO BROILER FEEDS 
AROUND GONZALES... .” 


| me D.C. LOGAN 


“HE AND THE 
TEXO MAN ARE 
BOTH GLAD THEY 


Disine around Gonzales, Texas, where they celebrate the Fryer 
Frolic every summer, broiler raising is big business. Crockett Logan and his son, Jess, 
are making sure that a large share of those broilers are fed TEXO. The Logans are “in 
the Business” both ways . . . they sell TEXO and they raise broilers, too . . . 47,000 of 
their own right now. Big, amiable Les Miller, their TEXO man... and top salesman 
for Burrus Feed Mills . . . is shown above with Mr. Logan, Tom Mahan, Burrus field man 
and Jess. Store manager Jess says, “Texo has done fine for us . . . both in business and 
production. Burrus Feed Mills, Les and Tom, give us the kind of service, merchandising 
and advertising helps that keep us selling around 6,000 bags of Texo each month. Dad and 
I know we did the right thing back in 1947 when we teamed-up with TEXO.” 


How You Can Team Up With TEXO 
For A More Profitable Business 
, Call, wire or write Burrus Feed Mills TODAY . . . get full 
details about the TEXO Dealer Franchise which is open in 
many communities. Find out how you can team up with 


TEXO to serve your customers better, expand your business, 
increase your profits and build soundly for the future. 


BURRUS FEED MILLS 


FORT WORTH, TEXAS 
JACK P. BURRUS, President WILEY AKINS, Manager Wl 
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ers are just as interested in barrels 
as anybody else. Wait and see.” 

And that was as much as Joe would 
tell anyone. However, later in the 


day, he was seen fussing around the | 


barrel. Using black paint, he lettered 
some copy on the barrel. It read, 
“Don't Peek.” 

Late 
came into the feed store. One of them 


| 


that afternoon two farmers | 


saw the barrel. “Hey, Si, look at that, 


will you?” 
Makes Them Wender 
“Yeah,” drawied the other. “Won- 
der what's inside.” 


A bright smile one 


| farmer's face. “Betcha it's a hootchie 


kootchie picture. Joe doesn't want 
the women to see it. Well, pictures 


of 


Board of Trade 
Phone Melrose 777 


Importers and Wholesalers 
Canadian Screenings 


Superior FeeD COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers Nationa! Association 


Duluth 2, Mina. 
Teletype DU 16 


“Wait a minute, I'm going 
too. I'm wearing new glasses.” 

So, with Joe's employees watching 
them, the two farmers stepped on 
the platform and peeked into the 
open barrel. But they didn't see any 
pictures inside the barrel. They saw 
a sign which read, “Don't Forget to 
Buy Enough Chicks—Now. People 
Always Buy Eggs.” 


oughta know better than to put pic- 
tures like that in a barrel for us to 
see. Suppose our wives came in and 
saw us lookin’ at them hootchie 
kootchie pictures.” 

The feed dealer laughed. “So you've 
been looking in the barrel, eh? That's 


Red Comb Mills a 


Red Comb-Pioneer Mills 


Del 


CENTURY mnt 


Marshall, Me 


Hunter Co, het found thet the 
tury” far exceeds itt refed cape'c- 


"tual ests at Low Cost” 


Pelleted poultry, dairy, hog and dog feeds 
carrying the well-known Red Comb and Pio- 
neer emblems have long given growers ‘Quality 
For 15 years these fine 
products have been produced by Califor- 


Results at Low Cost.” 


nia Pellet Mills exclusively, providing cCPin 


highest standards at minimum cost in the 
three Hales & Hunter Co. plants. Recent large 
installations of new CPM “Centurys” bring 


their pellet operation to an all time high in 
production, quality and efficiency. 


what I want all you fellows to do 
The earlier you start raising chicks 
the earlier you'll have pullets pro- 
ducing higher priced eggs next fall 
Last year, lots of farmers put off 
buying chicks. Then in July a lot of 
them wished they had bought more 
chicks in March, because in July they 
couldn't find choice started chicks.” 


A Good Reminder 
Si Evans grinned and stroked his 
chin. “Sure, 
story every year. Farmers always 
wonder how many chicks they should 
buy, if any. That reminder is all 
right.” 

Then sighting his neighbor, Josh 
Peterson, coming in the door, he 
winked at Joe and went to greet 
Josh 

“Hi, Josh,” he said, extending his 
hand. Then, confidentially, he added. 
“Is your wife along?” 

“Yah, sure,” Josh “She's 
sittin’ in the car listenin’ to the 
radio.” 

“Good,” said Si with a grin. “If you 
want to see some hootchie kootchie 
pix just take a look in that barrel 
over there. The wife won't see you.” 

Josh Peterson's face lighted. “By 
Golly, vat you know about dat. Al- 
vays I am surprised vat I find in 
feed stores nowadays. You vatch the 
door and varn me if the old lady 
comes in.” He stepped forward to 
the platform. 

Thus, Joe's barrel received much 
attention, fun was had by all, and 
many farmers were reminded that it 
pays to buy chicks—the egg laying 


(To Be Continued) 
ELEVATOR ADDS EQUIPMENT 
WEST BEND, IOWA—The Daven- 

port Elevator Co., recently installed 
new weighing equipment and cooling 
apparatus for the pellet setup in the 
new mill, opened a year ago. 


GROUND GRAINS 


Wheat, Barley, Milo 
PURE BRAN 
STANDARD MIDOLINGS 
GRASHORTS 


Can Load Cars Bulk 
American Flours, Inc. 
NEWTON, KANSAS 


for Better Feeds at Lower Cost 


the 
MODERN DICALCIUM PHOSPHATE 


Feed Products & Service Co. 
RAILWAY EXCHANGE BLDG., ST. LOUIS 1, MO. 


it's the same 5 


can't hurt me. “He grinned and start- 
| | to step on the platform, when the | 
| | | 
One farmer looked at the other oa, 
| and they both grinned. They got ‘ 
down from the platform, winked at | . 
é | each other and walked over to Joe | 
Brooks. | 
ys “Joe,” said one of them, “you 
| | 
% le end operotingy are for 
Q “Quality Resuity at Low Goyt.” 4 
~ 
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Dehydrated and Sun Cured 


The big business man had died and 
gone to—well, not to Heaven. But “That's all right. My dog ate your 
hardly had he settled down for a hen.” 

nice long smoke when a hearty hand “Fine! I just ran over your dog.” 
slapped him on the back, and into ¢¢¢ 


his boomed the v of - 
sistent saleaman who had pestered | _ A little old lady riding on « bus RATIONAL ALFALFA DENYORATING & MILLING CO. 


him much on earth. 
. ‘ tion. She poked the driver with her LAMAR, COLORADO ST. LOUIS, MO. 
‘Well, Mr Smith,” chortled the | umbrella and asked: “Is that the First 
salesman. “I'm here for the appoint- 


Applicant: “I'm the guy you're look- 
ing for. Everywhere I've worked, 


Doctor: “Nonsense-—-you could not 
buy a dangerous operation for $40." 

Guest (phoning down from. his ho- 
tel room): “Is this the desk clerk?” 

Clerk (in bad humor): “Well what's 
eating you now?” 

Guest: “That's what I'd like to 


know.” 
Matron (to maid who has just giv- 
en notice): “Haven't we always treat- 
ed you as one of the family?” 
Maid: “Yes, ma'am, you have and 
T can’t stand it any longer.” 
After 40 years at sea, an old sailor 
finally realized his ambition. He re- 
tired and with his savings bought 
himself a nice little waterfront sa- 
loon. He boarded it up and began 
painting and refurnishing it, getting 
it nice and shipshape. 
This went on for some time and 
finally it was ready, with bottles and 


Achicvement 


MOLASSES 


ELLS FASTER 
 CATTLE 


CCC is proud of the service it provides in offering 
economical “CCC” Trace Minera! Premixes. The 
“CCC” Trace Mineral Program costs you little—yet 
its performance is known throughout the industry. 
The unfailing top results obteined from CCC prod- 
ucts point to the high standards on which these prod- 
ucts ere developed. 


CARBONAT: Conia 


Representatives for Min- 
nesota, North and South 
Dakota, western Wiscon- 


Le 


and | | 
? 
: . . I'm never goin’ to open up. I bought 
this place for myself!” 
Gu 
“Sorry old man, that my hen got 
| 
wen 
tered your office on earth you told 
Employer: “For this job we want 
a responsible man.” 4 
when something went wrong they 4 | | 
| 
Another 
CHREIGER MILLS. lac. St. Me 
LEADER BAG CO. 
We Need Your Surplus Used Bags 
; + Wil Pay Highest Priees 
116 Portiand Ave. MAin 8847 
“ay 


others find that they can sell more 


who starts the right sort of “outside 
selling” campaign finds that he can 
sell more by this method 


tng is done. Rather than write in gen- 
eral terms, let me cite the views o? 
a well known upper Michigan farnt 


a 
family, he gives each of them a free 


the nation send salesmen into 
the country districts to visit 
the farm trade. And in numerous in- 
stances, too, the dealers themselves 
take a few hours, a half day or an 
entire day now and then and visit 
the farmers right on their premises. 
This is what many call “outside sell- 
ing,” and in @ competitive economy 
there is bound to be a great deal of 
this kind of selling 
Just as the insurance dealer and 


M ANY feed dealers throughout 


prospects by calling on them in their 
homes, so the enterprising retailer 


Now a great deal depends upon 
the manner in which this outside sell- 


y dealer who has a very 
ive outside selling campaign in 
tion. 

ish to warn you beforehand that 
of his views are different from 
you ordinarily hear on this sub- 
but all his opinions have logic 
rm. And, what is more import- 
hey are working out 

s farm supply dealer tells his 
outside saleaman not to make 
irect attempts to sell merchan- 


Just a Contact Man 
want you to be just a good con- 
man,” he tells this employee. 
ulate among the people of the 
Attend every event. Visit every 
Answer questions. Invite farm- 
» call at our store and look over 
we have to sell. Make friends 
s. The sales will take care of 
selves. But do not give any per- 
reason to think you call on them 
rily to sell!” 
acting on instructions, this out- 
salesman, or rather this contact 
visits every farm home in the 
If there are children in the 


Cracked Wheat for Chick Serateh 
Write us for samples. 


HALES & HUNTER CO. 


561 Grain Exchange 
Minneapolis 15, Minnesota 


COTTONSEED MEAL 
SOYBEAN OIL MEAL 


PEANUT MEAL 


CAKE—PELLETS 
COTTONSEED HULLS 


Domestic and Export 


COME TO HEADQUARTERS 


THE BRODE 
CORPORATION 
MEMPHIS, TENNESSEE 


Lecal Phone: 88-2544 LD-271 
Teletype: ME-260 


On request, we will mail you our 


frequent market bulletins 


lollypop. For the man or woman of 
of 


He stands around and visits a little, 
trying to spread the impression that 
his store is vitally interested in every 
person in the area and his needs. And 
very often during the course of these 
conversations the farmer or his wife 
will mention that they need some ar- 
ticle which is handled by the store 
the contact man represents. 

Very often, too, although he does 
not ask for orders, this contact man 


up to 


It's here! 


farm dealer asserts, his contact man 


The contact man for this store also 
makes a list of all farm meetings, 
auctions, picnics and the like and 
tries to attend all of them. He listens 
to the conversation, joins in whenever 
he can and thus accumulates a vast 
store of farm knowledge which is of 
considerable value locally in selling 
various types of merchandise. 


Daily Reports Made 
The contact man also makes a 


daily report to his employer, listing 
the names of the people he called on, 


the ages of the children, the dates 
of their birthdays, the number of 
cows, pigs and poultry on the farm 
and other vital information. He also 
lists the merchandise needs of each 
family when they are given to him. 

From these daily reports the dealer 
builds an excellent birthday list on 
younger people. He also has a chance 
to build a fine direct mail list, and 
he has many tips for merchandise 
sales, many of which materialize. 

“I tell this contact man not to hur- 
ry his calls on each farmer,” says the 
dealer, “although I do not want him 
to linger too long and make a bore 
of himself. If I hired a salesman prin- 
cipally to call om farmers and sell 
merchandise, I believe such a man 
would hurry his calls too much and 
not develop a personal interest in the 
farmers and not build the amount of 
good will for the store that the con- 
tact man builds. 

“This contact man was chosen for 
his ability to make friends, rather 
than for his ability to sell. And I am 


GREATER GAINS 


© than with OTHER APF SUPPLEMENTS 
| in an all Vegetable-Protein Diet 


BI-CON APF.3 PLUS —the most important develop- 
ment in animal feeding—your biggest opportunity to increase your profits 
since Pfizer first introduced the Animal Protein Factor. Note that PLUS, for 
it means something extra—that a new Growth Factor is now included in Bi-Con 
APF-3 in addition to owr guaranteed Vitamin B,, content. NO OTHER APF 
SUPPLEMENT GIVES YOU THIS NEW COMBINATION OF VITAMIN B,, 
AND A NEW GROWTH FACTOR. 
WHAT WILL THIS NEW COMBINATION DO IN YOUR FEEDS? Simply 
this: The addition of Bi-Con APF-3 PLUS will enable you to replace ail the 
animal protein in your feeds with vegetable protein. Under such conditions 
it will give you up to 15% GREATER GAINS than any other APF supplement. 
But here's where it's completely new—even when you add it to a feed already 
incorporating animal protein, Bi-Con APF-3 PLUS WILL STILL GIVE YOU 
UP TO 15% GREATER GAINS! . 
YOU WIN ... either way, whichever your choice—Bi-Con APF-3 PLUS will 
give you greater gains. Don't delay, write today for full information, samples 
and prices. Chas. Pfizer & Co., Inc., 630 Flushing Avenue, Brooklyn 6, N. Y.; 425 
N. Michigan Avenue, Chicago 11, Ill; 605 Third Street, San Francisco 7, Calif. 
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is given direct orders, which, of 
for course, he is glad to accept. 
ge yy) i] ere s a Through such an approach, the 
i 
Contacting the Trade much more about each family’s 
ng r much more about each family's needs, | 
ia associations and history than if he | 
ae eee went on a direct selling mission. Fur- 
nit aa thermore, the impression the store 
: os By Martin Francis makes through such a policy is a last- 
45 ing one-— one which means future 
at sales in addition to those secured on 
the spot 
€ 
| 
| : | 
effe 
‘al 
whall 
to 
ant, 
one 
All Vegetable Rotor Arial Protein Rtion 
4 
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happy to report that he is working ping 
or 


out very well. He is thorough and 
still makes quite a few calls each day 
Because of his efforts I think we have 


contact man leaves them at the selling points 
farm home, the husband and wife will | present 
usually read them very carefully be- | possible.” 


built more good will in our territory | f throwing them away or storing Heipe Teo 

than any other dealer selling to them for reference. 

farmers. I also think that we have the husband comes in from Reeser Seo neh a, EY 

made more sales to farmers through | the field and the wife tells him, ‘The | % “ays when weather a 
ones Store man left these booklets ent, the farm dealer of whom I write 


our method than other dealers have J 


made through direct sales methods.” 
Another important result of the 
work done by this contact man is that 
he has picked up valuable informa- 
tion on the paying habits of farmers, 
the date they receive regular milk 
checks and the like. Such information 
is all filed at the store's office on a 
card bearing the customer's name. 
“This contact man also carries a 
large number of booklets with him 
on various products which we han- 
die,” says the dealer, “and during the 
course of his visit he'll leave a few 
of them with the farmers. Farmers 
may not always pick up such book- 
lets when they are in our store, due 
to pressure of other tasks and shop- 


All Vegetable Ration with Bi-Con APF-3t 


to such folders which have been left 
at the homes of farmers. 

“There is some excellent sales in- | om his own premises,” he says. “By 
formation in these carefully planned, 
beautifully illustrated folders,” states 
the dealer, “and we retailers should 
use them more. They'll help us to 


| 


PLUS means something EXTRA, something new has 
been added to Bi-Con APF-3. PLUS is a new 
GROWTH FACTOR. PLUS is not Vitamin B:2—our 
tests show it is not present in meat scraps or fish 
meal. PLUS appears to be found only in fermento- 
tion preparations. Bi-Con APF-3 Plus has It. Use 
this new feed supplement in your feeds for 
GREATER GAINS, INCREASED PROFITS, MORE 
CUSTOMER SATISFACTION. 


ADVANTAGES OF Gi-Con APF-3* 


Present in 


1. Guaranteed Vitamin Bi2 Activity Content—3.0 mg. per tb. (1.1. assay) 
2. Uniformity every time. 


Bi-Con APF-3 3. Free-flowing, Non-caking, Easy-to-mix. 
Present — 4. Same Price as Bi-Con APF-3. 
APF-3* 5. 


PLUS something extra at no additional cost—NEW GROWTH FACTOR. 
And There's No Need To Change Your Present Formula. 


Bi-CON sureiemenrs 


FOR THE FEED INDUSTRY 
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familiar surroundings. And he appre- 
ciliates your interest.” 

The dealer further declares that it 
is a proper, businesslike thing to do 
to visit customers and prospects regu- 
larly. If you plant seed, you culti- 
vate it regularly to get a good crop. 
And when you visit your customers 
and prospects, cultivate their friend- 
ship and you will also get a better 
crop of sales. 

I have traveled enough in a num- 
ber of midwestern states, Mr. Feed 
Dealer, to know that all alert re- 
tailers who have something to sell 
to farmers get into their cars and 
visit farmers. And. in general, it is 
one of the best business ideas that a 
retailer can employ 

Some feed dealers tell me that they 
do not believe in cold canvassing be- 
cause it smacks of high-pressuring 
the farmer into buying more things 
than he needs and that such a policy 
always backfires over the years, 

I agree that high-pressure selling, 
improperly done, will backfire, but 
there is no high pressure in calling 
on customers and prospects, making 
their acquaintance and telling them 
what products you have to sell and 
services you have to offer. 

Even if you do not like to do di- 
rect selling on such visiting trips, 
you can build a bank of good will 
as the dealer described above Tias 
done with his contact man, and the 
sales will follow 

The better you know the farmen 
the better you can serve him gid 
please him. When you call on 
you lay the basis for better se 


PLANS NEW ELEVATOR 
FAIRVIEW, OKLA.--The Far 
Cooperative Assn. in Ringwood 
cently voted to build a new elev 
with a capacity of 100,000 bu 
the construction of the Ring 
elevator and the one now under 
struction at Orienta, plus the e 
tor which was completed last yea 
the Johnston Grain Co., at Fairy 
Major County will have 600,000 
additional grain storage. The Ori 
elevator, which is being built t 
farmers cooperative association, 
have a total capacity of 335,000 
when completed, including the 
part of the elevator which has a 
acity of 85.000 bu. The new t« 
will be completed around April 1 


PART-TIME FARMING 

In the northeast states, 24% 
farm land owners work in ind 
and do part-time farming. 


BLATCHFORD’S 


feed lot and in your cash register, 
sell Blatchferd’s Pellets. Check 
tributer or write us today! 


tay 


iat. = 


Aa Slatchfords 


duties, but when the salesman make more sales, to realize the key 
: of our products and 
in the best manner 
for you,” the husband will read them man tO Stay 
| duty at the mill. He helps out on light 
very carefully, more carefully than 
if cach teams wore cent through the duties during rush periods, but on the 
mail. It's the personal element that | Whole he is there mainly to greet 
means so much in this instance.” the customers, new and old, whom he 
has met on his rounds. ‘ 
The dealer says that this may seem 
like an expensive way to distribute Procedure like this helps to cement 
folders to some dealers, but he adds, | the bond between customers or pros- 
| it is only part of the duties of the | Pects and the sions = 
| contact man to handle such folders. | *© result in 
| Also. he is able to trace many orders States the 
: | 
= 
= | 
will 
of 
FOR 
Performance 
® Dealer Profit 
: From coast-to-coast Blatchford’s 
Pellets are the favorites with deal- 
ors... and feeders. They know 
thet calves and oll young stock ye 
thrive on the rich nutrients in taste- ? 
ford’s Pellets. For results in the 
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Play It Safe 
are wasted, and feed businesses suf- 
fer fram inadequate insurance protec- 

and Insure thon. 
The day is past when it is satis 
Adequately factory to call up an insurance agent 
3 and simply contract for so many dol- 
et By Merrill Merrie lars worth each of fire insurance and 
Bk public liability insurance and let the 
4 OES the insurance you carry | ™atter go at that. Today's insurance 
adequately satisfy the needs | Program must be individualized to ft 
ot your business, Mr. Feed | the “personality” of the specific feed 
Dealer? Unfortunately, some feed | business. Such & program must be 
ance requirements as well as neces- | ments in the best possible manner— 


= Canadian or European 
Peat Moss 


standard bales weil 


Wire or write us for sample and carioad 
delivered prices 


FISCO PEAT CO. 


bill as well as another type of policy 
of which he is unaware 

A discussion of insurance types with 
a reputable insurance man should 
definitely take place before buying. 
Such a discussien can save many a 


STARTER GROWER 


Means 
NYY 


This easy-to-mix, 
be prompt- 
ly shipped from a warehouse 
near you. 


FREE! Two new booklets, 
MEE "How to Mix Better Formule Feeds.” 
ee Write for your free copies today! 


THOMPSON-HAYWARD 


CHEMICAL COMPANY 
AGRICULTURAL DIVISION 


Big Spring Profits for You! § 


KANSAS CITY, MISSOURI 
MINNEAPOLIS © OKLAHOMA CITY © M. LITTLE ROCK © SAN ANTONIO © DEBMOINES © DAVENPORT © NEW ORLEANS 


ive your customers de- pared tah 
Witamin-balanced feeds AU 
at lower cost and build better busi- Saretully formulated to pro- 
ness and better profits for yourself. vide protection against vitemin-deficiency diseases. For 


ides essential vitamins 


in generous quantities at low cost to build heavy, steady 
meat production end vigorous health. 


at { 


the charecter of the customer, your 
employees and the jobs they do. Write 
these major risks, and decide 
how each of them adequately can be 


of your past experience. Seek the 
advice of a reliable insurance agent. 
Only by tapping all possible sources 
of knowledge can you hope to gain 
clear insight into the various degrees 
of possible risks operating within 
your organization. 

4. Select insurance man with care 
Needless to mention, select your in- 
surance man with care—for his repu- 
tation, intelligence and experience 
As in all businesses, there are 
“sharks” in the insurance business 
Keep away from the slickers and 
seek out the dependable man who 
will put your insurance dollars ta 
best use. 

5. What are you insuring? When 
buying insurance, make certain, yeu 
actually buy yhat you intend tea Mr 
Feed Dealer. More than one feed man 
has thought himself adequately cov- 
ered, only to find he was not covered 
at all. For instance, some fire insur- 
ance policies cover fire loss only and 
not loss resulting from such related 
things as explosion, smoke and auto- 
matic spri . Read your palicy 
carefully determine exactly what 
it covers. 


KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRARW® CO. 


Kansas City, Ma, 


CORLOIDAL 
PHOSPHATE 
An inexpensive source of 


Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 
A proven ingredient used 


NEW MIN-RIH 


by many leading feed and 


WARREN-DOUGLAS 
CHEMICAL CO., INC. 
1517 Burt Street 
OMAHA 2, NEBRASKA 


providing maximum protection for | risks connected with it. These risks 
the money spent. stem from “possibilities’.for in- a 
What kinds of insurance should you stance, possible fires, thefts, accidents : 
have’ How much of each kind should causing injury to personnel or out- : 
you carry? Only by analyzing your siders. 
business and the specific insurance Think out for yourself what me- 
problems connected with it can these jor risks your business faces. Mr 
questions be answered. Feed Dealer. Consider risks which : 
spring from the character of the “ 
| Things to Consider building, risks stemming from the j 
Here are important factors to con- character of the merchandise, from ee 
| sider when in an insurance-buying 
| mood: 
1. What forms of insurance are : 
available? Before launching on a full- ; 
5 fledged insurance program, the feed | cowered by some type of insurance im 
ae dealer should inform himself as to the protection. ; 
Se L, f, ler kinds of insurance which exist. Too 3. How great are your risks? The 
ae often, insurance dollars are wasted “greatness” of a risk can use 
ij? because the businessman has failed te | ajjy be figured in terms of how much ‘ 
ao realize the very existence of a (ype | « feed dealer stands to lose in case 
mum per dollar protection is pot at- involved depends entirely on the in- ; 
tained because the feed dealer takes | aividual business. 
out @ policy which only fairty well When attempting to determine de- 
suits his needs, and does not fill the 
a, Guaranteed good clean dry merchantable peat. Full gree of risk. check all possible sources 
packaged of information. Obtain information 
ce ‘an from operators of other feed busi- 
Phone COtfax 8442 | 
outs moO. many 
8919 Colonial Ave. sv. t 2. What are the risks in your busi- 
— 
> | 
» 
= supply minerals in right quantities te wy 
eny poultry or live- Prepared 
a3 - stock feed. LONCALA PHOSPHATE CO. 
& HIGH SPRINGS, FLORIDA 
> 
by 
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Some Advice on 
Check Endorsing 
e By K. V. Bailey 


VERY feed man needs sound 
knowledge of the correct ways 
to endorse a check. Here are 


pomters whoict ou should have in 
mind 
l. Always know vour endorser. Mr 


Feed Dealer Unless you know him 
he could be a rubber 


2 When endorsing a check your- 
self, Mr. Feed Deale avoid the so- 


check artist 


called “endorsement in blank This 
is the typ i end sment where vou 
simply sig our name on the back 
of the check A check so endorsed 
can | anyon hHience, it 


s a typ of endorsement which 
should be used only when cashing a 
check at the bank 

3. Use the endorsement forn Pay 
to Joe Soandso only when you 
want to make sure Joe will deposit 
the check directly it the hank. A 
check so endorsed is not further ne 
gotiable cannot be endorsed to any 


one else 


4. The endorsement form Pay to 
the order of Joe Soandso, means the 
check cannot be further negotiated 


until Joe endorses it from himself 
This is a safe and readily usable kind 
of endorsement which has found fa 
vor with many businessmen because 
of its safeguardin and convemenct 
tactors It is this endorse 
ment which you will probably want to 
use on the majority of checks which 
you cash, Mr. Feed Dealer 
5. When ou check 
which has been made out mmecorrectly 


(for instance your name has been 


endorse ‘ 


misspelled), sign the check first as 
it is made out, and then sign your 
namie 


6. Avoid the so-called “conditional 


be 


correctly 


endorsement the sort of endorse 


ment authorizing payment only un 


der very specific conditions. An ex 
ample of suct un endorsement is 
Pay Joe Soandso or iufter he has 


fulfilled suchandsuch an agreement 
Avoid endorsement 


one because the nake for unwat 
ranted confusion and hecause banks 
hesitat« to handle checks bearing 


therm 
In conclusion, choose the type ol 


SACKED GRAIN 


KANSAS GRAIN COMPARY 
Board of Trade Bidg. 
Kansas City, Mo. 
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check endorsement to fit the specific 
case. Don't be a “one-way” endorser 
but select your endorsement form in- 
telligently 
Remember that, when endorsing 4 
check, you merely transfer your le ra 
gal rights in that check to someone 
else. That is what “endorsement” im- +4 
plies. When you sign your name, sign 2 
it clearly, and avoid signing it dif- 
ferently from time to time. Use the 8 
same signature always. In this way 
you will avoid confusion. Avoid tancy 
or trick signatures if you would avoid H 
the forger. Many authorities say that 
the simple clear signature is the E 
most difficult to forge - 
: 


mula feeds. 


LEAVES GIBSON POST 
INDIANAPOLIS ..C. R 


has resigned after eight years with 


Jackson 


Write to— 
the B. J. Gibson Co. Indianapolis, and 


will take a vacation before announ 
ing future plans. He said, however 
that his next activity will be connect- 
ed with the feed and grain business 


Every farmer is looking for a good economical formula 
feed. He realizes that he must find this kind of feed to 
make the most profit from his feeding operations. 


We can show you how to make hog, poultry and dairy 
feeds that are second to none. 


Use Dr. Clore’s organic base Mineral in your for- 


mulas for best results. 


It is easy to make your own feeds under your own 
brand name and keep all the profit 


. CLORE'S MINERALS CONTAIN ALL THE TRACE ELEMENTS 


lt is “tailor made” for for- 


HOOSIER MINERAL FEED CO. Greenwood, Indiana 


similar to this | 


Midland-Westera, Inc. 
Tenney Bidg. 
MADISON 53, WISCONSIN 
National Sales Agents 
for 
FLA-PANA RESEARCH 


LABORATORIES 
and 


Vidal COD;LIVER OIL 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 

DES MOINES OAT 

propucts co. 
Phone 6-3155 

Des Moines, lowa 


VICTOR Products are milled in an efficiently equipped. 
temperature and humidity controlled mill . . . with a total 
floor space of 165,000 square feet and a storage capacity of 
over one million bushels of grain. 


This modern-type mill . . . plus VICTOR expert milling prac- 
tice ... plus choicest wheat and corn — is why VICTOR 
Products are always uniform. quality products. 


That is why . .. when you sell the VICTOR line. you are 
building constantly growing sales and attractive profits. 


MIXED CAR SHIPMENTS 
VICTOR Products are shipped to 


you in a mixed car — which is 
an added profit-making advan- 
tage. Write today for more facts 
about the complete VICTOR line 
and prices. 


79% YEAR 


FLOUR-CEREALS - 


VicTOR 


FLOUR 


FAMILY FLOUR 
CAKE FLOUR 
PANCAKE FLOUR 
BAKER'S FLOUR 


CORN PRODUCTS 


CORN MEAL 
HOMINY GRITS 


CEREALS 
FARINA 
DARK WHEAT CEREAL 
FEEDS 
FOR POULTRY 
FOR CATTLE 


FOR HOGS 
FOR SHEEP 


CRETE, NEBRASKA 


4 ‘ 
— 7 
2 
CRE | 


There is « whale of a difference 
in bags... and in bag service. 
Dozens of factors enter into your 
choice of a cotton bag supply 


orders . . . shorter, and thus faster, de- 
livery. Probably most important, though, 
it means that you can carry a low bag 
inventory. Your movey isn't tied up, yet 
you can get the bags you neet! when you 
need them. All bag service alike? Not 
by « jugful! 


INFORMATION, PLEASE! Bemis’ large 
size and numerous centacts give us & 
constant flow of market information 
which is flashed imraediately to al] Bernis 
branches. An important duty of Bemis 


tomers guided by it find they come out 
better at the end of the yeer. And it all 
comes w'th the Bemis Bags you buy. 


WE MELE YOU “WRAP IT UP™—We not 
only sell you the right bag» at the right 
time, but also help you get the most out 
of them. As a Semis customer you enjoy 
the advantages of numerous “extras.” 


All bags and bag service 
alike? Just compare them! 


Why do you want your brand on your 
packaged product? To identify it, adver- 
tise it and sell it, of course. Isn't it 
logical, then, that the better your brand 
printing, the better your advertising and 
selling? That’s why Bemis specializes in 
precise, intricate multi-color printing. 
That’s why Bemis has an immense in- 
vestment in printing equipment, and has 
even gone so far as to design and build 
many of its own printing presses. That's 
why Bemis relies principally on pressmen 
with 15 to 30 years of experience. That's 
why Bemis maintains its own ink mill 
and pioneered in developing brilliant, 
colorful inks — including wash-out inks 
—for bag printing. 


ee Here Are Five (ef the Many) Reasons Why Bemis is Your Best Value! 

Bemis service can assist you at any stage 
of your packaging operation: from rec- 
ease ommending the proper container for your sa 
product, through the filling, closing, 
in one message. Se take look shirteleeve men who know their way 
ot just five of the meny extre around in a feed mill. And they are backed 
offers... an up by experienced engineers who can 
handle any job from packing room layout 

—_ > > machinery. Bemis sewing machine 

ke experts, too, can save you money. They 
techniques so your bag closing lines hum 
along at top efficiency. 
GETTING THE BEST COTTON 

Bemis’ four cotton mills supply over 

50% of our requirements; the remainder © 
comes from move than 90 other mills. salesmen is to pam this information on 
Our wide range of sources enables us to to every customer who can profit from 
ae > «iI all of our cotton goods requirements it. This news may cause you to postpone an ¥ 2 

— from mills that produce the best quality of buying bags, but we are guided by the R et 
7 any required construction. The fact that knowledge that what is best for you is i 

ag Bemis has its own mills is an incentive best for us in the bong run. Bemis in- eee PRINTING SELLS YOUR PRODUCT 

teed to other suppliers to improve their quality. formation service helps you to minimize ‘ 
At the same time, the other mille spur hazards of market fluctuations. Cus- 
Bemis to improve its quality. So, we're 
in the position where we can... and do... 

THERE'S A SEMIS MAN BEHIND EVERY 

TREE—Look at the bottom of this spread 
notice that list of Bemis bag factories 
and sales offices. That means a lot to 
you. prompt, personal attention to your 


4 


BAN 


+ 
| | pate 
indianapolis + Fla. + Kanes City « Les Angeles Minneupells 
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Do It Right and Count 
| Up More Profits 


By Charles Madson 


OOKING for a means of quickly , standpoint of sound business and pub 
improving your business and 
store operation’ Then do as one 


lic relations practice 
How should you go about putting a 


midwestern feed dealer did and in “Do It Right Week" into effect’ Here 
augurate a “Do It Right Week.’ are suggestions for your considera 
A “Do It Right Week” is just what | tion 
it sounds like «special week during 1. First, you've got to sell the idea 
which evervene around the store | to yourself. Think over the idea. Real- 
strives comstantly to do everything ive the henefits to be derived from 
just right. This goes from the boss | putting such a plan into effect. Real 
on down to the office boy. Everybody ize, too, that a “Do It Right Week 


can pay off to you over a long period 
of time because it will tend to rain 


tries his level best to do everything 


the best possible way from the 


SELL STONEMO WAYS 


Now you can make profits from STONEMO 2 ways. You are 
familiar with the 80-pound Red, White and Blue Bag. It ts a 
recognized sales leader. 


This year also push the new revolutionary shelf package of the 
same STONEMO in the Hopper-Pak self-feeder 


Hatcherymen and Feed Dealers report their customers enthu- 
siastic about this new shelf package. STONEMO Hopper-Pak’'s 
hard hitting national advertising is bringing poultrymen and 
farmers in to buy. 


Join the STONEMO dealers who are selling two ways — the 
Hopper-Pak for small flock owners and the economy size 
80-pound bag for poultrymen with larger flocks. 


Take advantage of the demand that STONEMO’s national ad 
vertising creates. Be ready to fill thisdemand. Order STONEMO 
in the new Hopper-Paks (six to the case) from your supplier 


Check these Advantages—— 


both you and your employees to new 


standards of efficiency. You never 
know what you can do till you try 
Mr. Feed Dealer 

2. Next, sell the plan to your em 
ployees. Make them realize the im 
portance of it. Strive to get them into 
the swing of the thing. To generat 
real interest, offer a prize to the em- 
ployee who does the fewest things 
wrong during the specified work 
week. That's the way to gain real em 
ployee cooperation during such a 
drive 

Look fer Errors 

3. Before inaugurating the week 
go through the store and hunt for 
things which are frequently done 
wrong. Hunt for errors of efficiency 
business operation or public relations 
Make a list of these And when you 
are hunting for t) frequent mis 
takes don't overlook yourself 
Chances are if you are like man) 
bosses, Mr Feed Dealer you make 
just as many mistakes as anybody 
else 

Once you have made your list. call 


| 


1. Hopper-Pak is a 10-pound 
package and feeding hopper in 


one 


2. Hopper-Pak saves you the la- 
bor of weighing and packaging 
small quantities of STONEMO 


3. Hopper-Pok offers an oppor- 
tunity to introduce STONEMO to 
potential users, and is a convinc- 
ing way to sell the economy of 
the 80-pound bag 

4. Hopper-Pak fills a need for the 
small back yard flock owner. 

5. Hopper-Pak is a shelf item. It 
gives you a bigger margin of 
profit and is easy to handle 


Join the thousands of Hatcherymen and Feed Dealers who are 
profiting from STONEMO’s increased sales. Remember, this 
fast moving shelf package gives you a 40% profit. 11 cents on 
every package. For further information about this Sales Winner, 


Address Dept. FS-3K. 


STONE MOUNTAIN GRIT CO. 


Lithonia, Ga. Barre, Vt. 


STONEMO 


STOMEmO GOT 


the grit with the Extra Grinding Surfaces 


| 


employees together for @ 
Explain to them that you 
‘Do It Right Week 

too, about the prize 
who makes the few 
the week 


all your 
meet ing 
are planning 4 
Explain to them 
for the empioyee 


est mistakes during 
Then ask the employees for sug 
sestions as to places where work 


methods and policies could be im- 
proved for the general betterment of 


you will 


the concern By doing this 
sutomatically gain the cooperation 
your employees. For they will 
ome to feel they have had a part in 
the planning of “Do It Right Week 
By clever questioning and informa! 
talking, try to get your employees to 
suggest as many as possible of the 
points of error on your list. It is far 
better from an employee relations 
standpoint to have employees sug 


vest the changes than for you to do 
the suggesting 

On the other hand, uf the employees 
lo not suggest all the [frequent mis 
takes vou have on your list, it is all 
right for you to read off those that 
emain. Be sure you do this in a 


of course, so that no 
This will help in 
ont Week 


actful manner 
hurt 


Do It Ri 


start 


elings 
that 


to a 


sure gets 


vood 
The Right Start 

i. Start Do It Right Week 
off with a bang. On the day it starts, 
remind all employees that it is under 


your 


way. Encourage everyone in the or- 
ganization to do his best. And set 
an example your ell Mr. Feed Deal- 


by avoiding all possible business 


mistakes 


5. Ones Do It Right Week” is 
over call another meeting of em 
ployees. Keep this meeting on a 
friendly, informal basis. For best re- 
sults. serve refreshments. Award the 
employee his or her prize If there 
is any question whatsoever as to who 
should win the prize, make a dupli 
cate award. Thats the way to in 
sure employee fmendship 

At this meeting, give a little in 
formal talk to your employees. Tell 
them that they have all done well 


that some of the organization 
Tac hed 
efficient tt never 


they could eact Ther 


Eexplau 
standards of 
knew 
encourage 
strive to 
of effi 
is normal daily work. That's 
Do It Right Week” 


riod of 


have yoabi 


before 


and ever employer to 


intain his new standard 
to make 


pay ot! ove i jong pe time. 


SCROGGINS GRAIN CO. 


Dealers in 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


CARROT O11 AND OTHER VITAMIN 
PRODUCTS iw ihe FEED MANUFACTURER 


Send Today for Free 36. Page 
= 


= 
MUTRITIONAL RESEARCH ASSOCIATES INC 


r thes south Whithey, 


| 

| 
a, SO MUCH 


. 
4 


(growth stimulation) 


factor of 


Ren-O-Sa 


lay eggs earlier 


Exclusive ingredient, 3-nitro 4-hydroxy phenylarsonic acid, a drug compound developed and tested at 
Dr. Salsbury's Research Farm, provides these outstanding Growth Stimulation Factor Benefits 


Better Development aged 14.8% greater weight gain in the first cight 


weeks Thu weight gain in addition w Vitamin 
pigmentation, better feathering. Promotes bright red 
combs, yellow legs and feather sheen Earlier Egg Production 

Tests siso prowe that Ren-O-Sal weated birds mature 


Quicker Weight Gains quicker without forcing...start laying up wo 15 days 
Chicks and turkeys receiving Ren-O-Sal, on test, aver- earlier 


also contrels -coccidiasis. 


In larger doses, Ren-O-Sal prevents the spread of cecal eflective coccidiosis control make Ren-O-Sal « - 
coccidiosis. Economical in cost proht-muker. Recommend Ren-O-Sal 06 al! your pow 
are nm wetter or ywoeer form for use im 
Greater Profits For You teed Fox more ow nar on the G.S. Factor, write 
These exclusive G.S. Factor benefts...combined with to Dr. Salsbury's Laboratories, Charles City, lowa. 


Feed Manufacturers 


Ren-0-Sel Powder Now Available for Mixing in Feed 


Dr. Salsbury’s Laboratories is a complete line 
Ren-O-Sal powder available to 


lowa, for complete sntormanoa. 


= 
| 
- 
| 
| 
mend, promi a nd 
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PROFIT PROVEN 


1. Our policy and determination is to con- 
tinue to make Pilot Brand the purest and 
most economical crushed oyster shell that ex- 
perience, superior raw material, loyal em- 
ployees and management can jointly achieve. 


2. Our National Advertising support con- 
stantly stimulates sales and profitable repeat 
business. 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle, N. Y. St. Lowis, Mo. 


1898 — OVER 50 YEARS OF SERVICE — 1950 


COTTONSEED 


MEAL PELLETS 
SCREENINGS SIZED CAKE 


SOYBEAN 


PROMPT — FUTURE 


HUMPHREYS - GODWIN 


COMPANY 
PHONE 48-2683 2246 PARK AVE. 
MEMPHIS, TENN. 


When Merchandise Won't Sell 


By Stanley Simms 


REATHES there a retailer with 
soul so dead, who never to him- 
self hath said, “Why, oh why, 

doesn't this merchandise sell?” 

Our apologies to Edward Everett 
Hale for part of the above paragraph, 
but it aptly illustrates a situation of- 
ten encountered by many retailers. 
You, too, Mr. Feed Dealer, occasion- 
ally have merchandise which doesn't 
move fast enough to suit you. 

When some merchants find that 
they have stocks of such merchandise 
the common practice is to mark down 
the price, promote a bargain sale, | 
publish a large newspaper advertise- | 
ment and put in an attractive window 


display on the merchandise—all in an | 
attempt to sell it, to convert it into | 
| is secured, and you will be able to 


liquid capital. 
That's well and good. Measures like | 
this will sell slow-moving stocks in 


it will be better to realize why mer- 
chandise does not sell and also to | 
study all the ways to make it sell 
Resort to the reduced price method 
only as a final measure. Try to sell 
for regular prices first. You'll get | 
some profitable sales that way 


Some Reasons 

Now there are a number of reasons 
why some merchandise doesn't sell 
Here are some of them: (1) Price 
may be unreasonably high; (2) un- | 
attractive packaging; (3) lack of 
proper display; (4) poor buying; (5) 
over-estimated market; (6) lack of 
salesmanship; (7) deteriorated val- 
ues; (8) small store traffic; (9) lack 
of advertising; (10) no planned pro- | 
gram of selling behind the merchan- 
dise 

If you have any slow-moving mer- 
chandise in your store, use the 10 rea- | 
sons above for a check list. Apply | 


mony But I thet | 


each to your goods and see if you 
have failed in any of these depart- 
ments 

Suppose you have priced your mer- 
chandise too high —- above average 
competitive prices for like quality 
Naturally you are handicapping your 
sales right there. If you put too heavy 
a load on the camel's back it may 
break. Likewise, the customer will 
not pay too high a price. 

Some slow-moving merchandise is 
unattractively packaged. The remedy 
here is to glamorize such merchandise 
by excellent display. Using colorful 
decorative paper, striking back- 
grounds and the like, you can often 
glamorize poorly packaged merchan- 
dise so that more customer attention 


sell for a full price, carrying a nor- 
mal profit. There's no need to cut 
price on unattractive packaging, so 
long as it is not deteriorated 

Also, no dealer can expect to sell 
goods unless he gives it widespread, 
clean display in good light. Too many 
retailers hide goods in stockrooms 
and under counters with only a few 
samples on occasional display. People 
will not call for certain merchandise 
They like to be lured to merchandise 
as it is on attractive display. Have 


| you given that slow-moving merchan- 


dise proper display? Better display 
may enable you to sell the merchan- 
dise at normal prices. 

Of course, if a merchant buys un- 
wisely, he cannot expect to pawn off 
such a poor buy on the public and 
get away with it. Take your loss like 
a good sport, and get rid of the mer- 
chandise at whatever price it is 
worth. Do not expect your customers 
to pay for your mistakes. Unsuspect- 
ing customers may buy poor mer- 
chandise the first time, but you will 


Proven Dependability 


FOR 


MOLASSES FEED 
CONTAINING 
FROM 1% TO 50% 
MOLASSES 


AND 
MOLASSES PELLETS 
CONTAINING 


FROM 30% TO 50% 
MOLASSES 


The 1000 Series Hi-Molasses Pellet Mill and Molasses Mixer 
Combination is designed to meet the needs of any feed 
miller who desires to make molasses pellets. For the large 
mill, this machine will produce 60 bags of pellets per hour, 
day in and day out. For the smaller mill it provides both a 
hi-molasses pellet mill, and a molasses mixer for dairy, 
poultry, and hog feed, saving space, expense and labor. 

This unit as well as all other Wenger mixers can be 

used to pre-mix fish solubles, whey and buttermilk. 

Ask for special information on this. 


WENGER MIXER COMPANY 


& 
PILOT | 
BRAND 
| OYSTER SHELL | 
| 
4 
FOR POULTRY 
is This trade mark is 
| 
© Perfect Blend 
SABETHA, KANSAS PHONE ill 


ket. They have over-estimated their 
market and cannot expect to sell all 
the merchandise where there are not 
enough customers. Here again buy- 
ing is very important. Never buy 
more than your market can absorb 
even though the price is attractive 
for the larger quantities. If you do, 
you'll rue the day, for there will come 
a time when you'll have to sell your 
surplus at a discount to some other 


Lack of salesmanship is another 
reason why merchandise does not sell 
There is so much that needs to be 
explained about every good product, 
and yet many sellers of merchandise 
repeat themselves time and again 
Study the sales features of all your 
merchandise and exploit them. This 
procedure will bring more cash into 
the till. 

Of course, when merchandise has 
been damaged or has otherwise de- 
teriorated from storage or exposure, 
it will not sell as rapidly as fresh, 
unimpaired merchandise. Under such 
circumstances a lower price is needed 
if the merchandise is to be disposed 
of. Again, do not try to pass off such 
merchandise to the customer at full 
price. This is a loss which the mer- 
chant must absorb. Offer such mer- 
chandise at a true value price and 
it will usually move. 

I have often noticed that some 
merchants who handle quality mer- 
chandise do not move it faster, for 
just one reason-——they do not have 
enough store traffic. Merchandise at 
the right price, properly advertised, 
will attract some store traffic, but 
every store needs a lot of traffic be- 
fore maximum sales can be made. 

Promotions, good windows, neat 
surroundings and good lighting are 
some of the things which bring peo- 
ple into the store to look and to buy 
If you have your quality merchandise 
displayed in the store and have 
enough traffic, you'll make a high 
percentage of sales. Study that store 
traffic before you cut prices. Perhaps 
you can get more traffic into your 
store by normal means 

I know a merchant who tried to 
skimp on advertising. Then there 
came a day when an ad expert proved 
to him through a traffic check that 
his competitor was doing more busi- 
ness than he, and the only different 
factor in the two stores was that the 
competitor was a consistent, medium- 
sized space advertiser and the other 
merchant wasn't. 

The first merchant his eyes opened 
at last, then went nog wild. He want- 
ed to spend as hirh as 4% for adver- 
tising, but the newspaper ad man 
wisely held him down to 2%. Within 
two months, this merchant's business 
improved more than 35% because he 


LABORATORY SERVICES 
Vitamin Assays: including as- 


says for Animal Protein Factor 
Activity as well as Vitamin D, 
by the A.O.A.C. Chick Method. 


had a balanced advertising program. 
to back up a well stocked store 

Be sure to advertise all your mer- 
chandise, not just a few items over 
and over again. When you advertise, 
you tell countless people about your 
merchandise—people who never be- 
fore may have been in your store or 
who failed to realize you carry cer- 
tain items in stock. By good adver- 
tising, you'll win more prospects and 
customers, and merchandise wil! sell 
faster 

Much merchandise does not sell be- 
cause the stare owner does not have 
a planned selling program behind 
each line carried in stock. Haphazard 
occasional promotions get so-so re- 
sults. Real sales records are achieved 
by carrying out a year around pro- 
gram of sales promotion 

If you check your store's record 
against this list, Mr. Dealer, you may 
find one or two or more reasons why 
your merchandise does not move as 
rapidly as you wish. If you spot the 
reasons, you've got a job to tackle 
quickly 
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Now that mixers are realizing that feeds 
mixed with Vitamin oils have better finish, 
better feel—are less dusty—have greater sales 
appeal—choose the oils that give you the 
ton's Vitamin Oils, 

the oils with the guaranteed poten- 
‘ cies—the oils backed by Gorton's 
“know-how”—Gorton's guarantees. 


most for your m 


NEW ENGLAND BY-PRODUCTS 


for Gorton Pew Fis 


MILK 


STREET 


You need only deal wih on @VC 


when Black, Sivalls & Bryson 


erects 
your grain storage. Because BS&B is 
equipped to do the COMPLETE job 
. Planning, fabrication, erection, 


even machinery installation whep 


given 30 years’ service with only a 


and moved easily and quickly. New 
is a matter of DAYS. not months. BS4B 
them to your individual requirements. F 


ber. nothing is so versatile as steel! 


Farm Products Section. Special Products Division 


BLACK, SIVALLS & BRYSON, | 


ry step of 
the way! 


RIGHT NOW 


is the time to build your grain tanks. BS4B’s 
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Cooperative | Action Taken on Credit Problems 


* 


* * * 


Credit Throughout All Levels of the Feed Industry 


gota feed dealer, ran into some 
serious financial problems back 
in the middle of the summer of 1947 
Joe had a pretty good idea of what 
was causing his troubles, but he 


PASTDUE., fictional Minne- 


couldn't see how they could be rem- 


edied. Here's how things were going— 


He had been selling a fair amount 
of feed, his customers liked him and 
on the surface it appeared that he 
was running a successful business. 
He wasn't, though. His profit was 
way below what it should have been 
on his volume. Gradually it got tough- 
er and tougher for him to meet his 


obligations, and the bank wasn't too 
anxious to bail him out with another 
Joan. 
Meanwhile, as Joe was mulling over 
the situation himself, his troubles 
came to the attention of his feed sup- 
plier. That was to be expected, sooner 
or later. The manufacturer's credit 
manager drove out to Joe's place and 
suggested he might be able to help 
him out if he could look over Joe's 
books. Joe agreed. 

The trouble was obvious, appearing 


MORE THAN 3,000,000 


BOOKLETS DISTRIBUTED 


A, you well know, one of the most popular appeals today to thrifty 
rural housewives is the re-use of valuable cotton feed bags. This is 
of increasing importance to you because the more dress print bags 
that women demand, the greater the sale of your product —if it is 
packed in these colorful containers. 

And we're helping to stimulate and increase this demond by 
distributing booklets showing how housewives can fashion many 


useful articles from these bags. 


More than THREE MILLION sewing booklets have been distributed. 
The brand-new 1950 booklet will also have wide distribution. Write 
today for information on how you, too, can obtain a supply of these 


soles-stimulating booklets. 


a 


& Supply Go's accounts receivable 
at the end of July were past due. 

The credit man, of course, told Joe 
that he was courting disaster by let- 
ting his credit run away with him 
Joe’s amewer was that he couldn't 
start heunding his customers about 
thelr bills or refuse new credit 

“Not in this town,” he said. “They 
are a little slow, maybe, but they are 
geod for the money—most of it. If I 
@idn't take charge account business 
T wouldn't have any business at all.” 

The credit man quickly explained 
that he wasn't against all credit 
just the kind that puts businessmen 
on the spot, like Joe’s had. 

Joe finally agreed to handle things 
differently, even though he was doubt- 
ful that it would work. After all, he 


| didn’t have much choice. 


Has Happy Ending 
The story, of course, has a happy 


| ending. Joe became more cautious 


about extending credit, got busy col- 
iecting the overdue bills. By late 1949 
he had reduced his accounts receiv- 
able to $5,250 with $4,600 of that 
amount current accounts. He had to 
write off quite a few accounts in the 
process, but the entire business is in 
se much better shape today that it 
was worth it. Now his write-offs are 
far less than they once were. His 
business is the best for any compar- 
able territory in the state. 

Incidentally, our fictional friend is 
a true “credit convert” now. He tells 
his story at all the dealer meetings 
Eke a good evangelist and is prob- 
ably the most “sold” feed man in 
the Midwest on sound credit prac- 
tices. “Wouldn't have it any other 
way,” he says. 

While this story is make-believe, it 
isn't far different from some true 
ones. All haven't ended happily, how 
ever. It has been well established 
that the principal cause of failures 
in the retail feed business has been 
the tendency of dealers to let ac- 
counts receivable grow out of control 

While a change to smarter han- 
dling of credit may stop a threatened 
bankruptcy, it would be far better 
if all dealers could be persuaded to 


| mend their ways long before real 


trouble develops. 

Such is the purpose of an organiza- 
tion that more feed dealers probably 
should know about. It's the Educa- 
tional Committee of the Upper Mid- 
west Feed & Seed Division of the 
Minneapolis Association of Credit 
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bers in Minneapolis and the adjacent 
area, is the only one of its kind or- 
ganized among feed men. Wile inter- 
est has been shown in its work, how- 
ever, and there are indications that 
similar units may be started else- 
where. A resume of what the group | 
does gives one an indication of why 
the idea is considered a good one 

The Minneapolis feed and seed | 
credit men meet once a month. Be- 
fore each meeting members submit 
names of accounts in which they are 
interested for “interchange reports.” 
These reports, dug up by the associa- 
tion, include the credit records of the 
accounts provided not only by feed 
concerns but other companies as well. 
They serve as the basis for discussion 
at the meetings 

These accounts may represent what 
might be called “bad” accounts or 
they may be simply new customers 


WEP’S FREE 


feed 


BONE PHOS—Min. 65 BPL 


FISH MEAL—Imported-Domestic 


WIRE, WRITE, TELEPHONE for quotations 


WOODWARD & DICKERSON, INC. 


Girard Trust Building 
Philadelphia 2, Pa. 


headed the group four years ago. 


Men, with headquarters at 502 Thorpe 
Bidg., Minneapolis 2, Minn 

This activity of supplying dealers 
with help on credit problems is an 
important part of the entire program 
of the feed and seed credit men, who 
first organized as a unit of the Minne- 
apolis association about a year ago. 
The credit men reason that whatever 
they can do to help dealers will help 
the manufacturing concerns in con- 
ducting credit business with the 
dealers. 

Nationally Affiliated 

The Minneapolis Credit Men's Assn 
is affiliated with the National Asso- 
ciation of Credit Men, which has 
about 30,000 members in all parts of 
the U.S. and offices in all principal 
cities. The national group has a wide 
range of activities, including educa- 
tional work, credit interchange serv- 
ice, collection service, fraud preven- 
tion and the organization of industry 
discussion groups, such as the feed 
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or customers whose payments have 
started to slow up and in whom the 
credit men are interested. Thus, as 
explained by Robert Scharf. credit 
manager of Cargill, Inc., chairman of 
the discussion group, “It is in effect 
a creditors’ meeting on live accounts 
instead of the usual kind with which 
we are all familiar on bankrupt ac- 
counta 

In addition, the credit men talk 
over such things as cash discounts, 
whether or not the member firms 
make a charge to accounts which do 
not pay on time, and special financing 
offered to turkey, hog or broiler rais- 
ers. They also discuss frankly the 
terms of sale being used by members 


While the group does not seek uni- 
formity, members have found that 
they gradually move toward uniform- 
ity as a result of their talks and that 
any firm whose practices may be ob- 
viously out-of-line tends to correct 
the situation when they find they 
are not forced into the action by 
their competitors, Mr. Scharf com- 
ments. 

Interest in the feeder finance prob- 
lem, particularly turkey programs, 
was so great that a subgroup was 
organized, including 14 members of 
the original group. Members exchange 
forms and freely discuss financing 
programs. News of this activity 
spread, and the last meeting attracted 


Manufacturers of 


PULVERIZED OATS 


attendance of credit men from Louis- 

ville, St. Louis, Chicago, Omaha and 

Battle Creek, Mich. 
Credit men generally feel that more 

caution on turkey financing is 

1950. Flock owners will have 

more careful of expenses and 


t 
While there is no cause for jitters in 
1950 turkey operations, it is worth 
noting that storage stocks of tur- 
keys Jan. 1 represented the second 
largest carryover for that date. Jan. 
1 intentions of growers indicate a 
1% increase in the 1950 crop, for 
which price supports have not yet 
been announced. 

The dealer education program like- 
wise grew from a realization that 
some special action was needed to 
meet changing conditions 

During the summer of 1949 it be- 
came clear that a period of tighter 
credit was approaching and, later, 
that business failures were increasing 
As a4 protection to the feed manufac- 
turers, credit men wanted to stimu- 


TENNES 


KINGSPORT, 


E EASTMAN CORPORATION 


(Subsidiary of EastmanKodok Company) 


late dealers. to take some action 
about their accounts receivable. Some 
companies—through salesmen's bul- 
letins, house organs and dealer letters 
—tried to alert their dealer organiza- 
tions, but they felt they were not get- 
ting the job done. 

The credit men then decided to 
help the dealers and themselves in- 
directly by getting the dealers to 
think about the problem through ad- 
vertising in Feedstuffs. The first ad 
appeared Jan. 14, the second March 
11 


“Why Carry the Load?” is the key 
phrase in the ad, which winds up 
with a suggestion that dealers write 
the committee for assistance on cred- 
it problems. 

“Why Carry the Load’” also is 
the heading on a bulletin prepared 
by the committee and available to 
dealers. It contains sound sugges- 
tions for putting credit in order-— 
the kind of advice the fictional dealer 
whose troubles we discussed above 
could have used long before he got 
into a jam. 

Good Credit Guide 

The basic rule set off in the bulle- 
tin is this: “Check your capacity to 
carry accounts receivable from your 
financial statements.” 

It goes on to explain that a good 
rule of thumb is to keep the total of 
accounts receivable under the total 
of 30 days’ average sales and under 
50% of current liabilities. Other credit 
and collection procedures are sug- 
gested, winding up with these sage 
statements: 

“Good credit and collections mean 
simply setting up sound rules of pro- 
cedure and adherence to them—espe- 
cially by the boss.” 

“No sale is complete until the 
money is in the till.” 

As Mr. Scharf comments, available 
cash in the country is a little tighter 
now and greater credit caution is 
called for. Some dealers have gone 
on a cash basis entirely, which en- 
ables them to turn money over faster 
and do a larger volume on a smaller 
amount of capital. However, it is ad- 
mitted that ordinarily a dealer can 
build his business with credit, pro- 
vided it is used correctly. 

That the Minneapolis group's activi- 
ties have been worthwhile seems to 
be proved by the interest shown in 
them by feed credit men elsewhere. 
Chicago and Des Moines feed men 
are reported to be showing interest 
in a similar program, and the pro- 
posal also is being talked up in Kan- 
sas City. It is the hope of the Minne- 
apolis group that a midwestern or- 
ganization can some day be put into 
operation 

It appears that a good start has 
been made toward eliminating poten- 
tial trouble for such people as Joe 
Pastdue. 
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RE you able to get along with 
customers, Mr. Feed Deal- 
er? If they say something 

which irritates you, or even makes 
you angry, can you smile and take 
it, without making an angry retort? 

Also, are you able to talk in a 
“nice” way to persons who irritate 
you so that you eventually win them 
over to your way of thinking and so 
that they'll like to buy from you and 
come back time and again?’ 

Getting along with people, accord- 
ing to a well known university voca- 
tional guidance director, under whose 
supervision thousands of case studies 
have been made, is one of the most 
outstanding characteristics of those 
who succeed in business 

Do not dismiss this thought lightly, 
Mr. Feed Dealer, as something that 
is not of major importance, for it is. 
Every time you are “sour,” or 
grouchy when customers or employ- 
ees are around, you are lowering your 
chances of making a success in 
business. 

A professor at Northwestern Uni- 
versity was asked to make 4 survey 
of midwestern telephone companies 
to ascertain if possible what qualities 
“rising” executives had which made 
them successful. After some very ex- 
haustive studies, including long in- 
terviews, the survey staff discovered 
that all executives who had import- 
ant positions especially those who 
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had risen rapidly from the bottom to 
the top—had one outstanding charac- 
teristic namely the ability to get 
along with people 

This same professor was also asked 
to make a survey of the reasons why 
employees were discharged in a large 
manufacturing institution. The sur- 
vey revealed that out of a total of 
22,000 discharged persons, many of 
them skilled and semi-skilled, the | 
principal reason for their discharge 
was that they could not get along 
with employers and with fellow 
workers 

This is a complex age, Mr. Feed 
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Dealer. In one’s average social re- 


lations he meets many more people | 
the custom 20, 30 or BO | 
years ago. And the more people you | 


than was 


meet, the more varying types you 
encounter. 

In the average feed store and mill 
today, with thousands of customers 
and prospects pouring into your store 


every month and year, you and your | 


staff will meet just about every hu- 
man customer type that one can 
imagine. And in order to fulfill the 


who are introverts. Few of them 
thought they could gain anything 
from such courses or studies. 

One of the best ways to get along 


wants of those customers, to please 
them so that they will come back time 
| and again. ft is absolutely necessary 
| to know “how to get along with peo- 


| ple.” with all types of customers, Mr. Feed 
| There are many books today on Dealer, is to find out how they want 
that important subject, and also to be treated and what they want 


The feed man who is friendly, atten- 
tive and willing to serve is certainly 
off on the “right sales foot.” There 
is nothing that delights the customer 
more than to observe friendly, will- 
ing expressions on the faces of the 
dealer and his staff. If you can mas- 
ter this sincere approach, you have 
gone a long way toward getting 
along with people 

This doesn’t mean that a dealer 
or his clerks need to take insults 
from customers “lying down.” You 
can reply to insults in patient, well- 
considered words instead of getting 
red in the face and making a hot re- 
tort. Even the insulting customer will 
respect you for a patient, firm stand 
on your convictions. Your attitude 


subject of winning friends. But many 
business men have thought that the 
idea of winning friends was for folks 
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will “cool him off” somewhat, but 4 
hot retort will make him more angry 
and sometimes more insulting. Then 
you will have lost a customer for- 
ever. 

The successful feed dealer and sell- 
er of goods is really an actor. He has 
a role to play—that of a friendly 
obliging public servant—and he must 
stick to that role every hour of the 
business day if he is to make the 
profit he wishes and to be considered 
successful. View yourself in the role 
of an actor, and you'll find that you 
will more easily learn to forget your 
personal feelings and serve the cus- 
tomer more 

The feed dealer who wishes to get 
along better with his customers can 
adopt one general rule which will 
give him an excellent start in this 
direction. It is this: Talk and think 
more about the customer than about 
yourself, your projects and purposes 
The customer likes to be talked to 
He likes to be considered. He likes 
to think that you are aiding him with 
his feed buying problems. The cus- 
tomer likes attention. He wants the 
spotlight turned on himself, not on 
you, because to him he is more inter- 
esting than you are. 

Here is a question which you 
should ask yourself, Mr. Dealer, and 
give an honest answer, “Can I talk 
as interestedly about subjects which 
interest farmers as I can about things 
which interest me personally?” 

If you can really answer “yes” in 
this respect, you are having no trou- 
ble in pleasing customers 

If you live in a small town, you 
probably know that when some civic 
or community job comes up for han- 
dling, someone will always say, “Let's 
ask Bill, or Jim, or Ed to do this job.’ 
Such people know that Jim or Ed or 
Bill can always be counted on to go 
out of their way to please people, to 
do something “extra” for their com- 
munity, and you feel very kindly to- 
ward such men 

If your customers and prospects 
feel that way toward you, Mr. Dealer, 
then you know how to get along with 
people. You are co-operative. You are 
not always working for yourself, for 
your own benefit. You work to fill the 
needs of others, and your profit re- 
ward comes to you in greater mea- 
sure in this manner 

The dealer who does not get along 
with people is not fulfilling the needs 
of all customers and prospects. When 
you don't get along with people, it 
means there are points of friction 
that prevent harmony. These points 
of friction can be overcome entirely 
by the dealer who has the right 
attitude. 

Be honest with yourself, Mr. Deal- 
er. Ask yourself the question, “Do I 
get along with people?” The answer 
you give yourself may have a very 
important bearing on your future 
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Don't Argue With the Customer 


for some feed dealers to learn 

is that they should not prove 
themselves right in their dealings 
with farmers —-at least not right 
through proclamation, ribbing, or “I 
told you so,” attitudes 

The customer may not always be 
right, but it's poor policy to prove 
him wrong. Let him prove himself 
wrong. Give him the opportunity to 
use his mind to reach that conclusion, 
without you pointing it out to him. 

You, as a feed dealer, can win the 
argument with the farmer on feed- 
ing problems perhaps, but you will 
then lose the order nine times out of 
10. No customer, no prospect wants 
to be proved wrong. This is against 
all human nature, and wise is the 
feed dealer who realizes it 

It is much better to lead the farm- 
er to the truth concerning feed pro- 
grams, than to try to argue him over 
to your side. When you begin to ar- 
gue, you are trying to overcome sales 
obstacles by the sheer weight of your 
evidence, instead of persuading the 
prospect, which is the first duty of 
him who wishes to sell. 

Winning Cust 

Because the customer does not 
know as much about scientific feed- 
ing as the feed dealer, he is going to 
make some statements which are 
very wrong. In fact he may say some- 
thing which will make the dealer an- 
gry. There'll be the tendency to make 
a sharp retort, but when this situa- 
tion arises, Mr. Dealer, always re- 
member you are not in business to 
win an argument. You are in business 
to make a profit. To make that profit 
you must win customers, persuade 
them to buy, and this cannot be done 
through argument. You can lead a 
horse to water but you cannot make 
him drink. 

What are the prime things which 
the dealer needs to keep in mind 
when talking to a customer or pros- 
pect. They are the prospect's self 
respect and his sincerity 

The average farmer whom you 
want to win over to a better feeding 
program is going to have a number 
of objections. These cannot be over- 
come by knocking them down, as 
with a sledge hammer. It is much 
better to agree with the customer on 
his points by saying, “Yes, but—” and 
then go on and add something to his 
knowledge. In this way you are 
agreeing with part of what he said 
and directing attention to a larger 
truth about the matter, a point of 
view which the customer will like 


H. KENSER 


Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 


444 Omahe Grain Exchanges 
OMAHA, NEBRASKA 


come dealers to lars 


CANADIAN OATS 


CANADIAN 
SCREENINGS 


FLAX AND REFUSE 
GROUND AND BULK 


JAMES RICHARDSON & SONS |B 


ESTABLISHED 1857 
80 KING STREET TORONTO 


Cerede 


By John Gibson 


You will then find him agreeing with 
many things that you say 


The First Step 

I know a feed dealer who started 
in business in a strange town. The 
first thing he did after getting his 
store in condition and placing some 
ads in the local paper, was to make 
field trips and talk to prospective 
customers. 

“I asked them what their problems 
were,” he said, “and I found this was 
an excellent approach. Their reserves 
broke down and soon they were tell- 
ing me all their troubles. Once I 
learned what folks’ problems were I 
stepped in with suggestions to solve 
them. I was careful not to argue. And 
the feed and farm supply orders be- 
gan to come my way. I long ago 
learned not to try to cram my prod- 
ucts down the prospect's throat, no 
matter how wonderful that feed was 
I learned instead to get him to ask 
for my products because he liked me 
and what I was doing to help him.” 

In other words, this dealer was 
not arguing with the customer. There 
are many dealers who go to a farmer 
and say, “Mr. Jones, I want to prove 
to you that my poultry mash is bet- 
ter than what you are buying from 
Dealer L. Let's set up a test feeding 
program and check on the results.” 


The Customer's Reaction 
What's the customer reaction’ 
Hostility. First, you have insulted him 
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FOR YOUR 
FEED MILL 


The famous unit for feed grind- 
ers — three machines in one — 
equipped with permanent mag- 
net — ALUMINUM and _—~ 
construction. 40 to 300 bu. 2 
hour. Approved by Mills 
Assures an even and steady 


flow to grinding mill. Keeps 
trouble and danger out of grind- 
ing chamber. 


Send for revealing details on STRONG-SCOTT 


ALUMINUM FEEDER, SCALPER 
and MAGNETIC SEPARATOR 


The Strong-Scott Mfg. Co. 


Minneapolis, Minnesota 
BRANCH OFFICE —GREAT FALLS, MONT. 


“Everything for Every Grain Elevator, 
Feed Plant and Cereal Mill.”’ 


LA BUDDE 


MILWAUKEE, WIS. 


MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
SEET PULP 
and OTHER FEEDS 


Dealers: 


Shellbuilder. 


For Good Will 
and Good Profit 


PUSH.THE SALE OF 


SHELLBUILDER 


PURE CRUSHED REEF OYSTER SHELL 


to your egg-producing custo mers.. 
Shellbuilder will give them increased 
production of better quality eggs — 
thick-shell eggs that bring premium prices. 
You will gain the good will of appreciative 
customers— and a neat profit on each bag 
of Shellbuilder sold. Everybody gains when 
you sell your customers high quality 


Packaged in 25, 50 and 80-Ib. 
multi-wall paper begs and 
100-Ib. burlap begs 


For samples, prices or other information, write or wire: 


SHELLBUILDER CO. 


Cotton Exchange Building 


TRIPLE 


Houston 2, Texas 


S07) 
q 
\ | 
| Shelf 
| 
Now in FOUR 
Gradest 
POULTRY + FEED - SEED * Hen 
MIXED FEED 
ALL GRAINS | * Pullet 
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AMERICAN INDUSTRY 


F Meal 
i. Scrap ESHELMAN SALES CONFERENCE—The sales and advertising depart- 
ll Solubles ments of John W. Esheiman & Sons, Lancaster, Pa., recently completed a 


series of three conferences with sales representatives. The meetings were 
held at Lancaster and Boston. Shown above at the meeting for represen- 
tatives from Delaware, Mary!and, Virginia, Pennsylvania and Long Island 
are, left to right, A. J. Larkin, Catonsville, Md.; P. W. Kemp, Bloomsburg. 
Pa.; B. M. Brown, Catonsville; Lioyd Baker, Garden City, LL, N.Y.; Jack 
B. Esheiman, Lancaster; W. 8. Wheatley, Winchester, Pa.; P. L. Siegier, 
Lancaster; G. L. Nesbitt, Rising Sun, Md.; P. L. Jackson, Clarksville, 
Del.; H. 5. Massie, Rich d, Va., and F. H. Markle, Paoli, Pa. A group 
of New Jersey and other Pennsylvania sales representatives attended an- 
other similar meeting, while New England representatives were at the 
third. Sales and advertising plans for 1950 and an expanded program of 
educational services were discussed. 


Distributors for Atlantic and Gulf Producers 
Communicate with our nearest office 


Maryland Trust Building, Baltimore 2, Md 
Tampa, Florida Savannah, Georsie 
208 South La Salle Street, Chicago 4, tl. 


MADISON AVE. + NEW YORK 


by implying that he did not use good 
judgment in choosing the best feed 


ter feeding program. Appeal to him 
along such lines and you can give him 


to buy. Secondly, you are trying to | the same facts as you use in your 
cram your feed down his throat. Your arguments with dealer friends, but 
challenge arouses a certain resent- you give them to the prospect in a 


The KLEIN-BUCKLEY COMPLETE 
CRACKED CORN MACHINE 


ment within him, and while he may different way 
want as good a feed as possible, he 


Because the customer has money to 
may refuse to let you test your feed 


spend for feed and farm supplies, he 


on his premises because he doesn't | thinks he is superior to you for the 

oe C k like that attitude of yours, namely, | time he is in your store. He expects 
'f ra $s corn that you are trying to prove that you | t) be shown courtesy, favors. con- 

R al are right and he is wrong sideration, respect etc. so that he 

<< emoves me How much better to approach the will be pleased with what he buys 


Grades 
Polishes 
Asperates 


farmer and praise the results which 
he is now getting from the feed he 
is using. Then tell him why you think 
you have an improved feed and pro- 
gram which can get still better pro- 
duction from the chickens. Suggest a 


And when he suddenly finds that the 
| dealer with the wrong approach is 
trying to ridicule his feed beliefs, 
then the customer is rightfully af- 
fronted and a hostility to buying aris- 


8000 to 4000 es within him 
. » » the 
ibs. per hour fe per No merchant, whether he sells feed, 
5 Horse Power shoes or what-have-you can afford 
with the farmer to secure the best 
results for him, not solely for you mays, knew Guve 
) 

is to know about this subject. If yo 
W rite for Complete Information This sort of approach will make ( 0 jee you 
want to know the answers to your 


friends and achieve greater sales 
If Dealer A, your friend, 


some evening, and over the 


come consult me.” 


KLEIN MACHINE COMPANY, INC. 


S. Brook Street Louisville 8, Ky. 


| questions 
visits you 


coffe customer 


Don't underestimate the 


2012 


H a smart fellow » wants he 
and co-operation, not empty words 
Mr. Dealer, will soon find that you 
|} And he always wants the merchant 


and he are arguing. This is natural! 


to remember that he's the fellow who 


for you are both proud of the feeds “ ' 

you sell and believe in them. But if | #45 tune—Ddecause he is the one who 
you continue discussing the relative does the buying 

merits of the feeds, the argument can | —_ 

get hotter and hotter and so can | SOYBEAN MARGIN CUT 
CHICAGO—-The board of directors 


voted 


Objectionable Tactics 
Now in talking with a customer, in 


trying to get him to buy, you dare 


| not use such tactics. He doesn't want 


of the Chicago Board of Trade 
to amend Regulation 1822A (margins 
to reduce the minimum ini- 
soybeans from 20¢ 


on grain) 
tial margin on 


ee to have his objections to buying over- bu. to 15¢ bu. except the March, 1950, 
whelmed by you. He doesn’t want to | delivery, which will remain at 20¢, 
basen | MILLS * L- NEOLA, IOWA be made to look like a dolt, a knave according to J. O. McClintock, execu- 
a know-nothing. He wants to be won tive vice president. The amendment 

= encouraged, stimulated to try a bet- | became effective March 13. 


\\\ PROFIT BY THESE EXTRA-TONNAGE BUILDERS 


You get local advertising and merchandising right in 
your own territory. You have hard-selling radio pro- 
grams backing your products. Your employees receive 
training aids throughout the year. You have a spirited, 
working organization behind you all the way—helping 
you sell, build tonnage, boost profits. These benefits are 


available to you, now! Write today for complete information. 
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3 Efficient Granulation 
Extr F E Oscor Straube, Pres. 


A person 
worth meeting 


In every way, you stand to 
benefit from a close re- 
lationship with “Your 
Sprout-Waldron Man.” 


Call on him frequently 
for helpful advice on cost- 
cutting methods and equip- 
ment. He can bring right 
to your door the vast en- 
gineering and manufac- 
turing know-how that is 
Sprout-Waldron's 


You'll find he knows his 
business, too is capa- 
ble and efficient always 
tries to serve your equip- 
ment needs in an indivi- 
dual manner. 

Write today for the 
name and address of the 
S-W Man in your area 

Sprout, Waldron & Co., 
Inc., 24 Waldron Street, 
Muncy, Pa 


OW 
Provico 


MOLAS-0-FIER 
FITS ALL MIXERS 


Cheap. Sure Way to Mix 
Melasses, Battermilk 
and Selubles Inte Your 
Feed. Lew price now 


| The Price Angle 
Is Important in 
Store Promotion 


By Phillip Sanford 


O be genuinely effective, the 
| the feed dealer's advertising 
and promotion program must 

be as up-to-date as today. What 
might have worked well for grandpa 

or even pa, for that matter—-in all 
probability is strictly passe now Ad- 
vertising and promotion campaigns 
for the feed store, if they are to pro- 
duce top results, must be geared to 
the needs and problems of the mo- 
ment 

When attempting to formulate 
promotion policies, ask yourself the 
questions: “What are my farmer 
customers thinking today? What will 
they be thinking a year from now?” 
(And then for your own information, 
ask yourself what they were think 
ing a year ago, and notice how cus- 
tomer-thinking trends have changed ) 

Feed customers of course think 
very much in terms of price. The 
feed customer is usually dollar con- 
scious. He is out to make his dollar 
go as far as he can. As evidence of 
this condition, witness the frequent 
tendency of customers to hold back 
on buying in the hope of finding more 
favorable prices later on 

What's the answer to this, Mr 
Feed Dealer? In terms of business 
policy, it is only sound thinking that 
a feed business develop its advertising 

and promotion programs along the 
| line of: “I can save you money, Mr 

Farmer.” 

In fact, a survey of farmers indi 
| cates that those programs which are 
having greatest success have been 
developed along just such a line 


Some Ideas 
Here are versions of the “money 
saving” theme which you can put 
| to use in your own advertising and 
promotion: 
| 1. An idea which goes over well 
| is the theme of “We are helping to 
lower the cost of living.” Point out 
in your advertising how your prices 
help lower living costs for your 
buyers. Advertising of this sort is 
| often well presented if done in a 
“public relations” vein. That is, slant 
the copy so that it appears you are 
doing a genuine public service. Con- 
versational, friendly copy is always 
favorably accepted. Get right down 
to the customer's level, Mr. Feed 
Dealer, have a chat with him and tell 
| him what you're doing 
2. Play up the angle of price econ- 
| omy in your advertising. Give actu- 
| al facts and figures 
Or present comparative figures. In- 
| dicate what an item sold for some 
| time ago, and then show a lower sell- 
ing price. By slanting your copy this 
way, you automatically gain cus- 
tomer confidence. When you present 
comparative figures, the customer 
feels he is really getting the truth 
In advertising copy, convince the 
customer of your sincerity and genu- 
ineness by telling him you are able 
to offer good prices because of su- 
perior buying, because your business 
is carefully and scientifically man- 
aged, or because your merchandising 
policies are permissive of low prices 
Whatever reason you choose, be sure 
it is one which will be thoroughly 
| convincing to your customers 
| CINCINNATI FEED CLUB 
HEARS TALK ON NEWS 
CINCINNATI—Bill Robbins, news 
director for Radio Station WSAI, de- 
scribed the preparation of radio news 
at the monthly dinner meeting of the 
Cincinnati Feed Club on March 6 in 
the Cincinnati Club. 


FEED COMPANY SOLD 
CAMPBELL, CAL. — Milton and 
Clarence Nelson have purchased the 
Campbell (Cal.) Feed & Supply Co. 


from Andrew and James Santana. 
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BOLTED STEEL 
GRAIN STORAGE TANKS 


Expenses go down and profits go UP when you install Colum- 
bian Bolted Steel Grain Storage Tanks. That's because your 
original investment and overhead and maintenance are held 
to the minimum—you are sure of lower cost operation for 
years on end. An added money-saving feature of Columbian 
tanks is LOW COST ERECTION due to their bolted sec- 
tional construction. 


COLUMBIAN Storage Tanks are FIRE-PROOF .. . 
WEATHER-PROOF ... RODENT-PROOP. They never 
erack or crumble ... no caulking or patching is required. 
Actual service tests as long as 30 years prove them ideal for 
safe, efficient storage and handling of all small grains—wheat, 
corn, oats, barley, soya beans, flax, cotton seeds, peanuts, 
rice, coffee beans, etc. Hundreds are now in use by all kinds 
of feed processors. 


After over a quarter of a century of manufacturing COLUM- 
BIAN Bolted Steel Grain Storage Tanks, they continue to 
prove superior because of Columbian's exclusive and impor- 
tant details of design. Even after 30 years of service users 
have added rings to increase storage capacity. 


Easy Ways to Erect Detailed, easy-to-understand blue prints 
for erection are furnished so that tanks may be put up with any 
kind of labor—or we will provide supervisor for your own men— 
or a complete Columbian erection crew. Foundation specifications 
and blue prints are furnished to enable your local concrete con- 
tractor to build foundation. 


FREE Engineering Service pretiminary on 
gineering service for designing tanks to your particular 
needs and arrangements provided free WHITE FOR 
I[LLOSTRATED LITERATURE 


Associate Member of the Grain and Feed 
Dealers National Association 


COLUMBIAN STEEL TANK CO. 
P.O. Box D-4226 Kansas City, Missouri 
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for fast 
vigo rous 


growth 


use DRY 
MILKS 


in poultry and 
animal feeding! 


nutrients listed above. 


@ APACE FROM THE BOOK OF EXPERIENCE 


Dry milks contain as 
much as 35 per com of 
the highest quality pro- 
tein — ideal to comple- 
ment the cereal proieins. 


Though known fer the 
quality and quantity of 
and phosphor- 
us, all the other miner- 
ale in dry milks are 
valuable, too. 


@ LACTOSE 


Milk alone is the source 
of lactose or milk sugar 
highly valuable in a 


ration 


@ VITAMINS 


Rich in APF and ribo- 
flavin, dry milks also 
contain significant 
amounts of all the oth- 
er known and unknown 
water-soluble vitamins 
of milk. 


@ All the known milk mutrients, including the com- 
plete APF (animal protein factor), are contained 
in dry skim milk and dry buttermilk. There is no 
waste in these outstanding feed materials 
no unnecessary ash, Milk is a natural source of the 


no fiber, 


It pays to include dry buttermilk or dry skim 
milk in all the critical feeds. The Feed Service di- 
vision of the Institute is available for free consulta- 
tion on problems relating to the use of milk in feeds. 


AMERICAN DRY MILK INSTITUTE, Inc, 221 N. La Salle St. Chicago 


Amertoan 
The Grain and Feed 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


Feed Manufacturers Association 
Deaters N. 


iA 


RANSAS CITY 6, MO. 

¢ MILLFEEDS FEED HOMINY FEED 
INGREDIENTS e 


E.P. MITCHELL COMPANY 


PHONE GRAND 1554 


E. A. Woodard 


DISTRIBUTORS—Rode Feed Serv- 
ice, Milwaukee, and Woodbach, Inc., 
Minneapolis, have been appointed dis- 


tributors for the New England By- 


Products Corp., Boston, it has been 
announced by W. M. Andersen, gen- 
eral manager. H. I. Rode (right, 
above) and his son, Roger (left) who 
operate the Rode firm will handle 
the sale of the company's products 
in thern Wh Woodbach, 
Inc., will represent the New England 
concern in Minnesota, northern Wis- 
consin and North and South Dakota. 
Sales will be under the direction of 
E. A. Woodard, president of Wood- 
bach, along with C. O. Severson and 
Ivan Scanlon of that firm. Warchouse 


| stocks of the New England products 


will be maintained in Minneapolis 
and Madison. The line includes Gor- 
ton’s feeding oils, cod liver olls, fish 
meal, condensed fish solubles and the 
Willson inoculator. 


PURCHASE MIXERS 


QUINCY, ILL.-—-The Brower Man- 
ufacturing Co. reports that the fol- 
lowing hatcheries and feed dealers 
have recently purchased Brower 
“Whirlwind” feed mixers for their 
own establishments: Louisiana Feed 
& Grain Co., Baton Rouge, La.; Gen- 
eral Mills, Tampa, Fla.; Tuxedo Feed 
& Poultry Co. Jasper, Ga, and 
Lone Rock (Iowa) Co-op Exchange. 


LIGHT and HEAVY WEIGHT 


BURLAPS 


FOR QUICK SHIPMENT 


CALL NORCLAY 4635 
BURLAP @ COTTON @ PIONEER PRINTS © USED BAGS 


Not a spray process. 


Spinner” 


oats or barley . 
minerals. 


required. 


The exclusive Multi-Mist 
atomizer thoroughly permeates and 
each individual particle of your feed with molasses. . . 
free from caking—molasses balls or dustiness caused by 
unevenly dispensed molasses. 
you can even 
Always free- -flowing. No steam needed. 
Available in capacities from 3 tons to 30 tons 
Low initial cost. Compact, minimum installation space 


WRITE FOR COMPLETE DETAILS TODAY! 


100 HOWELL 
NORTH KANSAS CITY, 16, MO. 
/RVEN L/NSCOMB 


birl- 
"“seals-in” 


Does not beat- -up crimped 
“seal-in” corn chops or 


t hour. 
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COLD PROCESS 


MOLASSES MACHINE 


a 
; 
| 
| 
| 
} 
| — 
IONEER BAG CoMPANY 
. 
Dustless, Free-Flowing SWEET FEEDS 
7) 
| 
| 
wir 
MILL SERVICE CO. INC. 92 | 


Far mer 


TRIBEVE 


No Divorce! 
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et BIG 1950 
New Deir FARM ADVERTISING 
CAMPAIGN 


VO-AG TEACHER 


| or 


ie American | is underway 
— FARM YOUTH | Are your stocks ample? 


U. 5. Pat. 


LEDERLE LABORATORIES DIVISION 


AMERICAN , id COMPANY 
30 ROCKEFELLER PLAZA NEW YORK 20, N. Y. 
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| Sales Promotion with a Camera 


By Sherman Ray 


| HEN the feed dealer wants | And many of these people will be 
| W- use some effective sales | folks who did not see the window 
promotion for his lines of | displays. How much would such a 
merchandise, he frequently over- | promotion cost’ Very little, Mr. Feed 
looks one angle which will interest | Dealer. 
customers. I refer to actual photo- Pictures of Cattle 
graphs with some local interest. Almost every dairy farmer has one, 
Let us illustrate. Suppose you | two or more cows of which he is 
want to promote dog food sales, and | very proud. Ask those dairy feed 
your dog food stock in a small show- | customers for a couple of photos of 
room is permanently in the rear of | their prize producing cows. Every 
the store. Maybe it is difficult to get cow has a name, too, and this should 
at; yet you want folks to take a look | be included on a placard where the 
at that stock and buy. Well, why not picture is posted. The cow's produc- 
ask your regular dog food customers | tion and the name of the owner 
for pictures of their dogs? Tell them | should also be used along with any 
you want to display those pictures in | other information which you think 
your window and later at the dog | would make a better and more at- 
food department for a month or s0. | tractive window display. You can be 
Just by asking, you will be amazed | quite certain that numerous farmers 
at the number of photos that dog- | would look at such a display and 
food customers will give you. Of | seriously consider using more of 
course, if some customers do not | your brand of dairy feed. 
have pictures of their dogs, you can The photo display idea can also 
take some with your own camera be used for poultry, hog and other 
But where the customer gives you | feeds. You can get pictures of roost- 
a picture to use, there is no expense | ers, hens and complete flocks and put 
to you for the project. them on placards to perk up your 
Every dog has a name, and this | window and interior displays. 
should be typed, printed or written Displays of such photos in your 
below the dog picture when you post | store will help you make traffic move 
it on a placard. You should also post | around and inspect the merchandise 
the name of the owner of the dog which you show. They'll bring cus- 
Suppose you have a window display | tomers closer to the merchandise, 
of dog food which contains about 20 | which is what you want. And you can 


PULVERIZED WHITE OA 


contain only number 2 vats or dog pictures, all local and all iden- | be certain that such photographs will 

7 7: a ; tified. I am sure that you will agree | cause many farmers to talk about 
that such pictures will add a great | the picture subjects to other farm- 
i deal to the effectiveness of your win- | ers. In this way, you and your store 
=f dows. and merchandise will secure a great 


When you are through with that | deal of extra publicity among farm- 
window display, put the dog picture | ers, and at practically no extra cost 
placards in your dog food depart- | Your store will be stamped as one 
ment. What if the department is at | which is different from the rest and 
the rear of your store? The posted | worth visiting 
pictures will pull traffic down there As stated previously, many of these 


INDUSTRIES 


New Richmond * 


FOR A LOAD OF PROFITS |! ALWAYS 
FEED MY PIGS AND POULTRY 
BLUE RIBBON CONDENSED 
BUTTERMILK. IT STRETCHES 
OUT THE FEED AND PUTS 
THOSE MONEY-MAKING 
POUNDS ON IN 
A HURRY/ 


\TS JUST PLAIN HORSE SENSE 
TO CUT FEED COST DOWN 

WITH BLUE RIBBON 
CONDENSED 
BUTTERMILK 


| 


CON DENSED 
BUTTERMILK 
WE GET MORE 
BENEFIT FROM 
THE GRAINS 
WE EAT / 


Via 


EGG PRODUCTION 
GOES UP WHEN 
WERE FED BLUE 
IBBON CONDENSED 
BUTTER MILK 


RIBBON CONDENSED 
BUTTERMILK SAVES 
THE FARMER MONEY ! 


= _ WRITE US FOR PRICES 


PLANTS THROUGHOUT THE CENTRAL 
WEST STATES 


3 
DOUGHBOY PREMIUM 
* Doughboy Premium Pulverized White Oaty 
Loughooy 
( 
\ 4 FED BLUE 
RIGBON 
Yf 
| HANS G1 
~ 
FORTIFIED ~ 
| THE MERCHANTS CREAMERY 
ee 536 Livingston Se. Cincinnati 14, Ohie 


pictures can be secured from farm- 
ers themselves because surveys have 
shown that farmers are buying many 
types of cameras and taking more 
pictures than ever before. Country 
Gentleman's research department re- 
cently stated that a survey revealed 
farmers are taking more than twice 
as many pictures today as before the 
war. 

This means, Mr. Feed Dealer, that 
when you ask your customers for 
photos of their dogs, hens, cows and 
hogs, you'll have a very good chance 
of getting quite a number. Perhaps 
you'll get all you need to complete 
your various displays. If you don't, 
then put your own trusty camera 
into operation and get the pictures 
you need. In fact, if you drive into 
a customer's yard with no other defi- 
nite intention except that of taking 
a picture of his flocks or herds, you 
can be certain that the visit will be 
on a very friendly basis. Farmers wil! 
be flattered, as a rule, that you wish 
to use pictures of their herds and 
flocks in a window display, and this 
certainly may aid you in selling more 
feeds 

Another Angle 

There is another angle concerning 
pictures that you can use to great 
advantage, too. Suppose that you at- 
tend numerous farm auctions, pic- 
nics and family gatherings in your 
area and take pictures of these 
events 

You can post such pictures at a 
spot in your store to which you wish 
to attract traffic. Put a large sign 
over the top of the display with the 
copy something like this, “Was You 
There, Charley?” Or, you can use 
any other humorous headline 

Do not identify those photographs 
too much in the typed descriptions 
under them. Merely say something 
like this, “A farm auction, held last 
week.” 

You'll be amazed at the number of 
farmers who will be curious enough 
to look at those pictures and try to 
identify themselves on them and also 
point out other folks whom they 
recognize. They'll tell their neigh- 
bors about the pictures, and some of 
those neighbors will make it a point 
to come into your feed store and 
look at the photos, too. All of this 
means more publicity and store traf- 
fic for you. 

A very pleasing point about this 
type of promotion, too, is that it is 
relatively inexpensive, Mr. Dealer. It 
will not cost much to take such pic- 
tures weekly. Of course, you will 
need to keep changing those pictures 
once a week or every two weeks 
if you expect interest to remain 
high. 

If farmers know that they can 
depend upon seeing a new collection 
of interesting photos on a bulletin 
board in your feed store every two 


PIEHL’S 
ALFALFA MILL 


Dehydrated and Suncured 
Alfafa Meal 


Chopped Hay--Hay & Straw 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK co. 


510 Lewis 
PORTLAND ORE. 
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weeks or so, they'll make a point to 
come in and check into the matter. 
Furthermore, they'll often bring 
their wives to look at the photos. 

Also, do not forget that some of 
the best pictures which will be sub- 
mitted to you, as well as some of 
those which you take yourself, can 
be enlarged and used permanently 
as a wal) decoration. You might find 
it a good idea to enlarge the picture 
of a good looking dairy cow, a hog 
or a fine laying hen, and hang these 
framed pictures somewhere in your 
store. 

Pictorially, Mr. Dealer, there is 
much that can be done to promote 
more sales in the feed store. There 
is a rich field of picture subject mat- 
ter on your customers’ farms. Why 
not make use of it now and then 
to give variety and added flavor to 
your merchandising program? 

ELEVATOR PLANNED 

COLORADO SPRINGS — The 
American Feed Products Co. here has 
announced that it will erect a stor- 
age elevator to cost $12,500 


California Alfalfa Meals 


“TOP TEST’'— DEHYDRATED — FIREBAUGH 


| GUSTINE MILLING CO.— DEHYDRATED 
) High Carotene Meal for Blending 
) We can teke care of your ennue!l requirements 

) for regular shipments throughout the yeer 
FRED DEHOFF CO. 

) _ Meschente Exchange Building, San Francisco 4 


* GUARDS THE VITAMIN CONTEN 
of YOUR FEEDS! 


FOR POULTRY AMD 


4 


YEARS OF EXPERIENCE ASSURES 


QUALITY VITAMINS AT ALL TIMES! 


The increasing vitamin deficiencies in grains and roughages 
have made the vitamins you add to your feeds more important 
than ever before! Today, you must be sure . . . not only of the 
quantity, but also of the quality of your vitamins. All VITINC 
Products are subject to continuous assays in our own labora- 
tories and the minimum labeled potencies are periodically 
confirmed by neutral, recognized laboratories. 

That's why VITAMINS, INC. guarantees the potency of 
its products; and has always guaranteed their quality for 
more than 14 years. You can depend on these vitamins, and 
you can be sure of prompt deliveries from warehouse stock in 


eorved the 
Aly 


LOOK TO VITINC FOR 
QUALITY VITAMINS 


VITINC DRY D,—For 
Four-Footed Animals 


VITINC DRY D,—For 
Poultry 


VITINC DRY STABLE 
A&D 


VITINC FISH LIVER A 


WRITE FOR FREE VITAMIN FOLDERS 
They present the latest information on Vite- 
mins A & D requirements for poultry and live- 
stock and complete information on VITINC 
Concentrates. 


VITINC A& D FEEDING 
OILS—For Poultry 


ITAMINS, 


CHICAGO 21, ILLINOIS 
Pioneer Monufactvrert of VITAMIN 


| 
| 
| 
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(ar mi 
Dealer in 
| 


44—-PEEDSTUPPS, March 25, 1950 


Through the CRITIC Feed Selling Plan, hundreds of 


st Mf Mid-western feed dealers are “drawing a bead” on more 
sales. 
a Our feed selling plan has been so successful that a new 


million dollar mill was built to keep up with the demand. 
High product quality, consistent advertising, dealer-tie-ins, 
eer personalized service, mill-to-dealer deliveries and fair 
. pricing all combine as profit-builders for the aggressive 
feed dealer under the CRITIC franchise. 


AT ADA MEETING—As pictured above, portions of a recent regional 
meeting of the American Dehydretors Assn. at Toledo were recorded for 
broadcast over radio station WLW, Cincinnati. Shown in the photograph 
are, left to right, H. E. Frederick, Scott Mills, Inc., Marysville, Ohio; 
John Butler, WLW; L. J. Schiller, Hayward, Inc., Oak Harbor, Ohio, who 
is president of the ADA; E. W. McMunn, the Ohio Farmer, Cleveland, 
and Lieyd 8. Larson, Chicago, ADA secretary. This meeting was the first 


FEED Ingredients 
and GRAIN eee Call 
DANNEN Today! 


DANNEN MILLS, inc. 


Grain and Jobbing Dept., ST. JOSEPH, MO. 


PACIFIC COAST 
FISH MEAL 
FISH SOLUBLES 
FEEDING OILS 
Brokers, Manufacturers’ Agents 


SON COMPANY .."... | 


of a series being held to explain and further ADA activities. 


RESEARCH PRODUCTS CO. 
TO MARKET FUMIGANTS 
KANSAS CITY-—Research Prod- 

ucts Co., Kansas City, has announced 

the formation of an agricultural divi- 

sion to market grain fumigants. The 

company products will be sold under 
the name Max-Kill. 

Sales of the division will pe in 
charge of Bernard E. Freil, for a 
number of years active in the grain 
elevator business in the Northwest 
and Southwest. Mr. Freil formerly 
was elevator superintendent at Min- 


Feeds that aren't 
rat dinnat customers. 
NAGEL'S MINERAL CONCENTRATES. 


PHOSPHORUS CONCENTRATE 


with TRACE 


How to judge a mineral concentrate 


Contains five high-analysis, purified phos- 
phates—“so soluble, they melt on your 
tongue.” 15% phosphorus. Eight vital trace 
minerals. No insoluble filler, rock, clay or 
bonemeal. No toxic amounts of fluorine or 
other impurities. No premix required. With 
salt and limestone from your own stock, 
supplies every needed mineral. 


neapolis for the Russell-Miller Mill- 
ing Co. and later held the same po- 
sition at Kansas City for the Rodney 
Milling Co. He also was associated 
with the Kansas Soya Products Co., 
Emporia, until about a year ago when 
he became field director for the Rock 
Springs Ranch, Topeka, Kansas 4-H 
Club camp. 

The Research Products Co. is a pro- 
ducer and merchandiser of chemicals 
to the food industries, including bread 
emulsifiers as its best known prod- 
ucts. L. L. McAninch is president of 
the firm. 


To mineralize feeds containing phosphor- 
us-rich ingredients. Highly concentrated, 
one pound fortifies a ton of feed. Supplies 
eight vital trace minerals in predetermined, 
balanced amounts—stabilized iodine, man- 
ganese, copper, cobalt, nickel, iron, zinc 


and boron. 


CONCENTRATE 


a COMPL SERVICE for FEED MANUFACTURERS 
DEHYDRATED ALFALFA MEAL BREWERS’ GRAIN Don't risk losing customers, Use 
SUN CURED ALFALFA MEAL DISTILLERS' GRAIN jormen 
BEAN Olt MEAL OAT MILL FEED | ‘Formula 
COTTONSEED MEAL MILL FEEDS 
WHEAT BARLEY 
HERMAN NAGEL CO. 53 W 
. Jackson Bivd., Chicogo 


Survival Merchandising 
By George Carlson 


HE other day when I was talk- 

ing to a retailer about the out- 

look for the future, he said, 
“There is getting to be more and 
more survival merchandising.” 

“What do you mean?” I asked 

He grinned. “For a few years, most 
of us retailers just took orders in an 
expanding market. No matter who 
started in business, they never 
seemed to be able to get enough mer- 
chandise to go around. Now, the 
shelves are full up. A lot of fellows 
know they cannot exist on just fill- 
ing orders. They must sell, and they 
must also cut costs. That's survival 
merchandising. In the old days only 
the fit survived. That's the only 
healthy law in business. The more 
efficient retailers are, the better 
products and service the public will 
get.” 

Thus, Mr. Feed Dealer, it is im- 
portant to see that business costs 
don't get out of line in comparison 
with the prices you get. You have 
to see that your margin or profit isn't 
whittled down too much in these per- 
lods of strong competition 

“I used to get a gross margin of 
19.5% on my groceries seven fears 
ago,” a grocer friend of mine wailed 
recently, “but now I am getting only 
125% gross margin.” 

“But,” I pointed out, “your total 
gross is larger than seven years ago, 
so even with the lower margin you 
make about the same amount of 
profit, don't you?” 

“No,” he said. “I haven't been able 
to get that much extra business. And 
besides my costs are higher.” 

What, then, can you do, Mr. Feed 
Dealer, to meet the conditions of 
survival merchandising? 

You can do two specific things: 


Out Costs 

1. Cut the cost of doing business. 
Perhaps you think this cannot be 
done. Be honest with yourself. How 
long since you have made an item- 
by-item analysis of your costs? If you 
haven't during the past three months, 
it's time to do so. 

Do you know that employees are 
doing less per employee than they did 
several years ago National surveys 
have shown that employee output has 
shrunk. On the other hand, wages 
have gone up. Many firms are finding 
they can cut employee forces 10-20% 
and still get the same amount of 
work out of the remaining employees. 
Perhaps your working force is over- 
loaded. Check to see if this is the 
case 

Employee training will help you 
to get more output, more sales 
from your employeees than for- 
merly. This will lower your costs 
of doing business. 

Costs can also be cut through elim- 


Capacity 1 to 3 Tons of freshly cut 
alfalfa per hour 


©. W. Randolph Toledo 12, 


BROKERS— 
COMPLETE Lime oF 


OF TRADE 
crry 
SALT MORE 2060 


ination of over-buying of merchan- 
dise, overloading of office supplies, 
duplication of mailing list names and 
the like. Look for labor short cuts, 
and cut down on handling, storing, 
delivering and the like. Every dollar 
saved each day can be multiplied 
many times during the year 

Make your advertising more effec- 
tive, too. Spend more time studying 
mediums, circulation, headline and 
copy appeal. And avoid duplication. 

Pay up loans, act quickly on de- 
linquent accounts, take advantage of 
all discounts no matter how small, 
and try not to borrow money unless 
@solutely necessary. All such items 
may mean smal) individual savings, 
but added together for a year's time 
they amount to a great deal. 

2. Do more and better selling. In 


FEEDSTUFFS, March 25, 1950-55 


VITAMIN D, D, 


All forms for convenient addition to your formules 


CHARLES BOWMAN & COMPARY 


BOW MAN PRODUCTS 


228 East Strect, New York 17, 
110 Worth Frankie Street, Chieage 


Neodhem Mer 
Western inc Temey Madison 
Lid_ Beard of Trede Bldg Conde 


g 


today. 
*Praser Merc 


Streak Twin Spiral Mixer 


MILLS MIXERS CORN CUTTERS MAGNETS 
ROLL CRUSHERS @ DRAG FEEDERS © SHELLERS 
CONVEYORS BLOWERS MILLING EQUIPMENT 


When you buy a Blue Streak Triple <a 
duction Mill,* Pracer Service goes to 
work—with merchandising aid. 
maimtenance tips... and advertising 
support everything possible to help 
Kg | you get more business and pay for your 
equipment through increased profits. 


The advertising line-up includes radio 
and magazine advertising directed to 
your customers, che farmers and feeders 
—literature, books and mailing pieces—_ 

_mats for local newspaper advertising —-_ 
posters and outdoor signs to identify — 
your mill as headquarters for the 
GRANULAR GRIND. 


Remember . . . we not only sell mills and 
mixers—we also help you pay for them! — 
Mail the coupon for further details... 


Service is aveilable wo all users 
of Blue Stresk Mills, but shake your feed service — 
complete is chat you also hawt « 


How Prater will 
1 help you pay for 
Blue Streak Equipment 


\ 


1537 5. 


Nome 


HERE'S MERCHANDISING IN ACTION! 


PRATER PUL VERIZER CO 
Hove te vole: end plan 


Send full informeton en equipment checked 


This Soles Kit — furnished free to ol! Bive Street 
veers —contomms everything required for we 
coutul locel edvertising ond publicity com 
poign Ast to see sample Check below for 
merchandising od No ob! igotion 


Court, Chicege 30, 


Slee Corn Cotters 
Prete: Permoncet Magnet: 


Bolly 
Serre! 


Firm Nome 


Full Address 


BASIC PRODUCERS 
ON 
\\ 
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*Pectrogra 
Phic ana 
Laborato, lyases, 


or will be supplied 


That's what you get in large quantities 
when you deal with Ultra-Life Lab 
oratories, Inc. You'll find Ultra-Life 
constantly striving to assist their man- 
ufacturing connections in every possi- 
ble way, supplying them with every 
element to make up a balanced pro 
gram of quality production and str: 

lined, aggressive selling and service. 
Why not write us today? Find out how 
we have helped others to greater pros 
perity. Find out how we ogn help YOU. 


Ultra-Life Laboratories, Inc. © 
Main Office and Plant E. ST. LOUIS, ILL. 


any period of survival merchandising, 
better selling is needed. Farmers still 
have high earning power. But they 
are more cautious in buying. Sell 
them, show them that they are really 


| being better buyers when they sub- 


scribe to and follow your carefully 
planned feeding program, which will 


profit while cutting their costs 

You have a real story to tell, Mr 
Dealer, and don't forget to exploit 
it. Do not let any other retailer have 
a cleaner, brighter store. Keep mer- 
chandise in order, well displayed and 
properly lighted. Plan and erect good 
signs throughout the store which 
give farmers vital information about 
your products and service. Take ad- 
vantage of the farmer's presence in 
your feed store so that he can use 
his eyes to good advantage. You can 
reach him through his eyes primarily. 
Never forget this. 

Good survival merchandising also 
includes wei] keyed sales promotions. 
Notice how often other retailers 
stage sales. Try to do likewise when 
you have something special to offer. 
While I do not advocate the giving 
of expensive premiums, always re- 
member that farm folks like to re- 
ceive something for nothing, such as 
free coffee and doughnuts, pancakes, 
balloons for their kiddies, rulers, pen- 
cils, yardsticks, etc. Liven up your 
sales with some of these items, and 
try to arrange some contest or en- 
tertainment feature for the sale. 

You'll find that such items worked 
into the sale schedule add drama to 
the day’s events and will draw addi- 
tional people into your store and give 
it a sort of holiday, festive atmos- 
phere, all of which makes for more 
business. 

Keeping excellent records of day- 
by-day, week - by - week, month - by - 
month performance is absolutely nec- 


essary during a period of survival 
. These records will en- 
able you to see if you are making 
progress, what sales pulled best and 
what costs can be assessed specific- 
ally to certain days and promotions. 
Do not fear survival merchandising, 
Mr. Dealer. Look upon it rather as 
a challenge that will bring forth the 
best business ability you have. And 
this ability, fully cultivated, should 
put you im good shape. 


HUTCHINSON GRAIN MEN 
FORM NEW ASSOCIATION 


HUTCHINSON, KANSAS—In or- 
der to further the fight to get the 
grain business back into the hands 
of private grain men, a Hutchinson 
Cash Grain Commission Merchants 
Association has been formed here. 

This is a nonprofit organization, 
which was incorporated with the 
Kansas secretary of state, March 11. 
The unit plans to affiliate with the 
National Federation of Cash Grain 
Commission Merchants. 

The resident agent is George Bid- 
well, Hutchinson. Members of the 
board of directors are A. W. Estes, 
J. R. Marts, O. J. Stevens, V. S. 
Davis and Mr. Bidwell, all of Hutch- 
inson. 

According to its articles of incor- 
poration, the new organization has 
two purposes: (1) to promote effi- 
cient marketing facilities. (2) To con- 
duct negotiations and agreements 
with government agencies, bureaus 
or persons for the shipment of grain 
of these agencies to the commission 
merchants of Hutchinson. 

Most of the members of the Hutch- 
inson Board of Trade will be includ- 
ed in the association, other than those 
strictly in the brokerage business. 
However, there is no connection be- 
tween the two. 


Patent spray manifold, shown 
in circle above, gives thorough, 
even dispersal of molasses. 
Mixes quickly. 


SWEET FEED ECONOMY— 
G —ALL WAYS 


You save all ways with 
Texas Cyclone mixers . . . 
on the initial price and on 
low operating costs. The 
vertical mixer and mo- 
lasses mixer are sold sep- 
arately or in combination. 
Both are efficient, smooth 
operating, low cost units. 
Let us show you why these 
machines are the best for 
the money today. No obli- 
gation. Just write Dept. 
F below: 


MANUFACTURING COMPANY 


WELLS Temas 


All of these subjects and hundreds more 


INCREASING SALES 


using HOW TO SELL FEED TODAY 


DEALERS AND SALESMEN who want to know 


HOW TO SELL FEED TODAY 


Get this valuable book on 10 day FREE TRIAL. 


What phase of your feed selling needs improvement? Your knowledge of Nutrition, Dis- 
ecses, Poultry, Dairy or special feeds, Re-Sale work, Advertising, Store Management? 
. ore covered THOROUGHLY in HOW 


TO SELL FEED TODAY. Thousands of down to earth ideas, suggestions, and tips hove been 
compiled and edited by Top Notch feed men —men who have put them to actual use 
YOU con Increase YOUR Sales, too, by a greater knowledge of these subjects — by 


>i 


(Ne) (Ne.) 


Simmonds & Simmonds, Inc. 
201 North Wells Se 
Chicago 6, Ilinors 
Please send me FREE ond Without 
the binder ond first month's lessons of HOW TO 
SELL FEED TODAY 


| agree to return them within 10 doys, or 
subscribe to the 14 monthly lessons at $10.00 
per month. 


| 


Solermen 


4 
TRACE MINERAL | 
PRE-MIXES 
fos on economical ond effective 
means of adding Wace 
100 LBs. wer WT \ 
Standard and Cust, 
Lime Cres Made by 
le ibution Of the Ol the qualine 
by the Li trace Minera} Mixes Uniiorm 
in Crest trace Cres; Blend in the pre. 
| 
a 
| 
city & STATE = 
sino wo money... man couron ror mer 
Send me Group rates for 
3 SIMMONDS & SIMMONDS, INC., 201 N. WELLS STREET, CHICAGO 6, ILLINOIS 


BLACKSBURG, VA—The animal | 
protein factor and its contribution | 
to anima! nutrition were among the | 


APF Among Subjects Stressed 
During Virginia Nutrition School 


the inter-relationships of vitamins. 
Eventually, he said, it may be pos- 
sible to balance rations not only in 


should have supplements to give 
sodium, chlorine, calcium and phos- 
phorus. To avoid possible deficiencies, 
iodine, cobalt, iron, copper and man- 
ganese should be added in small 
quantities to most dairy rations. 
“To prevent low fertility and for 
normal calving and calves, the dam's 
ration should contain added supple- 
ments to make it adequate in cal- 
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has not shown there is no need for 
them.” 

Dr. John C. Hammond, O. A. New- 
ton & Son Co., Bridgeville, Del. ex- 
plained high energy feeds for poul- 
try and said he believed a high ener- 
gy ration of some type “is here to 
stay in the broiler business.” He men- 
tioned problems involved in using 
such feeds and said modifications 


topics highlighted at the recent Nu- 
trition School at Virginia Polytech- 
nic Institute here 

Feed manufacturers, dealers and 
salesmen were present Feb. 22-24 for 
the three-day program of speeches 
and discussions sponsored by the in- 
stitute, the Virginia State Feed 
Assn. and the Nutrition Council of 
the American Feed Manufacturers 
Assn 

Speaking on “APF, B. and Other 
Vitamins for Poultry,” Dr. J. E. Hun- 
ter, Allied Mills, Inc., Chicago, ex- 
plained how APF is helping in nutri- 
tion. But, he added, its nutritional 
benefit depends on its intelligent use. 

Using APF blindly without careful 
nutritional consideration of the rest 
of the components of the ration may 
result in results not as good as an- 
ticipated, Dr. Hunter cautioned. If 
animal or marine protein is elimi- 
nated or drastically reduced, he said, 
a deficiency of amino acids or miner- 
als may result which will not be re- 
placed by APF. 

Amine Acids 

In another talk—on “Amino Acids 
in Poultry and Animal Feeding’— 
Dr. Hunter pointed out that the 
recognition of the APF factors, which 
are vitamin in nature, did much to 
clear up the mystery as to why 
animal and marine protein concen- 
trates added in small amounts to a 
vegetable protein diet brought about 
an improvement in results. 

He said also that the “much pub- 
licized vitamin or group of vitamins 
known as APF may have some effect 
in changing our present conception of 
amino acid requirements.” 

Discussing future use of amino 
acid knowledge, Dr. Hunter said he 
believed that animal, vegetable and 
marine protein concentrates would 
continue as they have in the past 
to supply most of the proteins and 
amino acids needed for optimum nu- 
trition. 

“It may in the future be shown 
to be advantageous to fortify feeds 
for poultry and livestock with rela- 
tively small amounts of synthetically 
produced amino acids for maximum 
nutrition at the lowest possible cost,” 
he said. “It would appear, however, 
that sources of protein presently used 
will continue to supply the bulk of 
amino acids for our livestock and 


Swine Nutrition 

APF also came in for some atten- 
tion in a report on “What Is New in 
Swine Nutrition” by P. R. Record, 
Security Mills, Inc., Knoxville. After 
citing the need for known vitamins, 
Mr. Record pointed out that there 
are unknown factors that are needed, 
with APF falling in this group, and 
that research indicates the APF sup- 
plement contains a factor or factors 
other than vitamin Ba 

In his talk on swine nutrition, Mr. 
Record also emphasized the impor- 
tance of mineral fortification and 
proteins. 

Victor Heiman, Kasco Mills, Inc., 
Waverly, N.Y., explained how the 
dairy ration should be fit to the feed 
the farmer grows and emphasized 
two ways in which the feed manu- 
facturer can be of service to the 
dairyman: (1) He can supply the 
farmer with dairy rations that eco- 
nomically furnish the needed milk- 
making nutrients. (2) He can recom- 
mend use of the right kind and 
amount of these rations to fill the nu- 
tritional gap between feed grown on 
the farm and what the cow needs for 
highest economical production. 


N. R. Thompson of the VPI dairy 
husbandry department pointed out 


terms of carbohydrates and proteins 
but in vitamins and other food fac- 
tors. 

Importance of Minerals 

Minerals for growth. milk produc- 
tion and reproduction for dairy cat- 
tle were explained by Ray T. Park- 
hurst, Lindsey-Robinson & Co. Ro- 
anoke, Va. 

“The ration for the growing calf 
should have added sodium and chlior- 
ine from salt, as well as calcium, 
phosphorus and iodine,” he said. “To 
anticipate possible needs it should 
have added copper, iron, cobalt and 
manganese. 

The ration for the milking cow 


“ffom some of the present extremes 
are to be expected.” 

Various staff members of VPI pre- 
sented other reports and an open 
forum was held to give persons in 
attendance an opportunity to ask 
questions. 


| 
cium, phosphorus, iodine, manganese | 
and cobalt | 

“It is good insurance for the dairy 
producer if the feed manufacturer | 
will supply in manufactured feeds all | 
the trace elements which possibly | 
may be required provided research | 


Add L&M YEAST CULTURE 


Fortified with Riboflavin 


te your feed formulas for that live spark which 
meaas improved efficiency and additional feed sales. 


& M YEAST SALES «+ 


RECORD BROILER GROWTH! 


on ration containing 


ARCHER 50% SOYBEAN OIL MEAL 


of gain. On the true Connecticut 
formula brotlers weighed some- 
what lees at 10 weeks and required 
2.7 to 5 pounds of feed per pound 
of gain 

Chicks fed conventional high 
fiber broiler rations took about one 
week longer to reach the desired 
weights and required fully one- 
half pound more feed for each 
pound of gain. 

These results have been dupli- 


in the testing stage Archer 
Seybean Off Meal was used in « 
modified form of the well-known 
Connecticut Brotler Ration. Devel- 
oped by Archer-Daniels- Midland 
Company. this modified formula 
contains no meat ecraps or liver 
meal and « reduced amount of 
fish meal. ite cost is about 164 
less than the true Connecticut 
Brotier Ration. 

Yet on this formula New Hamp- 


Made to order for high-energy broiler 


or turkey rations 


ARCHER’S 


ARCHER 50% 
SOYBEAN OIL MEAL 


mixed feeds with improved 
uniformity, better appearance 
and higher feeding valves. 


A @reat feed is one that clearly stands above 
competitive brands. It gets noticeably better 
feeding results... and therefore sells faster, sells 
easier. 

Archer 50% Soybean Oil Meal will help your 
mized feeds get new and amazing feeding results 
. « « leading to a rapid growth in sales volume. 
It is made to order for high-energy broiler or 
turkey rations. It also steps up the feeding eMf- 
ciency of other conventional feed formulas, 
whether for chickens, turkeys, swine or calves. 

Pound for pound, the cost of its protein is no 
greater than in regular Soybean Oi! Meal. 

It's low in fiber, high in protein. 

Has a granular non -dusting texture. 

The nutritional value of its protein is excellent, 
unvarying from one shipment to the next. Yes, 
you can make a great feed .. . a great profit 
builder . . . with Archer 50% Soybean Oil Meal. 


shire Red chicks gained more cated on many thousends of =e paooucts 
rapidly and required as little as broilers in the under prac- dy. Minasapelis 2, Minn 
24 to 2.8 pounds of feed per pound tical cunditions. Peace ceed me informs tion oo As ber 
OU Mas! and he Bieter Retton 
A constant year-round supply is assured wane. IRAE 
ARCHER DANIELS- MIDLAND COMPANY ! ox 
MINNEAPOLIS 2, MINNESOTA STATE. 
SOYBEAN MEAL AND PELLETS + LINSEED O11 MEAL AND PELLETS 
MILL FEEDS + FEED GRAINS + FLAX SCREENINGS O11 FEED i 


| 
| YEAST) 
} 
— 
nutritional value, the same rich color, gran-— 
ular texture and attractive o ; 
ARCHER-DANIELS-MIDLAND COMPANY 
q 
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in this department ere those of the firm 


Worrn Looxme lnro... 


A reader service feature announcing the development of new and improved products, 
new services and new litereture offered by menulecturers end suppliers. Claims made 


New Propucts 
New 

New Lerenatvne 


d. Further information on any of the 


items discuned in this depertment 
may be obteined by writing the 
Reader Service Department of: 


Bag-Tagger 


A new improvement of 
bngineering 
that the machine now is being made 
aluminum alloy, machined to 
The an- 
nounces that the aluminum model is 
an improvement over the earlier sheet 
metal fabricated machine. The mount- 
ing bracket for attaching to the sew- 
ing machine also has been modified 
to adjust for different type sewing 
machine heads 

The “Bag-Tagger’ 


the Mill 


Co.'s 


of cast 


close tolerances company 


is a forward 


the 
materials 


step in 
sacked 
on lengthwise by 


application of 
rhe 


injection 


tags to 
tag is sewed 
directly 


into the sewing machine, which as 
sures better tag security as well as 
neater application. The simplified 
method of applying tags by means 


of the “Bag-Tagger” attachment also 
speeds up sewing machine operations 
the 


riptive 


es 
literature on the “Bag 
upon inquiry 


company 


Tagger is available 


Neo. 245— 
Barley Production 


“American 
the descriptive 
ly published by the 
ing Co. The m 
by Dr. John C. Weaver 
of geography, University of Minne- 
under the auspices of the Mid 


Production” is 
1 book recent 


Barley 

title of 
Burgess Publish 
aru ript was pre pared 


sota 


118 So. 6th St. § Minneapolis, Minn. 


“Bag-Tagger” is | 


| 
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west Barley Improvement Assn. The 
book portrays the basic geographic 
patterns of barley growing in the 
U.S. and defines and interprets the 
ecology, economic and social factors 
which have been effective in molding 
the evolving distributional scene. It 
is well illustrated with maps. The 
book is priced at $3. 


No. 246— 
New Spray 

The R. C. Crippen Research and 
Development Laboratories and the 
Atlantic Supply Co. have announced 
the development of “Viruspray,” a 
new virus spray said to be an aid in 
the prevention of the spread of virus 
infections among poultry flocks. It is 
also said that tests show it to be 
effective against coryza, newcastle 
disease and similar virus 


No. 247— 
Handpads 


The GS Safti-Mitt handpads, de- 
signed by safety glove specialists to 
offer maximum protection and com 
fort, are now available from the Gen 
eral Scientific Equipment Co, The 
handpads are adjustable to any size 
and have a new snap-fastened strap 
that keeps the pad on and makes re 
moval easy. The genuine horsehide 


handpads are reported to be cool and 
comfortable and well-accepted by 
workers handling materials where 
hand injuries are a risk. According 
to the manufacturer, the long-wear- 
ing hand protectors cut time lost as a 
result of accidents and infections of 
workers’ hands 


| No. 243— 


Speed Reducer 


A recent addition to the line of 
power transmission equipment bears 
the trademarked name of “Torque- 
Arm Speed Reducer.” The device 
mounts directly on the shaft to be 
driven and, according to the manu- 
facturer, eliminates the necessity for 
special engineering. The unit consists 


department | of a reducer with a fixed ratio of 15 


to 1, driven by a motor through any 
V-belt or flat belt drive. Any desired 
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No, 243 
No. 245 
No. 246 


Speed Reducer 
Barley Production 


New Spray 


NAME 
COMPANY 


! 
i 


118 South Sixth St., Minneapolis 2, Minn. 


Please send me information on the following items (circle numbers) 


No 247 
No. 248 


Handpads 
Bag Tagger 


output speed from 13 to 135 rpm 
can be obtained through the use of 
stock sheaves. The reducer contains 
a double train of helical steel gears 
heat treated and shaved. A bushing 
keyed into the sleeve adapts the | 
sieeve to any desired shaft size 
The reducer has been designed | 


primarily for conveyors, bucket ele- 
vators, agitators, mixers, feeders and 
similar flour and feed mill machinery 
It is made in six sizes with capacities 
up to 28% 

A bulletin, No. A-470, describing 
the reducer is available upon request 


Demand Matches 
Light Arrivals 
of Alfalfa at K.C. 


There was only a little change in 
the alfalfa market at Kansas City 
during a recent period, according to 
the Production and Marketing Ad- 
ministration market news service 
Demand was about steady and 
matched well with the modest ar- 
rivals. 

Top quality alfalfa met the best 
request and the limited offerings of 
these types moved readily and within 
the range of published quotations 
Medium and lower grade lots moved 
with some difficulty, but tracks were 
well cleared as the period closed 
Arrivals totaled 18 cars, compared 
with 17 the previous week. Sales for 
the period included two cars at $30, 
one at $26, one at $25, one at $24, 
one at $22, two at $21, one at $20 and 
one at $14 ton 

Inquiry and demand for baled al- 
falfa in the Larned, Kansas, area 
were more active, and an increased 
volume moved from farm storage 
Diminished pasturage and grazing 
were bringing about a greater need 
for alfalfa. It appears that the car- 
ryover of old alfalfa will be consider- 
ably less than earlier estimates in- 
dicate. Most sales were medium qual- 


ity offerings at $12@18, baled, on 
farms 
Thirty-four cars of baled alfalfa 


and 37 cars of meal were reported 
out of principal loading stations of 
the Platte Valley of Nebraska. A 
few truck loads of baled alfalfa moved 
to nearby points in Nebraska and 
Kansas, A few cars being shipped out 
by rail went direct on orders, but the 
bulk moved to milling interests and 
terminal markets. Prices held about 
steady, with first cutting and brown 
offered at S4@5 ton, second 
cutting at $607 and third cutting at 
$9@10. About $6 additional was 
charged for baling and loading 
Weather remained open and very lit- 
tle alfalfa was being consumed by 
local feeding interests 

Prairie hay markets at Kansas 
City continued draggy, but the situa- 
tion was relieved some by light of- 
ferings. Demand showed no improve- 
ment, but inquiry was sufficient to 
absorb the week's accumulation plus 
most of last week's carryover. Sales 
as reported included two cars at $14 
one at $13.50, one at $13, and one at 
$12 ton 


being 


- 
GRAIN FIRM FORMED 
WATERFORD, CAL.—-The Water- 
ford (Cal.) Hay & Grain Co., La- 
Grange and Hickman Rd., has been 


established by Alvin C. Star. 


reooucts 


Distributed in Utah and 
Southern Idaho by 


WARNER ARTHUR 
GRAIN, INC. 


Street 
Telephone: Ogden 9905 
P.O. Bex 26? OC DEN, 


\ FOR POULTRY eLIVESTOCK 


moxt than 40 ves ef SEaVICE 


WATERPROOF 


Laminated Textile 


The Strongest Shipping Bags Made 
They are ideal for products needing 
special protection against contam- 
ination, sifting, or loss or absorption 
of odors or moisture. Bemis Water- 
proof Bags are resistant to oil, acid, 
tears, punctures and insect infesta- 
tion. They're economical, too. In- 
vestigate 


BEMIS BRO. BAG CO. 
WATERPROOF DEPARTMENT 
111-F Fourth St St. Levis 2, Me. 


MAIL THIS COUPON NOW! 


BEMIS BRO. BAG CO., Waterproof Dept. | 
111-F N. Fourth St, St. Louis 2, Mo, 
Send information about Bemis Water | 

Compony 

Jj 


| 

| - for HARD-TO-PACK 
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Break-Even Point 
for Broilers at 
6.25 Price Ratio 


ST. LOUIS—-The break-even point 
on broilers appears to be at a chick- 
en-feed price ratio of about 6.25, ac- 
cording to the Feed & Feeding Digest 
published by the Grain & Feed Deal- 
ers National Assn 

These figures for a 3%-Ib. bird il- 


lustrate this conclusion: Chick 18¢ 
fuel, litter, lights and labor l5e¢ 
taxes, depreciation, insurance l5¢ 


feed (10 Ib. at 4¢ Ib.) 40¢; total Be 

Four cents a pound for feed times 
6.25 equals 25¢ Ib. for meat. A 3‘-Ib 
bird at Ib. brings 87% ¢—just 
about the break-even point. ( Figures 
are based on a 10% mortality.) 

With the great progress made in 
feed formulas, many operators today 
are producing a 


the market. The government's esti- 
mate of soybean acreage for 1950 
was somewhat under trade expecta- 
tion. Coupled with an indicated small 
carryover of beans and continued 
good demand, a possible tight cash 


situation was indicated. There was 
also the rise in soybean futures to 
| purchased the elevator at Marthas- 


new seasonal highs which was large- 
ly ignored by the mea) futures mar- 
ket. 

Trading has been moderately ac- 
tive, and open interest is rising slight- 
ly again, amounting to 77.200 tons of 


| Cottonseed oj] meal and 97,100 tons of 


bird on less | 


than 10 Ib. feed or they have lower | 


mortality, the Digest states 

Unfavorable price ratios stop some 
operators, but the man in the busi- 
ness permanently with investment in 
land, buildings and trained help finds 
that it is cheaper to keep going than 
to stop, especially as broiler ratios 
usually adjust themselves very quick- 
ly 

While the national average today 
shows a ratio of 625 to 650 (break 
even or slight profit), and the Del- 
Mar-Va area is only about 5.6, the 
midwest shows a ratio of 8, which 
means very good sales possibilities 
according to this analysis 


ST. LOUIS MILLING CLUB 
SCHEDULES GOLF OUTING 


ST. LOUIS—The St. Louis Milling 
& Grain Club will inaugurate its pro- 
gram of activities for the 1950 season 
at an outing and dinner scheduled for 
April 11 at Greenbriar Hills Country 
Club 

Weather permitting, a golf tourna- 
ment will be held during the after- 
noon, followed by a dinner at 7 p.m 
The guest speaker will be Robert L 
Burness, sports columnist of the St 
Louis Globe Democrat. About 125 
members are expected to attend 
Guests will be welcome 

PROTEIN MEAL FUTURES 
ADVANCE AT MEMPHIS 


MEMPHIS— A firmer cash market 
for protein meals as well as for most 
other feed ingredients was reflected 
in rising prices for the nearby cotton 
seed and soybean oil meal futures 
contracts on the Memphis Merchants 
Exchange this week. The new crop 
months failed to attract much buying 
interest. 

Liquidation of the March deliveries 
was without incident except for tend- 
ers amounting to 1,400 tons of cotton- 
seed oil meal and 1,100 tons of the 
soybean protein, which had a slightly 
unsettling effect at times during the 
final couple of weeks the contracts 
were traded. March expired on 
March 20 

May and July cottonseed oi) meal 
both made new highs for those con- 
tracts on this week's rise. May gain- 
ing $2.50 ton during the week ended 
March 21 while July added $1.30 ton 
Other cottonseed oi] meal positions 
gained 35@50¢ ton during the week 

On the soybean oil meal side May 
was up $1.40 ton and July $1.89, while 
the new crop deliveries were 25¢ ton 
lower to 25¢ ton higher 

Lack of support for the new crop 
deliveries on both meals was in spite 
of considerable bullish sentiment in 


Feed Formulation and Research 
Phone Wabash 
W. Jackson Blvd. Chicage 4, 


| elevators have 


soybean oi] meal March 21 
ELEVATOR PLANNED 

WAYNESBORO, GA A $300,000 
grain elevator and seed drying plant 
the first of its kind in the state, soon 
will be under construction here. The 
plant will be erected by Thomas L 
Burrell, Inc., Indianapolis. The ele- 
vator will have a capacity of 250,000 
bu.. and will serve farmers within 
a radius of 100 miles 

TWO ELEVATORS APPROVED 

GOODLAND, KANSAS--Two new 
been approved for 
Sherman County 
Grain Co. Denver, will construct a 
225,000-bu. elevator at Kanorado, 


The Arlington | 


MOLASSES IS 
ato 


Molasses is forced in here 
under high pressure by combina 


tion turbine and rotary pump 


and the Builders. Inc. of Wichita 
will erect a 375,000-bu. elevator at 
Edson. 


VALIER & SPIES SELLS 
5TH COUNTRY ELEVATOR 


ST. LOUIS—C. A. Houchins has 


ville, Mo. from the Valier & Spies 
Milling Company and will operate it 
under the name of the Marthasville 
Grain & Feed Co 

Mr. Houchins formerly was man- 
ager of the elevator for the milling 
company. It is the last to be sold by 


| the milling firm, which recently dis 


posed of four other country elevators 
in Missouri and Illinois 


BORDEN CO. REPORTS 
RECORD NET FOR 1949 


NEW YORK—Total sales of the 
Borden Co. and its consolidated sub 
sidiaries in 1949 were $613,763.267 
less than the 1948 record 


about 55 


| of $649,592.375. Net income of $21.- 
890,479 was the best in the company's | 


history and was 14% higher than the 
$19.179.427 earned in 1948 

Earnings were $5.10 a share, com- 
pared with $4.46 the previous year 
The rate of profit was 3.57¢ of the 


The beater blades revolve at speeds of 1200 
or 1800 RPM, depending on size and type of mixer. 
This produces mixed molasses feed at the rate 
of from one to fifteen tons per hour, depending 
upon the percentage of molasses mixed and the 
size of mixer. Faster, thorough mixing means 


greater quantities in less time 
more profits. , 


CLEANS ITSELF ...NO WASTED LABOR COST 
The beater blades cut an arc very close to the 
bottom of the revolving cylinder which automati- 
cally shears off any material that may have at- 
tached itself to the rotating drum. 
WRITE FOR FOLDER 1069 


ly 


live 


which means blades pick up 


the molasses. 


MOLASSES MIXER 


(Menutectured by PURITAN MFC. CO) 
Molasses mixed at temperatures as low as 10 below rere 
dAY BEE “EXCLUSIVE” 
DISTRIBUTION SHAFT 


Sweet feeds must be mixed uniform. 
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sales dollar, as compared with 2.5¢ 
in 1948 and the 2)-vear average of 
3.30¢. The over-all volume of goods 
sold was maintained and the reduc- 
tion in dollar sales was the result 
of lower selling prices for the com 
pany’s principal products, according 
to Theodore G. Montague, president 

Dividend payments of $11 593,320 
were the hiehest in 18 years. Divi 
| dends in 1449 were $2.70 a share, com- 
pared with $2.55 the year before. In 
1931, Borden's paid $3 a share plus 
a 3% stock dividend 

Current assets totaled $142.086.191 
and current liabilities $35.382.297 
Net working capital of $106 653.5 
was S735.077 ereater than in 1948 
| and was hieher than at any previous 
year-end. Inventories at the year-end 
were S48. a decline of 15% 
from $57,636,783 at the end of 148 


Offering 
POTASH 


Sulphate or Muriate 


Alse Migh Anatysts Fertitiver Avaitabte 
KARR & CO. 


1) & High OCelembeas 15, Ofte 
LD. Adame 8115 
(See our other af) 


Molasses sprayed out 
as fine mist, through 
56 port holes 


in a JAY BEE 


without balling, because mo- 


lasses balls in feed are injurious to 


stock. To prevent balling, JAY 


BEE breaks the molasses into a mist 
which permeates the feed evenly as the 
beater blades revolve 
is no opportunity for molasses balls to 
form. 


thus there 


JAY BEE “SUSPENSION” MIX IS THOROUGH 


Three patented and distinct types of beater 


the feed as it enters the mixing 


chamber and turns it into a spiral mass which is 
thrown in toward the atomizing molasses distribu- 
tion shaft. Rotating from 1200 to 1800 RPM, these 
blades hold material “in suspension” while the 
molasses is “atomized” into it thoroughly. This 
puts the molasses in the feed—not the feed in 


for Folder today. 


JAY BEE manufactures a complete line of 
industrial and laboratory mills—both belt and 
direct driven—to reduce all kinds of grains, 
feeds and many other types of materials. Write 


JAY BEE “CONSTANT FEED CONTROL” 


rite for complete information feider hor 
you, tee, 
your 


Many letters are on file praising 
the remarkable results obtained 
when using a 4AY BEE Mill 

equipped with the 
—® “Constant Feed 
Control,” such 
as coat 
of grinding 
has been re- 
duced by one 
half, plus 
saving of la- 


ears extre profite 
rinding 


Manufacturers of Hammer Mills from 5 to 200 Horsepower 


| 
| 
MIXING MEANS MORE PROFIT 
| fy 
| 
| 
Jay Bee | 
Hammer | 
Mills 
=_, 
J.B. SEDBERRY, INC. 
FRANKLIN, TENN. TYLER, TEXAS / 


By John Downey 


"Te are many farmers who 
walk into a feed store with a 
hostile attitude. Some of them 
think, “I've got to be careful when 
I'm here. This dealer is only inter- 
ested in making a profit. I wouldn't 
be here if I didn't need some of his 


way, for we feel that way sometimes 
when we enter certain stores. 
Merchandising in some stores dec- 
ades ago was quite crude. Knowing 
that it pays to cater to the customer, 
some merchants overdid the weicome 
idea. As soon as a customer would 
enter the door, two affable, well- 
dressed salesmen with oiled-down hair 
and toothpaste smiles would glide for- 
ward, One would shake the custom- 


A COMPLETE LINE OF 
FORMULA FEEDS FOR 
LIVESTOCK end POULTRY 


illtop Farm 
COMPANY 


Minneapolis Mind 
Chicage Ridge 


er’s right hand and the other the left 
hand while welcoming him to the 
store. 

Then, quick as a flash, one sales- 
man would slip a gardenia into the 
lapel of the customer's coat while the 
other man would thrust a big fat 
cigar into his vest pocket. And before 
the prospect knew what was happen- 
ing. he was actually walking down 
the aisle toward merchandise displays 
his arms linked with those of sales- 
men on either side. 

No wonder the customer was sus- 
picious. No wonder he became 
alarmed and thought, “What goes on 
here? I'm lucky if I get out of this 
place with my pants.” 

It pays to welcome a customer, but 
not too obviously with a sale in mind 
Show friendliness, helpfulness and 
attention. That is what the customer 
wants. 

Despite such friendliness, some cus- 
tomers are still hostile. They expect 
to be sold more merchandise and they 


Recognized for its “Natural” B-Complex 
Vitamins 
® As called for in the "Connecticut Formula” 


@ Double Vitamin Guarantee (Riboflavin and 
Pantothenic Acid) 


NATURAL RIBOFLAVIN guaranteed at various potencies 
as required. 

PANTOTHENIC ACID tested and guaranteed at specific 
levels. 

VITAMIN 8-12. A rich source of this new and increas- 
ingly important vitamin. 

OTHER “NATURAL” B VITAMINS—Niacin assays about 
100 micrograms per gram. 

Choline ranges from 1,500 to 2,200 micrograms 
per gram. 

Also a good source of Biotin, Folic Acid and Pyridoxine. 
CHEMICAL ANALYSIS — Protein ranges from 18% to 22%. 
There is only a trace of Fat, while the Fibre will not run 
over 1.5%. 

TEXTURE—It is granular, free-flowing and mechanically 
sound. 


AVAILABILITY 
This is your lowest cost “package” of natural B-Complex 
vitamins. May we take care of your immediate and future 
requirements? 
Liberal samples cheerfully furnished. 


PUBLICKER INDUSTRIES INC. 


1429 WALNUT ST., PHILADELPHIA 2, PA. 


tive booklet on the “PACO FACTOR” 
IN HIGH EFFICIENCY FEEDS for 
Poultry, Turkeys, Swine and Calves. 


LARGEST PRODUCERS OF 
BUTYL PRODUCTS IN JU, S. 


Phone: LOcust 4-1400 — Feed Sales Department 


How can the feed dealer overcome 
such resistance on the part of some 
customers’? 

Well, the remedy is quite simple@ 
It is this—let the customer sell him- 
sell. How can this be brought about? 
By good displays. 


Step the Prospect } 

It is a well known fact among 
smart merchandisers that good dis- 
plays will stop a prospect in his 
tracks. He will look at an interesting 
display without having any sales per-# 
son call or direct his attention to it 
And when the prospect stops of his 
own accord, he is more receptive. He 
reads the display signs and perhaps 
some of the labels on the merchan- 
dise, and this greatly softens his re- 
sistance attitude. 

That's well and good. But the cus- 
tomer still thinks you are more in- 
terested in selling him something than 
you are in helping and serving him 
How should this be overcome so that 
the hostile customer is completely 
won over? 

Show him, through display that 
there are many national movements 
excellently sponsored, whose sole pur- 
pose it is to sell the public more of 
the excellent products which are 
produced on the farm 

Take, for instance, the fine work 
of the Poultry & Egg National Board 
How many farmers know what this 
organization is doing to help increase 
egg consumption? 

A window display or interior dis 
play on PENB,* with photos, news 
clippings, etc., and with bags of good 
poultry feed as the central object 
of attention, can be used to excellent 
advantage. The benefit will be yours 
and the farmers’. 

Use a sign, “There Is an Excellent 
Market for Quality Eggs, and It Is 
Being Promoted Well.” 

This sort of sign will please, inter- 
est and intrigue the farmer. He'll feel 
more important and more encouraged 
and he will see that others are work 


| ing hard to give him better and big- 


ger markets. And you will have dis- 
plays that will pull more attention. 

Why not get large colored pictures 
of several of the most popular breeds 
of chickens—laying hens——in your lo- 
cality? Post them on a center window 
area vertical panel, stretching in 
width about 10 ft. In front of each 
picture place six eggs laid by the 
breed of chicken. Use a small size to 
note any differences in size or types 
of eggs. And be sure to have a num- 
ber of your bags of poultry feed in 
the display, with a sign saying that 
your feed stimulates maximum egg 
production from all these breeds of 
chickens. 

They're Interested 

Farmers are always interested in 
hens and eggs. That's why these items 
make excellent window display sub- 
jects. You might even have some tur- 
key, duck and goose eggs in the win- 
dow—perhaps some bird eggs, too 
You'll find that many farm folks will 


MINNESOTA LINSEED O11 CO. 
MINNEAPOLIS $1, MINNESOTA 
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JOINS SEA BOARD—Harvey Dix, 
Baltimore, who has worked with cast- 
ern feed manufacturers and mixers 
for the past 10 years, is now with 
the sales promotion department of 
the Sea Board Supply Co. and thy Sea 
Beard Sales Co., both of Philadelphia. 


become interested in such displays. 
And this interest wil! help sell more 


feed. 
Dairy Displays 

And when June rolls around each 
year, do not fail to have some June 
Dairy Month displays. This event is 
nationally known and gets tremen- 
dous publicity in some states. Cash 
in on it. Emphasize to the farmer that 
Dairy Month helps him get more cus- 
tomers for his products and that your 
dairy feeds aid him to produce more 
milk at lower cost. 

Dairy month publicity in your dis- 
plays and ads will break down any 
farmer's idea that you are solely in- 
terested in selling him something. 

Also, why not use a display of po- 
tatoes grown in your locality during 
National Potato Week? Display the 
items which you stock for potato 
growers even if the Potato Week does 
not fall during the regular merchan- 
dising season. Farmers will remember 
what supplies you show, and they'll 
come in and buy at the proper time. 

Boxes of ripe apples during Na- 
tional Apple Week will give a fine 
touch to a window display or interior 
display. You have supplies for apple 
growers as a rule. Even if you have 
not, put in a National Apple Week 
window to show farmers you are in- 
terested in building markets for their 
products. 

The same can be said for National 
Honey Week and any other week 
which has a rural connection. You can 
easily get national publicity posters 
and signs from association officials for 
such window displays. Most of this 
material will be free, or very inex- 
pensive. 

The alert feed dealer might also 
keep a list of national and state 
marketing weeks and days. This list 
can be posted in the window or in 
the office or advertised to keep farm- 
ers aware of what is being done to 
help them sell more products. The 
cumulative effect of such advertising 
and display by the alert feed mer- 
chant throughout the year will do 
a great deal to dissipate the wary, 
hostile attitude of some farmers who 
begrudge you extra sales. 

Not only that, but the large num- 
ber of fair-minded farmers who have 
no hostile attitude on this score will 


DEPENDABLE 
Shippers of 


INGREDIENTS 


MANEY BROTHERS 
ELEVATOR CO. 4 


INMNEAPOLIS. MINN 


er. Such a program gives variety, 
color and additional appeal to win- 

and interior displays. The dis- 
plays fit in perfectly when you may 
be scratching your head for a “dif- 
ferent” window theme 


ELEVATOR TO BE REBUILT 

BRIDGEPORT, KANSAS — The 
Farmers Union Elevator here, which 
was destroyed by fire a short time 
ago, will be rebuilt. A contract has 
been let to the Johnson-Sampson Con- 
struction Co. of Salina. Completion 
of the new elevator is scheduled by 
July 1. The new elevator will have a 
capacity of 60,000 bu. 


WINS 
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A FAULTLESS FRANCHISE 


—means PROFITS for you 


Assures more completely satis- 
fied customers ... Gives them 
the kind of recults that make 
their feed dollars go farther .. . 
Keeps them coming back... 
Builds steady, profitable repeat 


business for you. 


Find out about the FAULTLESS Fran- | 


chise for your territery. Write teday 
for full information on what a differ- 
ence FAULTLESS FEEDS for Live- 
stock, Swine and Poultry can make 
in your business. 


FAULTLESS MILLING CO. 


Feeds Since 1881 
426 N. Ind St. SPRINGFIELD, ILL. 


Goal IN THE 
NATIONAL FOWL FASHION SHOW 


are a dependable, wise and trust- 
There is still another advantage 
ro in such a program for a reliable dea)- 
Enough new material about mar- 
year so that you can repea 
} 2 : window displays and still get new and MOD ED 
interesting material for succeeding : 
| 
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Classified advertioementse accepted enti! 
Wederetey cach week for the of 
Changes of a4- 
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mente be received by clesing date 
preceding date of 


Rates: per word; 
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Classified Ads 


eh ter rting 
advertising rate net fer 
vertising Advertisements of 


GOOD FAIRFIELD ENGINE, 
Molasses Piender with le 
atre iuipme v. Murray 
e ow York City 


YOU ARE UNTERESTED Ix A XEW 
or feed miser get in touch 


Wenger Miser 


Kansas 


ANDERSON EXPELLERS, FRENCH 


MACHINERY FOR SALE 


ONE USED BLUE STREAK MILL. 


meteor and meter with starting equipment 
lll Bread Oleon, Amery Whe 


JAY BEE HAMMERMILLS — NEW AND 


rewullt—etationary and portabie 
of Texas, Dallas, Texas 


Allie Chalmers rimping Rell 
Mixer ¢ Sabetha Kansas 


Sabetha, 


MACHINERY FOR SALE 


Eimer 
Jay Bee 


ew 
Wenger 


Pressse—all models. “as or re- = 
for specific materiais, MASTER MODEL PELLET 
Ansoctates, Gien Kiddie, Pa : Mill, 30 HP. bullt-in moter with starter 

MIXER, L-TON CAPACITY, GUAK- ammeter unit for 226-volt operation, dies 
anteed fret clase throughout, § H.P. me- wrenches, etc. A-l condition. Priced to 
tor drive. Address S776. Feedstuffe, Min well Addrems Veedetuffs Minne 
neapelie Minn apolie 2, Minn 

FAIRBANKS MORSE DIPSEL MOTOR, POR TON DAVIS HORI. 
model 6 A, 4%, 1,200 sontal Feed Mixer in fret clase shape 
electri starter and batteries; recendi- and at & geod price. Along with the mixer 
tlened. Address 695, Feedsteffs, Minne- you can get a 20 3-phase moter 
apolts 3, Minn used, yet in Moter and drive 

WHEN YOU ARE IN THE MARKET FoR 
new or used mill machinery, electric bargain. Let's hear from you. The Mor 


meters or any cother equipment, write 
J Hegen Mill Machinery Co, O Bos 


Jefferson City, Meo 


SALE. ONE 
Unit 


Beale J 


‘ ‘AR EK 


a nat 
Mra Whe 
On SALE—AIN BLAST CAR LOADERS; 


at Hulling Stones, 
at Great Separators, Vertical Batch Mix 
ntal Mixers, Hammermili#, At 


complete 
ators complete 


tritien Mille and 

ote bucket elevator 

bu te stands of elev 

with buckets; Draver Peedere 
belting shafting 

' hardeon Autematio 


Soft Feed 
Hagan Mill Machin 
ery. P.O. Bea 674, Jefferson City 


Milk Ce, Il 


Saxony Mille Leute, Meo 


1AL SEWING MACHINE, 


th paper and cotten heads, Metal Grain 

tle ators complete, $5 and 115 ft. centers 

arive me with moter speed reducer i?” right 
lead and left hand metal cofveyor omplete 
Kacetiont 40° jren ladder, biast loading fan, Weller 
Ahovels 50 well aving diameter 


Packers; JAY BEE Feed Grinders—teth new 
with it and used. We have some rebailt 
and guaranteed mills to er -vartous 

and for tmmediate de- 
pulleys one livery. John J. Weeds & . Dee 


Mo 


POR AC CENT. REELA, 
he joubie stand one double AC Bealper one Duniop Cent one 
stand # «24° Great Western, shell bearing Prater Twin Spiral, new, never used; one 
roller mille two RKichardeon Model 32 No 12 FM 120 HP 360 
Portable Seales, from 106 te 300 extra repeir parts, clutch, idler 
ib ene ¢-bu. Grain Seale N 4M bu. Auto Beale bu. Auto Beale. Need 
20° Aspiraters, three Crimping or wire hag tying machine for to 26-5b 
Fiaking Nelle, no stands, one 16-T. Fair Detalles on request. Address 1815. Feed 
banks H pper scale; two Carter Dise stuffa, Minneapolis 2. Ming 
eparators, three 40 eteel Exhaust 

Ajax Oat Houllier 


Feed Mixers - Corn Cutters and Graders - Car Loaders 


Feed enema coast to Coast, 
are demanding crimped grains . . 
crumbled poultry feeds! It's more 
than a trend ... it’s a panic! Prepare 
to meet this demand, NOW. Buy 
the new, perfected “DAVIS BUILT” 
ROLLER MILL. Write today 
for complete information to 


Dept. F-3, Bonner Springs, Kansas 


H.C. DAVIS SONS’ MILL MACHINERY CO. 


MACHINERY FOR SALE 


j 


FOR SALE —GRANULE CUTTER, 
dyke Marmeon i-high Corn Rell Allis 
Style 123030 SGmeeth and 


tise. Rudy-Patrick Seed Co. 
oth & Santa Pe. Kaneas City Me 


MACHINERY WANTED 


MACHINERY FOR SALE 


BAUR HAMMERMILI, COMPLETE 
enly 3 dust 
olbector cobb crusher permanent mag 
nets and 66 OOX Weetinghouse mo 
ter, starter. ammeter lire« irive, Lodge 
couplings, elegant n 
In addition te 


Kalamazoo 


Mike Clapp, 140) Lakewa 


SALE MUNSON AND EUREKA 
Hortzontal Mixers Cleaners. Corn Shellers 
Outters, Packers $2168 to 9x30 Feed and 
Mill Rell, single jouble and 4-high 
Four bushel Automatic Seales Manlift 
Attrition Mille, single and double head 
14° to Hammermilis Blue 
Streak, Orvendier, Jay Bee, Hauer. Hughes 
Atomic Hammermill, the mill of tomer- 
row with the Gnger Up control screen 
change. Write fer prices and detail« 
Mughes Bngineering Co. Wayland, Mich 


May consider Dve or RB fer other 
operation, Address 1694, Feedstuffs, Min- 
2, Mime. 


motor collector 


Ralph Dew ck, Wandercos, Wis 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
geod mill, feed and elevater equipment 
J Hagen, P.O. Box 874, Jefferson 
Olty, Moe. 


BUSINESS OPPORTUNITIES 


“war HAMMERS 


Standard steel elevators. belt and bucket type. avail 
able from stock = Heavy Duty sexes, from MD to 
10.0) Bu for continuous service and four 
Light Duty sizes, from 110 to 750 Ba for inter- 
mittent service We sho manufacture screw con- 
veyors and hoppers your requarements for 

taformation 

GOOSHALK 
Sheet Metal Fabricators 
BANG 


Sereens Hammers - Bearings 


NEW and REBUILT MILLS 


Write fer Prices 
INDIANA GRAIN MACHINERY Corp. 
Indianapolis, Ind_ 


420 8. Meridian St. Riley 3235 


A Complete Feed Mixing Plant 
A Marien Mixer Will De All 
Your Mixing 
Dry Feeds ~ Minerals or Molasses 


Write for Prices and Literature 


RAPIDS MACHINERY COMPANY 


Marion, lowe 


For Sale—Seales and Conveyors 


15 ton truck scale, $450.00; 20 ton 
truck scale, $510.00; weighing 
beams for all makes; 20 foot floor 
to floor conveyor, $600.00; por- 
table bag and box piler, $561.00; 
conveyor belting; also conveyors 
for handling bulk grain. Guaran- 
teed equipment. Immediate ship- 
ment. 

BONDED SCALE & MACHINE COMPANY 

124 Bellview, Columbus 7, Obie 


PHONES: Day, GArtield Eve. 
nings: UNiversity DOuglas 2458 


COMPLETE 
DRYING EQUIPMENT 


FOR SALE 


SUITABLE FOR FISH MEAL 
ALFALFA and POTATOES— 
CONSISTING OF 


Steam Pressure Centinucus Cookers 
Retary Dehydraters - Direct O11 Fired 
Serew Conveyors - Moters and Drive 
Hammermill - Baggers and Scale 
Boller 


E. H. BEER & COMPARY, 
310 Chamb 
Phone Lexington 1174 - M. G. La Porte 


FOR SALE—FEED BUSINESS PROPERTY, 
Bastern Shere of Maryland. Fully equipped, 
many extras, Reasonably priced. Howard 
Weed, Agent, Centreville, Ma 


FOR SALE, FOUR-STORY FERED MILL. 


all new machinery. Building tn good con 
tition. 400 custemers on milling list. Busi 
nees (fered te facilitate partnership dis 
solut A steal at $21,000. Fleming Bros 


Lake, Mina 


plar with a am dry ont of 
similar le ration plar slance 
eactk ear after | ne RO er 
Must perating condition 
em 18264, Feedstu Minneapolis 
Mint 

plant ‘ew state highwa a 
“ meat ru 
ne ar pat ne yea 
sits $2 
pus nanced. Parts 
an ree Ad ve 519 Peed. 
as 


MILL BUILDING 


POR SALE OR LEASE 
wit ator mermill and mixer 


sustat are mil Located tr 

r Piet ara and ape 
; i ops ar ‘ 

na 1 ‘ at 
locate the plant. Address 15 Feed 
stuff Minneapolis Minn 

POR SALE — 15 MEXENG PLANT, 

house, W . feed t aris july 
ment and trucks litien, and 

and t an 

4 wt 

Kx rtu acte 
as 


BABY CHICKS FOR SALE 
HATCHING YEAR ROUND; 46,000 CHICKS 
per week; contact us for wholesale prices. 
U.8. approved and pullorum passed. Mor- 
rie Hatehery, $42 Jackson St.. Morris, Ill 


Your Satisfaction Is Our Business . . . 


Wholesale farm- 
preven chicks— 


Bichier for the facts, at Bichiers 
Hatcheries, 2221 Commercial Ave., Mat- 
teon, 280. Dealers wanted. 


Low Cost Floor 
to Floor Conveyor 


Makes conveniently available for 
storage purposes room that is 
going to waste in basement or on 
second floor. We furnish easy- 
to-follow working drawings and 
necessary mechanical parts. All 
you need then is about 75 feet 
of lumber available from your 
local dealer. Any carpenter or 
handy man can finish the job 
in from 8 to 12 hours. Com- 
plete kit of mechanical parts, in- 
cluding motor, only $134. Write 
today for descriptive literature. 


BURROWS 


EQUIPMENT COMPANY 
1316-C Sherman Ave. Evanston, DL 


Use Feedstufts WANT ADS tor RESULTS 


1950 

Count words of siguatere, w 
for divect reply or keyed care this of- new machinery, predecte and services 

fee. If advertisement is keyed, care of 
thie office, per tmsertion of 75 per columa inch. 

mediate sale and 4 ery. Write or wire 
M 
Hammers direct from manufacturer of 
| 
of worn hammer. Quantity dis- 
ies counts on hammers and screens. Ask | 

for prices. 
SOUTHWEST MILL SUPPLY CO. | 
P.O. Ren 1455 N. Kanens City, Mo. ; 

" sell 
quick! Bourbeuse Valley Feed Oo Hi 

Pa way ) and 66, Villa Ridge, Mo 
crimPs 

4 2 . 

CRUMBLES 

‘ 

“ 4) farm-proven for 

~ preft. Five best 

a'y 4 pare breeds, 3 

4 j breeds and one 

in-cross. U.S. ap- 

\. proved and pal- 

lorum passed. 
Write te Rey 

4 

< 

ce 

4 

~ \ 

since 
OAVis 


HELP | 


WANTED—4ALESMAN TO SELL PROFIT 
able Side-line men whe call em feed trade 
preferred. Write E wie 

Kansas 


EAPERIENCED FEED SALESMAN POR 
West Virg 


Unusual opportunity man of proven 

abulity Ur know of thie a4. Ad 

Greases 1508, Peedetuffs Mine 

SALPSMAN TO CALL ON PRODTCE 

wees feed stores try Part 

or ft time New Westing pred 

wet. Write J T. Sexton Weet Sth 

City M mmercial 
Hidg Texas 


WANTED—TOP NOTCH FEED SALESMAN 


jealer territery and work in 


partly established territory «miles 
radius Bious ity. Address 996. Sious 
Olty, lows. 


WANTED—EAPERIESCED HRAD MILL- 
» tak pera as 

r right mas Addre 
Minneapolis 


— FRED ADVERTISING 


m pa ery 


MAN 


ole 
grad 
Peedetulfa 


lege 


WANTED—EAPERIENCED FRED SALES. 


men te ass ate with « established 
manufacturing mpany making «a full 
ne quality feeds. Oper im the 
DelMarVa Peninsula, Maryliaod and Penn 
eyivania. A rrespondence will be kept 
nfid Addrews 1s Feedstuffs, Min 
neapolis Mins 


FEED SALESMAN, EXPERIENCED, FOR 


western Wisconsin area. capable of open 


ing and ser ng lealers Salary ox 
pense, bonus, ca furnished. We are an 
experienced growing concentrate feed 
manufacturer Oppertunity for qualified 
man willing t werk ha All correspon 
dence onfidentia Address 1813 Feed 


stuffs. Minneapolis 2, Minn 


ELEVATORS FOR SALE 


GAVE A NUMEER OF GOOD 
Country Bleveters Fer 
sed Obie Some 


HAY WANTED 


tom fer cer herds of dairy cows 
Mast be sop quality Alfalfa, clever 
mixed, aed alfalfa mixed. Quote 
delivered prices 


- 


FOR SALE 


Sacrifice Price 
Completely Equipped 
FEED MANUFACTURING PLANT 


60,000 bushel, concrete 
GRAIN ELEVATOR 

Now storing government grain at 
good income. Ample warehouse 
and trackage facilities with plen- 
ty of land for expansion. Located 
in N.E. Texas in center of excel- 
lent Feed Sales area in Texas, 
Oklahoma, Arkansas and Louisi- 
ana, and surrounded by good 
grain producing area. Communi- 
cate direct with owners 


P. O. BOX 7138, FT. WORTH 


STATE AGE, 
ASD SALES 


NESS 
MANAGEMENT 


BOX 698 


MANAGER FOR FRED MANUFACTURING ORGANIZATION IN BIST 
EAPERIENCE IN NUTRITION, OFFICE 
RVISTON 
ABLE PROPOSITION POR RIGHT FARTY 

TREATED STRICTLY CONFIDENTIAL 


CUTTER GRAIN & MILLING COMPANY 
CORCORAN, CALIFORNIA 


Wr HAVE A PROFTT 
ALL LETTERS RECRIVED 
REQUESTED 


Sales Supervisor 


Wanted 


Thorough knowledge of feed mill industry 
essential 
For interview write details, giving experience, 
education, age 


PRATER PULVERIZER CO. 
1515 S. 55th Court 
CHICAGO 50, ILL. 


or trailer. 


DEHYDRATOR 


and Proven. Used from West Const te Great 
im anybody's range $1,645, f.c.b. plant. 
Well balanced weight Lose 
feetly and convey stem lengthwise te 
Ne wrapping of bay. All moving parte LHC. 
drealic lift. Out harvesting costes 50%. Order new for carty spring delivery. 


Write fer photos and Hterature 


- 


ment for Pox 


One 
tbe 


PAUL X. SMITH TO OPEN 
OWN BROKERAGE OFFICE 


SAN FRANCISCO...Paul X. Smith 
formerly with R. J. Roesling & Co 
has announced that he will establish 
his own brokerage office April 1 un 
der the name of Paul X. Smith Co 

The firm, which will deal in copra 
Oilseeds, vegetable oils and fish and 
vitamin oils, will have branch offices 
at New York, with Paul W. Bates 
as manager, and Manila, Philippines 
with G. F. Gebhart as manager 

The San Francisco office will be lo 
cated in the Stock Exchange Build 
ing 
NEW WAREHOUSE LEASED 

BY ARK VALLEY MILLS 

HUTCHINSON, KANSAS The 
Ark Valley Alfalfa Millis, Inc, Hutch. 
inson, has leased a large new ware 
house in Hutchinson for blending and 
storage of alfalfa meal 
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Ralph I. Brown, president of the 
glfalfa dehydrating company, said the 
enlarged warehouse space was made 


necessary by expanding business and 
would add greatly to the company's 
facilities for serving customers 

The warehouse has 35,200 ag. ft. of 
space, all on one floor. It has track. 
age for spotting 11 railroad care at 
one time. It is located on the Santa 
Fe line 

The Ark Valley company will take 


possession of the new warehouse 
April 1, Mr. Brown said. The com 
pany’s office will also be located 
there 


FEED STORE EXPLOSION 


STATESBORO, GA.—An explosion 
in the O17 & Smith feed store here 
caused a $300,000 fire which de 


stroyed half a block of business build 
ings. A leaking gas stove was blamed 
for the blast 


FISH MEAL 


Fish Solubles Mixtures 
Soybean Oil Meal 
Concentrates 
Vitamin A & D Feeding Oils 
Mill Feed 
For Quotations and Deliveries write 


WILBUR -ELLIS COMPANY 


334 California S$t., San Francisco 4 


CHICAGO 3 NEW YORK 6 LOS ANGELES 15 
Bankers Building 19 Rector Steet 1206 S. Maple Ave. 
BUFFALO 3 SEATTLE 4 

955-957 Ellicott Square Bidg. Centre! Building 


THE MODERN LABORATORY 


of the Wisconsin Alumni Re- 


search Foundation, consult- 
ants to the feed industry, is 
equipped with “Lab- 
for deter- 
and fiber 


(inset). 


newly 
conco” apparatus 
of fat 


and protein 


mination 
(above) 


For more than 20 years “Labconco” has specialized in labora- 


tory apparatus for the feed and allied industries. 
you need—Kjeldahl apparatus . . 


specialized carts and tables . 


Whatever 
. fat extraction apparatus... 
acid-proof sinks—get in touch 


with Laboratory Construction Co. Free estimates and layout 
assistance are available to all who need modern equipment or 
who are planning a laboratory, large or ‘small. Write today, 
direct to the manufacturer, for pictures, prices and full details 
on the equipment you need. Laboratory Construction Co., 1113 
Holmes Street, Kansas City, Mo. 


indiana 
pay fer 
themeeclves year geod management 
Owned mestiy ty elder men wasting te 
retire. If you want te buy, see or write 
= your needa ef meet of 
our plants set publicity Known. Meet of 
them goed terme Mid- Weet Bustness 
t 
for targe | 
opportunity awaits an 
Minneapolie 2. Minn 
| | 
| 
J 
7 
Weer 
622 Ven Buren Strect - Local 1-031! and 2-0912 


Pigs’ Reaction to . 
Temperature Change 
Shown in Studies 


in the 
weight of pigs materially affect their | 
reactions to temperatures and in turn 
their feed and water consumption, | 


average daily gain and efficiency of 


feed utilization, according to results 


of limited experiments conducted by 
the Agricultural Research Adminis- 


| tration of the US. Department of Ag- 


riculture and the California Experi- 
ment Station at Davis. 

In these tests, which are part of a 
research program to determine ef- 
fects of climate and other environ- 


IT PAYS TO 


D. Business with 
Dickinson Brothers Co. ) 
BROKERS 
) FEED INGREDIENTS . .. GRAIN .. . VEGETABLE OILS 


2420 Board of Trade Bidg., 141 W. Jackson Bivd. HA rrison 7-3793 
CHICAGO 4, ILLINOIS 


temperature and respiration rate in- 
creased. Lighter pigs weighing under 
150 lb. were more comfortable at a 
given high temperature than the 
pigs weighing more than 150 Ib. 
Feed consumption of the test ani- 


A CVU Book that takes 


A SUMMARY of 
Developments to Date 


Lip ¢ 


a SURVEY of 
Future Trends in Feed 


Manufacturing 


"A HELPING HAND” to Feed Manufacturers Who Think for Themselves 


This is an unusual book. It is more than an 
interesting history of animal nutrition. It is a 
practical attempt to aid feed manufacturers 
anticipate coming developments — and profit 


from them. 


“Frontiers in Nutrition” presents a new view- 
point toward so-called scientific feed building. 
Some of the ideas are contrary to current 
practices—yet all of them have been proved 
sound by long, successful experience in helping 


wes 


WORLD'S OCLOEST AND LARGEST SPEC 


O8 Feec 


VITAMIN FRODUCT 


4000 00000000000 00000 


DAWE'S MANUPACTURING COMPANY 
4800 South Richmond St., Deps. 268 


Chicago 32, Mlinoss 


5 


cry 


Dawe’s product. 

If you are a feed manufacturer, you are wel- 
come to a copy with our compliments. Just write 
on your letterhead, or sign the coupon below and 


1 would like to read your 104-page book, "FRONTIERS IN NUTRITION", 


feed manufacturers solve formula problems, 

This 104-page book has its roots in a continu- 
ing study over many years of the thousands of 
research reports that constitute existing nutri- 
tional knowledge. It contains no mention of any 


attach to your letterhead. 


mals decreased as the air tempera- 
ture increased from 40° to 100° F., 
and it appeared that this decrease 
was more rapid at the higher levels 
The average daily gain also varied 
with constant changes in air temperea- 
ture. Hogs weighing 166-260 Ib 
gained most rapidly at about 60° F 
while lighter ones weighing 70-144 @ 
Ib. gained most rapidly at about 75°. 3 
The amount of feed required to make 
100 Ib. of gain was at a minimum 
when the rate of gain was highest 
Both below and above the most favor- 
able temperatures efficiency in utili- 
zation of feed declined. 


Water consumption of the hogs J 
varied. With those weighing over 150 
Ib., it declined with increasing air 
temperatures about parallel with 
feed consumption. With lightweight 
pigs, water consumption declined as 
the air temperatures increased from 
40° to 90° F. At temperatures above 
90°, water consumption increased. 

Calculations of heat loss by the ani- 
mals involve consideration of many % 
factors. In order to put on weight or 
even maintain its weight, for exam- 
ple, a hog must consume large § 
amounts of feed. Part of this is used 
to build up body tissues, but the 
greatest part is discarded in feces, 
urine and heat 

Engineers point out that as much 
as 30% of the gross energy of the 
feed of swine may be given off as heat 
alone. 


MANLIFT SAFETY BOOKLET 
SUMMARIZES REGULATIONS 


NEW YORK~—A safety code for 
manlifts has been published by the 
American Standards Assn. The code 
in a consensus of the experiences of 
manufacturers, users, insurance 
groups, enforcement officials and in- ] 
dependent specialists and was spon- 
sored under ASA procedure by the 
Association of Casualty and Surety 
Companies and the American Society 
of Mechanical Engineers. 

It is believed to be the first guide 
on this subject ever to be published 

The code was developed as a guide 
for state and municipal authorities 
in drafting regulations for the use of 
manlifts, where their use is now per- 
mitted. It is also intended as a stan- 
dard reference on safety require- 
ments for manufacturers, architects, 
plant designers and consulting engi- 
neers, and for users of the equipment 

Construction, maintenance, inspec- 
tion and operation of manlifts in re- 
lation to accident hazards to indus- 
trial workers are covered by the code 
It includes general requirements for 
design and installation, mechanical 
requirements, automatic safety de- 
vices, emergency controls, recommen- 
dations for instruction and warning 
signs, operating rules, and tests. 

Copies of the code are available 
from the American Standards Assn., 
70 E. 45th St.. New York 17, at 55c 
each. 


E. F. DREW CHANGES 
DIVISION DESIGNATION 


NEW YORK—E. F. Drew & Co., 
Inc., has announced a change in the 
name of its farm feed division to 
vitamin division. This change is made 
in connection with establishment of 
a feed department that will handle 
protein meals and other feeding in- 
gredients. 

The vitamin division, under the 
direction of K. M. Walters, will con- 
tinue to handle a complete line of 
vitamins A and D through its present 
nation-wide sales staff. 


EP 
AINNESOTA 
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| duction of animals, one of the objec- 
caf | tives is to obtain data required in the | eg 
| design of more efficient animal shel- | = 
| ters. The amount of heat and | ee 
moisture lost from hogs at any | 
aa | given temperature must be known if | - 
Sh a workable ventilation system is to | al 
say | be designed, for example, as this heat | Fe 
re is usually expected both to warm the | : 
- building and to move fresh air | “ie 
: through the structure. | 4 
; In addition to measurements of | rs 
ne, | the heat given off by the animals, | 
at their production responses are espe- ei 
3 | cially important in indicating the ef- ¥ 
| fects of temperature. Pulse rate and f~ 
| respiration also are indicative. The : 
tests showed that as the air tem- | 
saat perature was increased from 40° F., 
the lowest level tested, both body | 
| 
: 
: 
: . ALWAYS RELY UPON 


ack of Moisture Casts Doubt 
on Crop Prospects for 1950 


Lack of sufficient moisture in wide 
tions of the central US. could 
priously impair 1950 farm produc- 
on, according to a number of crop 
servers. 
The north central area will get 
yme benefit from the recent blizzard- 
ywne moisture, according to the Car- 
ill, Inc, crop bulletin, since the 
estern Dakotas and eastern Mon- 
ana suffered from drouth last year. 
However, some observers comment 
nat while snowfall has been gener- 
us this winter much of the benefit 
f this moisture has been lost. Snow 
some areas did not arrive last fall 
mtil after the ground had been 
ozen so solidly that moisture could 
ot be absorbed. Late winter and 
arly spring snows are falling ahead 
f the departure of frost, and a heavy 
n-off is indicated instead of pene- 
ration of the soil. 
= In the Southwest, subsoil moisture 
eserves are generally conceded to be 
ood, although more surface moisture 
needed. 


Scattered showers over the winter 

heat area raised hopes temporarily, 

ut little actua] benefit resulted, ac- 
to the Cargill bulletin. The 
and Oklahoma panhandies and 
djacent areas of New Mexico and 
Cansas continue critically dry, the 
eport adds. 

Note Extent of Drouth 

The most recent government crop 
yulletin also notes that the middle 
and southern sections of the western 
jlains and Rocky Mountain region 
sontinue badly in need of additional 
noisture. The mid-month Rock Island 
rop report points out that moisture 
eceived at key points in the wheat 
area from September, 1949, to Febru- 
ary, 1950, averaged about 1 in. less 
han the 10-year average. 

Cargill's crop bulletin makes these 
urther comments on the situation: 
“The winter wheat area has re- 
ived little moisture since last fall. 
bove average summer precipitation 
fast year provided adequate subsoil 
moisture reserves to carry the crop 
hrough the winter in good condition. 
But the crop has begun spring growth 
as far north as Nebraska, and mois- 
ure needs are increasing daily. 

“The failure of late winter pre- 
ipitation to materialize is causing 
jeterioration of the crop. Further, 
more serious reductions can be ex- 
pected if moisture is not forthcoming. 
Dust storms, reminiscent of the Dust 
Bowl, have occurred in western Kan- 
sas and in Texas already this spring. 
are many who are concerned 
over the lack of moisture, believing 
that the drouth period of the wet-dry 
weather cycle has arrived. 

“The recent unprecedented number 
of ‘wet years’ has enabled the US. 
to produce record crops. Most of these 
were absorbed during the war and 
after, with large amounts going into 
international trade, providing food for 
Europe and other parts of the world 
where war had cut production. 

“The gradual recovery of these 
areas has reduced the demand for 
our surplus grain, causing it to ac- 
cumulate at home. As is common 
knowledge, these surpluses were di- 
rectly responsible for the acreage 
limitations now in force on wheat, 
corn and other basic crops in this 
country. 

“A drouth period could rapidly re- 
duce our surpluses. If we are, as some 
believe, on the threshold of serious 
drouth, our entire agricultural picture 
will be changed. We have made great 
strides in applying soil and moisture 
conservation practices, but it is evi- 
dent from the recent dust storms in 
the Southwest, that such work is far 


“The winter just passed was com- 
paratively mild, allowing rust and in- 
sects to live over much farther north 
than usual. Under favorable condi- 
tions these could cause serious losses, 
as they did last year. Sections of cen- 
tral and southern Oklahoma and 
north central Texas have already ex- 
perienced considerable damage from 
greenbugs. 

“The most severe grasshopper in- 
festations, according to a USDA sur- 
vey, may be expected in eastern Mon- 
tana and northern North Dakota, and 
locally in sections of the Pacific 
Northwest. Infestations classed as 
‘threatening’ occur in Minnesota, 
western Kansas, eastern Colorado and 
in sections of adjacent states.” 

The possibility of reduced crops 
has led some observers to comment 
that the government's large stocks 


nrich your feeds. 


of grains are a comforting insurance 
against possible shortages. However, 
if good rains arrive to enable large 
production the surpluses will become 
even a bigger headache.” 


PAUL Q. CARD GETS NEW 
FLAVOR CORPORATION POST 


CHICAGO—Paul Q Card has been 
named director of the farm feed sales 
division of the Fiavor Corporation 
of America. Mr. Card, who has had 
a number of years’ experience in the 
feed industry, will assist customers 
problems of feed palata- 

ty. 


GRAND OPENING PLANNED 
FOR NEW PURINA MILL 


BLOOMINGTON, ILL.—The Rals- 
ton Purina Co. St. Louis, has an- 
nounced that the grand opening of 
the new Purina mill at Bloomington 
will be held April 12 


. 
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Gov. Adlai Stevenson will cut the 
ribbon that officially starts the new 
mill. Guests will be escorted through 
the mill and elevator by guides who 
will explain the new services avail- 
able to farmers in the area 

A darbecue will be served at noon, 
and guests will meet the governor, 
the Bloomington mayor, the company 
president and Illinois agriculture 
leaders: 


BELGIUM ORDERS PAPER 
BAGS FOR POULTRY FEED 


BRUSSELS—The Belgian Ministry 
of Agriculture, through a regent's de- 
cree, has ordered that all poultry 
feeds consumed within the country 
be packed in new paper 
sacks. 

The order, the government said, is 
aimed at preventing the appearance 
and spread of Newcastle disease 

Previously, it was pointed out, the 
ministry recommended that paper 
bags be used for cattle feed. 


$$ 


MEK 


> 


with these 
ASURES from the SEA 


You'll discover that the famous MANAMAR “sea power” 
will make a whale of a difference in your feeds. The reason! Only feeds 


factors 


enriched with MANAMAR contain these sources of minerals and fish animal protein: 


Dehydrated Kelp... 


Vy by weight mineral or ash, contains iodine, potassium, sulphur, iron, cop- 


per, calcium, phosphorus, manganese, sodium, magnesium, and 22 other trace minerals 


2 Fish Glandular Hydrolysate .. . 


It is a highly potent source of the APF complex. 
3 Condensed Fish Solubles ... Lassen Process, Pacific origin. Recognized as a standard in tests for 
APF. Was first introduced by MANAMAR in 1939. 


4 Ribo Fish Flour... dried fish solubles product, high in essential amino acids and Vitamin B com- 


plex factors. 


70 to 80 per cent of its protein is in the form of free amino acids. 


5 Fish Liver Concentrate ...a rich source of APF and also an important source of the Vitamin B 


complex factors. 


@ Blended Fish Meals... long recognized as one of the most valuable sources of animal protein. 


PHILIP R. PARK, INC. 


MANAMAR 


OUTER HARBOR @ 


BERTH 42, 


“Sea P 


SAN PEDRO, 


supplements 


CALIFORNIA 


608 SOUTH DEARBORN STREET ® CHICAGO 5, ILLINOIS 
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| 
Dust Bowl of the 1930's would be a 
national calamity, to be avoided if at 


° 
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MEAL CALCTTE CRYSTALS AND FLOUR 
Atlanta: Demand fair (rend steady Bestes: Demand steady; supply ample 
supply sdequate, 56. southern porta crystals $11.95. $9.96 
Leeieville: Demand geod treed New York: Demand steady supply ample 
H E E E D A supply fair, ton $16.96, Geur $6.96 
T New Orteaas: Demand trend steady Baffale: Demand steady; supply ample 
wupply fair, $66 @67.66 eryetals $11.56. Gour $9.56 
Sean Frenciece: Demand good. supply fair Demand steady; supply ample 
* * crystals $13.95. Gour $16.96 
BONE MEAL < J CALCIUM CARBONATE 


Demand — Su — Trends — Pric Demand light; Price depend potency of 

re es mix; KI .6 and lots 

ft. Werth: Demand exceeds local supply. 
wery limited; lecal lots $14.90, plain caictum $9.60 ton; KI $12.60 
ob Ft Worth . Pertiead: Lemand good, trend steady 
‘ supply ample, $12 

higher oupply trm te Sew Orleans: Demand fair. trend steady 
Demand good: trend lewer supply ample, $129 12.50 


Quotations on feed ingredients shown in these and adjoining | is Denver: Demand slow; trend steady 


supply plentiful, $12.56 


columns are wholesale prices, per ton, bagged, for prompt delivery, Demand sow) supply 
unless otherwise noted. They are the latest quotations available by | Louis: Demand geod, supply limite; | bet 


mail from Feedstulls correspondents, but are not necessarily those | CHARCOAL 
y jo: Demand fair; supply adequate Bestes: Demand and supply light $66 


in effect on date of publication. The prices represent fair average | **) somins! nominal 


t Demand very good, trend Orm, 
trading values and do not necessarily represent extreme low of | sppiy ent, ton qeed; treme steady 
Deaver a low trend teady. 
high levels at which individual sales might have occurred. A de- | Chieage: fair. supply ample 
. ew Orteans yomand fair; trend steady 
scriptive summary of supply and demand factors prevalent in the Now Demand wend sooty: | supply ample: 
eupply suffic apet ? minimum 
~ 4 Demand and supply seed 
4 feed market page 2. oun tab sacked, Kansas City, depending 
ALPALIVA MEAL guarantee $67. without $62, western sun trené Francisco: Demand steady, supply 
on 
Mesten! [emand fair. supply ample; de cured $43 Cit Demand fair; trend steady 00.50 
suncured, 12% $42.50 Minneapolis; The market appears to have | fair enched Kenesas City. Leo Demand slack; trend steady 
Werth: Lemand af sbeut the loves quetes Haffale: Lemand strong, trend steady supply ample; §60 
‘amin A guaranteed $68; dehydrated, 174% $70 $68 Pertiand: Wemand good; trend lower 
guarantee $60, to 224 $660; 134 Les Angeles Demand good: trend steady supply limited; $60, ex ok 
ured Ne. 1 Soe ground supply ample carlote $75 to 18 tons seattle Demand siow supply tight 
BARKLEY FEED $78, 1 to & toms $79, lees than ton lots $40 ex-dock ariots, imported, 
4 Hesten: Lemand peor supply light BREWERS DEIED GRAINS Haffale: good; trend firm; sup 
euncured and Ne, media tie $43.50 Pt. Werth: Demand fair, supply suffi by nominal 
4 with beth in qui« jemand indianapolis: fair, trend steady teat, 26% $63.30, delivered Ft. Worth francisco Demand fair supply 
Pertiand: Demand «iow: trend firm: sup supply ample, whole barley $69 sacked Cincinnati; Demand good; trend frm; scarce, §62 
$29; dehydrated $46, fob pro barley barley $43.50 supply fair; $62 sacked. COD LIVER OLL (PORTIFIED) 
pointa steamed crimped barley §7 Leels: Demand very good; supply 
Seattle: Lemand very slow; supply heavy Demand slew trend steady limited, $43 bulk Besten: Demand fair; supply ample, 800 
ered carlots, March shipment for supply ample, rolled $66, ground $63. Chleage: Demand light; supply ample; 3000 A Si¢ ib; 400 D, 3,000 A 
foe grind suncured; high quality de neat Demand fair; supply sufficient 400 D, 3,000 A 29¢ 
frat for Maroh-April $44.60, ground $64.60, rolled $67.50, all Louisville: Demand poor; trend easy; New York: 400 1,500 A 400 D, 
Cincinnati; Lemand fairly good, trend shouse, 3,260 A 299 500 Ly, 1,500 A 28 
2.260 A 32¢; 800 D, 3.000 A 


Supply average; rolled $4444, t Demand good; trend steady; 


sk supply ample, 17% dehydrated, guar 
snteed 160,000 white of vitamin A barley supply fair; $66@63.60 > 
hed Haltimere: Demand good; supply tmade Milwaghkee: Uemand good; supply scarce; COLLOIDAL PHOSPHATE 
i. City: Demand rather {fer Lim 266 6e Chicage 22, carlots 
es fairty ample; market steady to slightly Demand fair. t steady Baeffale: Demand fair, trend easier; sup San Francisco: 5 carlota 
Ri: jer, 17% dehydrated aifaifa meal with pulverized $67.60@ 60 ply ample; $55 sacked, Boston Kansas City: $21, carlots 
a 66 unite of vitamin A guaranteed on Demand fair on pulverized San Francisco: Demand good; supply St. Loals: $20.50, carlots 
svriwal $40@62.60 eacked, City, 17% supply ample on puiver fair; $60 Des Meimes: $22. cariot« 
mite “A” guaranteed $64@66 sacked needles, white Philadelphia: Demand moderate, supply Philadelphia: $21 carlote 
A guaranteed $5195) feed $34.60; needles $1@1.08 bu good; $65 
: San Francisco: Demand fair; supply am Heston; Demand good; supply adequate; CONDENSED FISH SOLLUBLES 
n and supply fair; sun ple, standard rolled 5, rabbit $67 $57.60 ’ Besten: Lemand steady, supply adequate 
od 636; dehydrated, 20% 866, $60 Philadelphia: sluggish; supply BREWERS’ DRIED YEAST tank care $1546, drums §17¢ 
adequate, pulverized §62.60 
Haffalo: Demand trend steady Chieage: Liemand geod; supply inade Cincinnati: 11 fob, In carlots CORN GERM MEAL 
poly moderate suncured, 15% quate; $40. New York: 114¢ Ib. fob, carilota St. Leais: Demand and supply fair; $60 
ten ydrated BLOOD FLOUR New Orteans: 114 ¢ Ib. fob. In cariots bulk 
valeville rie hh: fob. in cariots. New Orteans; good, trend steady; 
rea 16 on fair; tread strong lite im carlots, Louis Loniss ille Demand slow trend steady 
Philadelphia: Demand fair; supply am er, supply ample; $116@ 120. une fair; supply adequate; supply ample; $61 ton 
tehydrated 7 teow 7 
rer BLOOD MEAL Lealsville: Demand very poor trend OORN GLUTEN FRED AND MEAL 
rate $704 100,000 A $60.49 no supply ample; $140. carlote Lel $78.66 
guarantee, ule, suncured Seattle: dull, supply fair; $120 5, mea 
caf $63.40; 1 fine $46.00, No. 1 medium ed. meet, pply poor, supply good; 10¢ - er 
Kansas City; Lemand moderate; trend mea 
‘ engee Demand light; supply ample unchanged; $140 sacked, Kansas City 10m Francisco: Demand good, supply fair; Bes Sy meal os os 
hydrated, 17%. 100,000 A $66.60, 20% 875 Sen Francisco: Lemand ahd supply fair 
sue ured, 13%, No. | fine ground $36, 16% $6.50 unit of ammonia, screened blood $6.46 mont 
unit of ammenta ndianapol vemand fair; trend steady; 2.53, me 
Denver: Suncured $97 Lealeville: Demand fair: trend steady: supply ample; $2.60, 60-lb. bags; $4.20, 100 Pt. Worth: Feed $61.19, meal $50.19. 
New Orleans: temand fair, trend steady supply ample; $130 ton ib. bage; in barrels $4.96 Indianapolis: Feed $58.52, meal $77.52 
a Ape imited on old crop: suncured, 17% New Ortenns; Demand fair, trend steady Chicago: Demand fair; supply adequate; meal $73.50 
AL. > 1 13m supply adequate; $1156@120 16@4.26 meal $75.96 
Milwank Demand and supply fair Lee Angeles: Demand fair; trend steady Louteville: Demand good; trend firm; sup meal $$1.53 
western dehydrated i7% with 100,000 A supply ample, $7 unit of ammonia $6 cwt 5 n 
oe soma ne an supply air nea 6 
$3.76@4.26 meal $82.15 
ABILENE ALFALFA OFFER OUR OWN PRODUCTION San Francisco: Demand fair, supply good Pittsbargh: Feed $€1.19. meal $80.19 
$6.25 owt Leais: Feed $54.50, meal $73.50 
DEMYDRATED ALFALFA MEAL 
A Minneapolis: Demand fair, market steady 
‘2 PRODUCTS Produced February Throeagh May, 1960, supplies ample; $4.25 owt.. fob. plants COTTONSEED O11 MEAL 
MEAL IN PAPER BAGS at imperial Valiey, California Ogden: Supply normal, $6.50, 100-Ib. drum Les Angeles: Demand fair. supply am 
Ne Blead—Full Carctene Count Demand fair sup 
PeLLers Executive Offices piy ample; $4.76, fob a points . Demand dull! supply suffi 
phe fair, suppl > et lots, 4 fob. T 
ABILENE ALFALFA SALES CO. PAUL HARRISON COMPANY at tn 
ABILENE, KANSAS Les Angeles: Demand fair, trend steady; central and north Texas, $61@ 
ne soo supply ample; $6.20 cowt.; $5.70, 100-lb. kege weet Texas mili« 


FEED GRAINS 


BARLEY - CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


ONTINENTAL GRAIN COMPANY 


OFFICES: TERMINAL ELEVATORS: 


New York St. Louis Nashville Fort Worth Galveston Vancouver, B.C. Kansas City Omaha Portland 
Chicago Omaha Enid Buffalo Portland Winnipeg x St. Louis Toledo Galveston 


Kansas City Columbus Minneapolis Peoria San Francisco Los Angeles Chicago Columbus Enid 
Buffalo Fort Worth Minneapolis 


| | 
if 
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Atlante: Demand fair. treed steady to Atlanta trend steady Milwaeker: Lom geod, supply fair Demend 
supply tight 664.59 South supply adequate. §¢2 186; F106 tread steady, $42.50 sncke 
$44 Georgie Pertiesd: Demand slew treed lower les trend slightly Omaha: apply Calr, 
Demand fair, trend high supply ample, March weak eupply per of Raffale: Lemar reed easter, 
7, supply ample, 41% S74 slow ample protein ply eoarce, 865 bulk, $54.50 sacked, 
ie: Demand quiet: trend firm. sup $52. ex-waerehouss, Let Chhieage: Demand good supply adequate prompt 
piy ample. prime 414 protein Supply §44@ 48 te 16% pretein. herring meal per LINSEED MEAL 
Demand fair, trend lewer, sup Demend fair, trend frm; sep wer feb Vancouver — 
ply ample, 857, fob. Lee Angeles ply $60, Besten, within 3° days Market éeman4 ty fats 
43% $59. Cod. San Joaquin Valley See Demand geod. supply am quiet; supplies plentiful: $1.90@2 per unit 
Chieage: Demand light, supply ample ple: pecked  Serlap 846.76, paper of pretetn for herrt West Demand mederate supply suff! 
$71.25 $6 26 Iemand fair 
New Demand fair, trend steady Les Angeles: Demand fair, trend steady $2.25 unit of Nerfoth Demand fair 
up. supply ample; 41% hydraaiic §76.25 supply ample, $43 packed im paper; tx £18 unit of pretem 866. feb mile 
burlap average: $3.45 per falr, eopply e@equate 
Wichita: Demand fair supply ample DRIED BUTTERMILA 62266: “a 
‘is Demand good. supply Seattle: Demand slow. supply excetiont New end steady 
erteth Demand supply limited Canedian herring $2 protein artets ample better S84. 
11% $64, fed. mills Demand good: supply steady. * eat tie low pretein enit, Milwaaher Lemand ewpply searve 
Deaver: [mand fair supmy available house Lel STR. F646 FT) 
$73 Ft. Werth: Demand simest oll; supply Perteand: Den treed lower Nesten; Lemar amps 
We: Demand geod, trend eufficient; local and nearby production $9@ | ample fed Vancouver 
supply fair, $69 tor fob Ft Worth Atlanta: [er trend steady te Demand lie! “upply ample 
sonst Demand siow, supply ample New mand good (rend stead) supply 62.76 unit of 
43% protein, domestic 7. delivered cartota supply light, owt pretein, feb ports ee eal mar 
mmon rail points, protein, domestic “ Demand light; supply ample estes: Demand light. supply geod. ectieg & Genereny im 
$72, ex-deck, cariets $9.46 owt protein unit vela seT@es 
Ogden: Supply normal, 41% ‘ Demand fair, supply scarce MAY valk. Minne 
Ciactnaati; Demand «petty trend strong 25 New Ort » Demand end * asked ff 
supply ample; $41 sacked, Memphis ME steady. demand fair 4 Nea 
City: Demand and feringe supplies scarce ewt.. plants 4 timethy baleat Werth show, supply cutt 
arket somewhat stronger, Leeleville: Lemand trend steady Wichita; Demand euffictent Ma Apri) 
sacked, for Mar pe supply ght on bulk prairte $1961 tvere 
Omaha: Demand fair. supply good md good, trend steady Nerfolk: supply ample — 
Besten: Demand fair, supply good supply Meht; $9.76 owt timethy, Canadian domesti anged. supply ar 
Baffalc Demand fair trend steady Ogden: Supply normal; $5.50, 100-1». bas $38 @ Pertiend: ler slow aad higher 
supply moderate $7696 Besten, northern Omaha: and supply fair: mp 
outing mpt, March Meffalc: Demand fair, trend supply goed; mise@ clever and timethy 
Demand fair, supply am supply ample; $9.75 cwt eastern points No $32.66 $30.6@; timothy $3 
jece: Lemand fair, supply am end $24. lees ‘ weet 
Demand light, supply am cwt ern alfalfa N be 
Demand fair, trend steady Les Angeles ' trend weak 
DP ACTIVATED ANIMAL STEROL, supply ampli Us No 
een 250@t3 6 
New Yerk: Demand fair rend wn Demand and supply sca trend s20@21 s 
hanged, supply ample; 13@16¢.2¢ firm pulp $48.60 Hoston meal $43.60 “Phe 
City; Demand fair, market steady Hosten 
14% @ite ib San Francisco: Demand fair, supply am Demand om 
ple; $48.60 Sen Pramctece: fair) eupely tim 
A AND D FEEDING O11 wat Demené geod; ample od: 968 
light; supply good; #0 trend steady or upward; pulp §35, meal ful ertete Ne Philadelphia: [remand fe supply 
400 2000 A 23%¢; 400 D, 1000 A Fert Werth: Demand limited n baled Lee Angeles: Demand geod, trend steady 
400 00 22@23%¢; 400 2260 A feb R Grande Valley points N 
alfaifa P34. deol ed TOP J o 
@ 400 DD, 3000 A 33%4; 500 1500 Les Angeles: Demand brisk; trend New York active. trend 
A 26% 500 D, 3000 A supply ample producers stronger, supply rather ti timethy, N Milweshes: Demand geod, supply fair 
Milwaskee: Demand and supply fats Atlanta: Demand fair; trend higher 1 ‘Ne No $466.50, No $38.5 
100 450 A $1.40, $1.30 ply tight; $36, MPlerida producing po supply average; $1.15 bale New Orteans: Demand’ fair. trend ease 
vitamin oils, 400 T6060 A 20@ dried citrue meal $30, Florida preducing n barn. baled: timothy supply ample, 
1500 A @it¢. 400 DD, 2260 A potnts = and supply good. 
1800 A New ¢ + Demand limited trend HOMINY (hirage Demand light ample 
Demand fair; trend easier; sup lower: supply ample; $36@37 6¢ ort 46 be 
ply abundant; 400 I), 3000 de ony = . Les Angeles: Demand fair, trend stead 
vores — Milwaukee: Lemand good. supply searce ané cams 
4 at n « y fat 
supply t; $9.60@9.75 owt Louisville: Demand fair; trend strong 
eles, Tenn: $47. Louie, Demand fair; trend steady supply fair; ten ply ampte 1 ‘ Ne tt 
supply ample; $176 ton, bulk Chicage: Demand fair supply adequate ad. Sestes 
pelo, Miss. Milwaukee: Demand good, supply scarce MEAT SORAPS 
New Orleans 50 wie cwt Kosten: [emand 4, supply fair; Milwaaker: 
Gentle; Demand slack, supply ample Chicage: Demand geod; supply searce Indianapolis: Demand fair, trend firm to om $115 
$9 50@10 enchanged. supply mederate but ample New Orteans: good nd steady 
§ a ou Market steady demand fair t jelivered Sndianapeli«, inclhuding supply edequate meat and bene 
DISTILLPRS’ DRIED GRAINS supply scarce; $999.26 cwt, fob. plants state tage and used bags; ground corn 
Lee Angeles Demand fair; trend stead) Memphis trend frm. sup Peal: meat scraps $115 bulk 
- a supply adequate; $9.76 owt ply ver white Wichita: Demand strong. supply tmeuft 
ight $69, dark on: Demand good; supply fair, car 
Ft. Worth: Demand nil; supply suffi lots Ib; 
lent: dark corn $72.30, delivered Ft. Worth Portiand: Demand ¢ trend firm; sup 
Atlanta: Demand fair; trend steady, sup ply limited; $10 
ply fairly tight; $69.50 Seattle: Demand slow; supply good; 1° 
Milwaakee: [mand good: supply fair wt. ex-warehouse 
$71.50 Heffale: Demand fair; trend steady; sup 
New Orleans Demand fair; trend steady ply ample; $9.76 cwt., delivered Buffalo and 
supply ample Te@7s New York points 
Leuisville: Demand fair, trend easy; sup Demand fair; supply an 
piy $69 a, ked ne dark ple. 99 cewt 
ble: solubles higher at $96 ton, sacked la: Demand average eupply 
New VYerk: Demand very good; trend firm moderate: §9.75 
au f solubles $89.60, grains $469.60 
70.6 DRIED WHEY a 
Cincinnati: Demand fair trend steady Besten: Demand steady supply far 
adequate lark $67 ton, sacked we 
Demand good trend lower re Werth: Demand improved supply 
solubles adequate: cariota, §7 ewt.. sacked, delivered 
Demafid fair: supply am Ft. Worth or any Texas point 
Portland: Demand good; trend steady 
Demand fair; supply ample supply ample; §7.76 
the Demand slow supply ample 
DRIED BEET FUL $8.10 cwt., ex-warehoums, 
Bestea: Demand good. supply ample, Ca Ogden: Supply normal, $7.56, bag PAT. APPLIED FOR 
adian $66, imported 2 Keness City: Demand fair; trend some 
New Orteans: Lemand good. trend slight what easier; 87 cw for either straight 
y lower: supply ample: $62.50@563 grade or fortified; cwt. higher 
Milwaakee: Demand geod, supply searce Deaver: Demand fair; trend weak; supply 7 STAR FEATURES 
$51.60; molasses $52.50 wuffticient; $7.60 cwt 
Leuleville: Demand fair, trend frm; sup 
ply ample; $150 ton, bulk 
MILLFEED FUTURES * Sews Tag Lengthwise 
ttlin supply good, $7.26@7.60 cwt 
Huffele: Demand light; trend steady 
March and 21 supply fair: $7 ewt., eastern points Places T Where Desired 
March 23 Franciece lemand steady supply ag 
43.80 good $7.60 cwt 
2 00 *42.75 | Philadelphis: Demand moderate: supply * Simple to Operate 
76 440.35@ 40.46 sufficient; $7.60. 
860@ 39.00 Les Angeles: Demand steady; supply am 
7.60 36.25@ 38.26 | ple, $7.25 owt Improves Sewing 
August 3760 36.26@ 38.25 Minneapolis: Market steady, demand fair 
Shorts supplies ample; cwt Holds 250 T 
March $48.60@ 48.75 MEAL 
ort 47.560@ 48.00 
47.009 Leutevilio: Demand fair; trend easy; sup Durable Construction 
Sune 46.45@ 47.50 ply normal; $168 ton, bulk 
July 43.50@ 44.76 New Orteans: Demand fair. trend steady 
| cuspty emote: 60 to 66% protein 68.56 per *% No Maintenance 
Sales (tons) 1.440 unit 66% proteim 62.45 per unit whale 
*Sale meat meal 6604 protein $125 
COTTONSEED MEAL FUTURES 
Closing prices of cottonseed off meal (41% protein) on the Memphis Merchants Send Semple Tags with Inquiry 
Bachange in dollare per ton 
March 17 March March 2@ March 31 March March 38 Advise Sewing Machine make and model 
March 59.50@ 60.00 59.06@ 61.00 60.00@ 61.00 o uv o 
May . 4040@ 61.00 60.30@ 60.75 60.76@ 61.06 66.55@ 61.00 if breck 
july 60.75@ 61.00 @°60.75 1S 61.06@ 61.25 €1.25@ 61.50 or proper et 
Oct 62.26@ 62.76 52.25@ 62.75 62.50@ 63.25 $2.60@ 626° 62.46@ 62.75 
Dec 50.40@ 60.80 56.40@ 606.70 66.56@ 61.00 60.60@ 66.90 606.65 
Jan 60.00@ 6660 60 00@ 66.56 60.00@ 61.00 60.00@ 61.00 49.50@ 66.50 
Sales (tone) 1,400 469 1,200 1,606 1.600 
PRICE $50.00 
SOYBEAN OFF MEAL FUTURES 
Closing prices of soybean off meal (baste Decatur, Tl.) on the Memphis Merchants 
Exchange. in ten (sacked baste 
March 18 March 21 March 22 Mareh 23 
FORT WAYNE 6, IND. 
@ °56.06 28 
49.00@ 66.25 49.256@ 66.25 
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clent; $64 $119. plant; $64 quota sacked. Kansas City; blocks 


se offerings pecked im individual cartons 
Leuleville: Demand goed, trend steady San Francisco: Demand steady. supply 
supply fair, $110@120 ton all-purpose with iedime $65 


Demand fair; supply plestiful MOLASSES 


Pam 
8102.60 
Milwsekee: Demand good. 
; 60% S115 bulk ‘ 
fais; supply etequate New Orieame: Demand goed: tread frm 


Chicage: Lem supply adequate: gal. tank care, fob 


pretete gles@tis New Orlear March A 
re w Demand good Denver: Demaed geod: trend strength 
meat and bome, ob ening, supply sufficient; $1.55 cwt 


Worth Lealeville: Demand f 
air, trend Grm; sup 
New Verk: Demand fair; trend higher se capply ample 
supply adequate; 46% 8113.50. 660% $102 Minneagelis: Market stronger. supply am 


[mmand 4u!! gevety Sate ple: demand goed; ¢%¢ gal. New Orleans 
protein. $2 protein for March gal. for April 


Demand good: trend steady Indianapolis: Demand fair; trend un 
supply Siie@iis eached hanged; supply ample; drum $16.56 
ity Demand continues go tacleding drum; bulk, gal. ton $29 
and offerings are very scarce sea meat barrels extra 
and bone scrape $119@122.50 sacked, Kansas Les Angeles; Demand good. trend steady 
upp ipl 1 feb. . 
Omaha: Demand fair; supply good, $126 
for 56% protein Memphis: Demand « 
quiet; trend Grm; sup 
ffale: Demand excellent; trend strong ply ample; blackstrap 6% ¢ gal. prompt. 
supply fair; $04 bulk $102.50, sacked $104 tank care, fob New Orleans 
Buffalo Portiand: | 4 ood; a 
San Pranctece: Demand fair: supply am supply ample 
ple; $100 for 60% pretein New York: Demand moderate trend 
; Les Angeles: Demand geod; trend firm steady; supply adequate; $¢ gal. in tank 
supply adequate; unit of protein 


MILLET Seattle: Demand steady; supply ample 


St. Leuis: Demand slow: supply ample drum, ex-warehouse; $12 ton, 
heg. country run $23.56 bulk, in car 
lots, Leuls, Barly Fortune $2.55 bulk 


Demand fair; trend steady 
supply adequate; ¢4%¢ gal. fob. New Or 


cartots, 6t. Lowls« 
New Orieans: slow; trend steady; Kansas City: Demand fair to good: offer 
supply ample, $2.66 bulk ings fair, market somewhat stronger; 64% @ 
MILLFEED 6% ¢ gal. for March; 64% @6%¢ gal... April 


basis New Orleans; West Coast unchanged 


Minneapolis: An extremely tight supply | ton 
bs , situation has developed in bran, with de es 
of reduced flour milling operations. Prices ‘Pres aon any 
advanced $3@4 d@uring the past week, with tc 
Quotations bran (nominal) Memand ceatiness Sup 
standard midds $458@48.50, flour midds ply ample; blackstrap 7%¢ gal.. fob. Texas 
$48, read $61 Gulf ports, $20 66 ton, delivered Ft. Worth 
prompt prices guaranteed against market 


Kaeases City: The tene is strong this 
week and demand 
light. Shorts are especially tight and quota 
tlens are $2 ton higher this NIACIN 
ie up about “on. Quotat/ona, arc 
bran $43.25@43.76, shorts $48.50@49 sacked, re: Trend steady; supply not 
Kansas City ue 


decline to date of shipment; blackstrap 1¢ 
eal.. fob. New Orivans 


Demand good; supply fair; bran OAT PRODUCTS 
$42.50. shorts $47 75 St. Leuls: Demand fair; su arce 
ec 
j Wichita: Demand good; supply inade reground oat feed $25; 5% protein $1 
quate; basis Kansas City, March 21: bran | nigner 
$42.50, shorts $47.50, delivery: bran St. Leale: Demand 
air; suppl m 
advanced ton, shertse $2 ton, compared pulv sed white oate $49 amete: 
with preceding week Chieage: Demand light; ow 
Pply ample 
Ft. Worth: Demand good; offerings lim reground oat feed $24.60, fine ground feed 
ited. carlota, prompt, wheat bran $50. gray ing oatmeal $75, feeding rolled oats $56 
shorts $55, delivered TCP; about $3 higher Minneapolis: Good seasonal demand con 
on bran and $1.50 up on shorts compared tinues, with prices enchanged from a week 
with a week previous ago. Quotations poultry rolled oats $55 
Chicage: Demand light: supply ample standard pulverized oats $49.56 
bran $48.50@49.50 standard midds $51 @62 New Orleans: Demand good; trend low 
is flour midds $62.50, red dog $53.50 er; supply ample; pulverized white cats 
. Milwaukee: Demand limited: supply ade $57.50@71.65, mixed feed cats $49, feeding 
quate; bran $48@6i.50, middiings $51.50 oatmeal $87, feeding rolled cate $99.30 
; Louisville: Demand good: trend steady 


Demand supply ample; reground 82 rolled oats 
offerings; supply $47. groate and feeding oatmeal $95, fine ground 
aray shorts $61.26@61.76 «pot, delivered $85, pulverized $66 
St. Loutle ewiltching limite Milwaukee: Tremand fair on pulverized 


(tactnnati: Demand bran good, middiings good on balance; supply ample on pulver 
‘ea fair; trend bran strong, middiings higher ized, limited on remainder; pulverized 
neu supply of bran limited, middiings fair; bran | white $48.50. feed $42.50; molasses oat feed 
Demand light: tread steady = und oats, 3% §23.50@256.50 
* oom . te lower: supply ample; soft winter wheat Besten: Demand good supply ample 
ai bran $53, mixed feed $54. gray shorts $58, no white pulverized $56, reground oat feed 

red dow offered $29.50 - 

Ft. Werth: Demand very limited; supply 
supply fair; bran $52 shorts mine sufficient; carlots, No. 2 white oats 92% 
i SEA-MAID is a special blend of 40 per cent highest quality PAPROCO fond B66.60. Li stg Dea 93%¢ bu.. bulk. delivered Ft. Worth; home 

grown No. 2 red 80@82¢, delivered 
f\ west coast condensed fish solubles and 60 per cent top-quality alfalfa ply Hight; bran $52, standard midds. $53.69 | by truck 
midds $55.25 $55 4 Indianapolis: Demand fair, trend steady 
leaf meal and dehydrated alfalfa meal. The fish solubles are held in their ow Verh: Demand cow; trend to higher; supply .ample; pulverized oate 
supply not pressing Argentine millfecds $47. ut oats $94, oat groate $94, fine 
stilt!) im demand; spot bran pol ground oatmeal $88, rolled « $99. whole 
original vitamin-rich form as the mix is not redehydrated. SEA-MAID 443. short ton. duty pala; bran #8738. | Sroung “oven whit 
standard midds oat bb ‘ 
comes packed in convenient 100-Ib. bags. Resten: Demand strong: supply light “ies Demand supply ample 
spring bran $57.60, middiings $59 northert at 99.90, steel-cut $100.90 
A RICH NATURAL sourcE of APF mitdiings | greats 
erate: bran $57. standard midds $58, red Memphis: Demand fair; trend firm; sup 


ply scarce; 34 rotein reground oat feed 
New Orleans: Tremand fair to slow; trend 60 — 


distributed by A Portland: Demand slow: trend lower 

S7@675 supply ample: white feed $62, rolled $62 
«JAMES H. SELEY & CO | 

. P60. middiing» Demand fair; trend steady: «up 

Portiand: Demand fair ower ply moderate. pulverized white oats 856.32 


ample, resellers $46, March $52 oat feed $32.10. Boston 


idlings 854 “Philadelphia Demand quiet supply suf 
Supply normal; te Uta and ficient: pulverized white 5.50; Canadia 
dealers: red bran and mill run reground $35.50, domestk ) 
white $45, middiings $48; te Den 
bran and mill rum $62. middlings OYSTER SHELL 
+6 California: mill run $62.50. mid New Orleans: Demand fair, trend lower, 
tiings $55 50 arlots,. fob. San supply sufficient. $10@11 
and Los Angeles Denver: Demand slow, trend steady 


San F ‘ 4 tal sunni 
TOP PRICES FOR USED BAGS ple: § "| good trend steady 


, Lee Angeles: Demand brisk; trend firm » y fal te 
Your used and surplus bags have cash | jomestic. standard mill | 
value at Midwest. Our buyers are in your | bran $55.50@56.50; Mexican $20.77 

milifeed §51 1 feo: Iremand stead 
vicinity regularly. Write, wire or telephone. Toronto-Montreal: Market tight, short th 


ages resulting in upward revision of prices 12.50@14 


RECONDITIONED bran $405 shorts $61, middilings $64, net good trend steady 
Complete stocks on hand ash terms, bage included, mized oF | Ju55iy ample; western $26, granite grits 
at all times, Vacaam straight cars. Torento- Montreal t 2 
—- fod’ MINERAL FEED 
for prompt shipment. Ft. Werth: Demand fair; supply ample DISTILLERS DRIED GRAINS 

mineral supplement, 29% calcium, 4%% XCTION (tons) 


alctum, 4% phosphorus. 17%4 February, 1949, with comparisons 

46 block, fob. Ft. Worth The Production and Marketing Admin- 
istration reports the following statistics on 
mineral feed with distillers dried grains 


MIDWEST 


line $49 sacked, fob. Indianapoli« Dark Light Dried 
BURLAP AND BAG co. | Les Angeles: Demand fair, supply ample — a grain grain solubles Total 
with ted 49-5 
213 THIRD STREET DES MOINES, [OWA 4. Demand good; trend firm; sup February* 16,800 4,600 4.300 700 
ply ample, $40@50 12.900 6.400 4.900 34,200 
Peel 
na ood: February 17,200 4,300 6.900 28,500 
January 18.600 11,100 6,500 35,200 
supply insuf- Season's total— 
t tent for bags; all Octobder-Febdruary, 
BOSWORTH COMMISSION ¢ co. | 97.700 26,000 117,000 
| ? t October-February. 
(BROKERS) Boston Grain Flour Eachange Bidg. | trend encertate 1948-49 100.400 47.000 27.200 174,600 
G FEED prepuctTs eupply sufficient, all-purpose witih todine *Preliminary 
SELL THROU H us 26 Stocks of distillers’ dried grains on hand 
BU 4 high calcium mixtures $35940, high phoe- amounted to 2 408 tons compared with 2.566 
phorows mixtures $55 tone on Jan. 31, and 3.530 tons on Feb. 28, 
City: All-purpose with todine 1948 


write for complete descriptive book 
ft, 
om 
. 


eastern shell Geer 


mpply suffi 
beth ex ware 


crystal erite #21. 


: eteady 
S27. lecal $24 
Ruffale: Demand falr trend steady 
ply moderate. $236.56, delivered Beffaic 
Franctsco om 


Demand fair 


eastern $21.6 

Philedciphia: (emand sow 
quate; paper $16.26, cloth $12.75. beth fob 
ackeon vilie 


PEANUT OF MEAL 


Nerfelk: Demand felr, supply limited 
‘1% 866. 464 S71. fod. 

New Orieans: Demand fair trend steady: 
Milweakee: Demand good supply scarce 
S57. 875 

Atlanta Demand geod trend higher 
supply wery tight: 454 $66.50 Nerth Oare 


$6460 Georgta 
Demand fair 
62.50 


na 
treed frm. sup 
basia Enterprise. 


more tn 
@eliv 


Demand slew bet 
supply getting scarce, $60@61 
ered Ft. Wort 


PEAT MOSS 
Demand tight supply ample 
poultry moss horticultural §3 16 
Demaeed siow: supply plentiful 
Let $3@3.25 
Demand good; trend steady 
sufficient; European, 160 te i7¢ Ib 


ale $4.40 

Les Angeles: Demand good. trend steady 
upply ample; $3.06@13.10 bale, cartotes 

Demand slew trend weak 

supply ample: $2.70 

Phitedeciphia: Demand fair. sapply suffi 
ont; imported, 116.1. bale $2.60 

San Francisco: lLemand and supply good 
$2.90 bale 

Seattle: Demand steady; supply good; 
$2.76 bale. ex-warehouse, either hoerticul 
tural or jitter 


POTASSIUM IODIDE, UAP. 

New Vork: Demand steady; supply ample 
trend unchanged; 106-ib. lots §1.96. 
pte $1.97, lots $1.98, potassium lodide 
Demand goed; supply ample; 
iodide, 
$2.06 


lots 
todide cal 


ih im betties; potassium 
Jum stearate mixture, 226-ib. lots Ib 
in lewerpak drum; 100-Ib. lots $1.58 im Gber 


shipping points. 


RIBOFLAVIN 
Terre Haute: Demand and supply good: 
12%¢ per gram of contained riboflavin, f.c.b. 
Terre Haute, for 6.000 and 16,000 potency 
fried fermentation solubles 


irum, 


New Demand geod trend 
supply ample; 12%¢ gm. equivalent. freight 
allowed 

RICE BY-PRODUCTS 

Houston: Demand good; supply very 
scarce; market firmer. due to scarcity of 
fferings; rice bran $35@57. bulls 
fob. south Texas rice mille, April ship- 
ment 

rm. Worth Demand improved; supply 
ery scarce, market higher account scare 
ity f offerings: rice bran $35@36, hulls 
$6@6, fob. south Texas rice mills, 
liate or prompt shipment 

New € Demand fair: trend steady 
» higher; supply limited; $30@32 on bran; 
ne Quotations on hulis« 

Atlanta: Demand fair; trend higher; sup- 
ply adequate; $38 Lowisiana;, raw rice bran 
$37 Lovisiana 

Memphis: Demand good: trend steady; 
supply very scarce; bran $35. fob. Ar- 
kansas points 

No offerings, ne quota- 
tions 
SORGHUMS 

New Orleans: Demand fair: trend steady; 
supply sufficient; $2.356@2.45. Kansas City 

Pt. Werth: Demand dull and limited te 
feed mills, supply ecufficient; cariets, bulk, 
No. 2 yellow $2 34@2.41, delivered TCP 

Reffale: Demand and supply fair; trend 
steady; mile $2.93, Bosten 

SCREENINGS 

Chicage: Demand quiet, supply ample 
ground grain screenings $23, Canadien ref 
yee screenings $15.60 

New © Demand quiet; trend lower 


supply ample, heavy grains 


Puying hbase slowed down 
afte period of brisk demand Prices 
are lower for Canadian refuse and down $3 

heavy wells lomest screenings 
Ne Canadian fax screenings are offered 
Juctations just $8@ 12, lights me- 
fiume $12@ heavies $15@26; Canadian 
refuse screenings $1650 bulk. Duluth; Ca- 


nadian ground ecreenings $20 sacked 


SOYBEAN OTL MEAL 


Demand light supply ample; 
tein bulk 
Demand supply ample; 


trend 


Demand fair, supply sufficient; 
supply ample; 

Carolina mills 

supply sufficdent; 


Demand fair 
16. fob 


nd fair; trend steady; 

hydraulic 60 
and fair, supply good; $74.66 
Demand quiet; supply suffi- 
March-April, 


414 


Bester: De 
Ft. Werth 
41 and 
Ft 
Demand good trend higher: 
supply tight: $66, Missiesipp!; $69, Alabama 
Les Angeles: Demand steady; tread firm 
ample, prompt §56.50@57. deferred 


: Demand quiet; trend firm, sup 
prime 414 protein, old process 
feb Memphi« 

Demand siow; trend higher; 

supply ample; March $67 bulk, fob De- 
atur 


$06.50 tom, sucked. cariots; tom, 
Let 


Demand ofter(ngs 
fair. market helding steady, 414 restricted 
$6°@ bulk. Decatur, fer March shipment 
44% at about the same price 


Omaha: Demand fair: seppiy goed, 


See Preectece: Demand supply 
ple, 

Demand limited; supply 
wuffictent; 


SUNFLOWER SEED 

St. Leale: Demand fair: supply 
hybrid wartety (emall seeded) 
grewe poul*ry grade $19, beth sacked, 
fed St. Leute tem tets cartets availiable 
perret sunflower seed. large Diack $15.5° 
owt large gray $15.50 owt, 


Leuts 
TANKAGE 
St. Demand geod 
$120 bulk 
Leemand fair 
digester tiie@its 
i: 664 enter 
god 


tifwl 


supply limited 


supply adequate. 
604 
117.60 bulk 

tread firm 


supply fair: ton 
Demand etrong. supply ineuffi 

clea $118. fed plant 

New lemand quiet. trend streng 
or, supply adequate, 

Milwaekee: Lemand fair; supply 
som S120 

‘ Demand fair, supply good; $1156 

Keneas City: Demand very geod, offer 
ings limited, 664 digester tankage 


Kansas Clty 
: Demand and supply fair 
WHEAT GERM 


Chieage: Market stronger. demand good 
supplice reduced; commercial grade 


cP. EMMONS, RETIRED K.C. 
GRAIN MAN, DIES AT HOME 


KANSAS CITY—Edward F. Em- 
mons, 60, a former president of the 
Kansas City Board of Trade and until 
about 10 years ago a vice president of 
Simonds-Shields-Lonsdale Grain Co., 
died at his home in Kansas City on 


172.60 sacked 
san 
tee 


March 20. 

Mr. Emmons had been forced into 
retirement because of a heart ail- 
ment. 


He began his career in grain with 

the Southwestern Milling Co., now the 
Kansas City plant of the Standard 
Milling Co. At the age of 21 he was 
admitted to the Board of Trade. He 
joined the Simonds-Shields-Lonsdale 
firm, now known as Simonds-Shields- 
Theis Grain Co. in 1915 and was 
later named manager of the milling 
wheat department of the company 
He was vice president of the com- 
pany from 1930 until his retirement 
in 1939. 
Emmons is survived by his 
widow, a son, Joseph, and his mother 
and sister, both of whom reside in 
Minneapolis. 


W. W. BLEECHER, PRESIDENT 
OF DULUTH BOARD, DIES 


DULUTH—W. W. Bleecher, 63 
president of the Duluth Board of 
Trade, died this week at his Duluth 


Stronger Price 
Trend Indicated 
for Blackstrap 


A continued stronger trend in Cu- 
ban biackstrap molasses prices is al- 
most a certainty, according to reli- 
able trade sources 

Quotations, f.o.b. New Orleans, have 
crept up from 5%¢ gal. early this 
year to 6% @6%¢ gal. for March de- 
livery. Generally 6% @7e¢ gal. is asked 
for April delivery. One importer pre- 
dicts that the price will reach 9¢ gal.. 
New Orleans, by September. 

This situation is a result of price- 
fixing by the Instituto Cubana de 
Estabalizacion de Azucar (ICEA), a 
semi-governmental organization 
which is the sole seller of Cuban mo- 
lasses. The ICEA has established 
these prices, fob. Cuba: March 5S¢ 
April gal, May 5%¢ gal. 
June 5%¢ gal 

This information from two sources 
checks except in respect to the May 
price, with one importer reporting 
that the ICEA price will be 5%¢ 
starting in May. All purchases are 
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guaranteed against a price decline 
to any US. buyer 

Also, it is not exactly clear what 
may be expected after June. One 
source comments that the Cubans will 
not quote for later shipments but 
make no secret of their determination 
to end this year with a Té¢, fob 
Cuba, price. This would indicate a 
September-October New Orleans 
price of 9¢ gal. Another says that it 
is his understanding that the 5%¢., 
Cuba, price will prevail up to the 
end of the year 

March delivery has been quoted 
lower because of an acute storage 
situation in Cuba. Storage facilities 
there totaling 225 million gallons are 
expected to be filled by March 31. A 
carryover of 40 million gallons is ex- 
pected and new production of 275 
million gallons is anticipated 

FEED FIRM ESTABLISHED 

MERCED, CAL The Merced 

(Cal.) Feed Co. has been established 


by Jalmer M. Reinertson and C. L. 
and Elmer Nordman 
FEED STORE OPENED 
SANTA CRUZ, CAL.-Chester E 


Pfferle has opened a new feed store 
and farm supply store in Santa Cruz. 


Selected Quality © Rich 


MOLA 


TANK CARS « TANK 


NATIONAL MOLASSES Co. 


EXECUTIVE OFFICES: ORELAND, PA. - OGONTZ 8337 
——— Shipments From Gull ond Atlantic Seaboard 


in Carbohydrates 


SSES 


TRUCKS « DRUMS 


home after a brief illness. 
Mr. Bleecher, who was manager of 


ond h 


The Art Valley Alfalfa Mille main office, blending plent 


ot Hutch 


Kenses. Milk of Hoven, 


Roberto 


and Vitamin “A” content. 


W. W. Bleecher 


the Hoover Grain Co., Duluth, had 
been named president of the board 
at the annua! election early this year. 


Seattle: Demand sow; supply ample; 


When you need a quality Alfalfa Meal, you can 
depend upon Ark Valley, because Ark Valley 
Alfalfa Meal always meets all requirements in 
methods of manufacture . . . color, weight, protein 


In addition, you can depend upon Ark Valley to 
deliver at the time, at the place and the amount 
you have ordered. So, place your order today. 


AIR MAIL... “WIRE... WRITE 


end Howley, Colorede 


Ogden: Supply TTT 
Demand geod te wery goed, 
treed higher aad upward fair 
| | 
‘ 
| 
¥ 
| 
| 
VALLEY ALFALFA MULLS Abe y a 
| | 
| 
Min 
eapolis 
41a pF 
Decatal J ¥ 
41% prote 4 “~~ 
$1 ton during the past week as demand tm a i 
roved. A premium of $1 ton is asked for 
April delivery and $2@3 ton for beyond 
Quotations $45 @66 bulk Lecatur “ 
Milwaakee Demand and supply fair; 
supply fair; § — 
= HUTCHINSON, KA 
He served previously as vice presi- | ds ; ite big — 
dent of the board. } 
5 
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INDEX OF ADVERTISERS 


Alfalfa Gales Os Hales & Nunter Co Way Feed Mille, Inc “8 
Acme Traffic Bervice Malibut Liver Off Perfection Foeds Co 
Agricultural Proceasing Corp Hallenbeck [nepection @ Testing Lab Pheer, Chas. & Co. Ine 2. 
MI Batractora, Ine Mallet & Carey Co Piece, Freak 
Supply Co Hammers, ine Pieh!'s Alfalfe Mit 
Alfalfa Geiee Oo Hammend Dag & Paper Co 45 Pillesbery Peed Millie 
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American Dry Milk Inetitute, tne Hees & Clark. Dr, Ine Prater Pulwertser Co a, @ 
American Bievetor & Grats Division Hiawatha Grain Oo Pratt, W. Ce 
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Cc. O.. & Ce T. B. Co Richardsen Scale Co 
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wn Mille Innis, Speiden & Co Rode Feed Service 
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ag Co International fait Co, Ryde & Co 
fers. Paul Limestone Co 
Hiehiers Hatcheries Cloud Milling Co. . 
Hisen Grain Corp Worke Salsbury's, Dr. Laboratories av 
Hiack, @ivalle & +) 28 Sargent & Co 
Miatenford Calf Meal Ce Savage, Ine 2s 
Hiomfeld @wanson Hrokerage a1, Schafer, Joe, & Sons.. 22 
Nerden Co Joseph, Co. Ine 0 Schenley Distillers, Inc. 
Commision Co on Schreiber Mills 31 
Rowman, Charlies, & Co Karr Co 20. Pulvertzer Co. 
Yeast Council Kasco Milla, Ine. ° Scroggins Grain Co. 38 
Corp, The a2 Keener Maaufecturing Co Sea Board Gales Co. 
Brower Manufacturing Co 7, @ Kellogg Co., The 42 Sea Hoard Supply Co. .... 
Hrewn Forman Kellogg Milling Co. 4 Seagram, J. B., & Bons, Inc.. 15 
OU Chemical Corp a“ Kellogg, Spencer, & Bons, Inc 21 Security Milla, Ime. .... 
Sedberry, J. B., Ime 50 
Divyant Bagineering Co Kelly Duplex 
Hurrews Bquipment Co 2, Keneer, Charles H Beedburo 
Hurrue Feed Millis « Seley, James & Co. 6s 
ent. Perey, Bag Co., Ine 18 
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California Pellet MIN Co &@ M Yeast Sales Division Silme Chemical Corp 
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Oaple, A. Co Lea Budde a Small, The W. J., Company, inc 5 
Cargill, tne Lacto-Vee Preduete Ce. . Smith, Edward & Co 
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Central Bag Co Landby Dehydrating Co Scuthwell Grain Corperationa 
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Coneum Soybean Mills, 71 Martenis, J., Grain Co Swanson, Carroll, Gales Co... rT) 
Continental Grain Oo 6 Martin, Theo W., & Son a2 
Cook, Lee, Oo Mayo Shell Corp. “ Tabor Grain & Feed Oo..... 
Oora King Oc Menhaden Fish Meal ‘Co Tamme Industries .......... 
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Diamend V Milla, Inc Milwaukee Feed & Grain Oo Unimann Grain Co. 12 
Dickinson Brothere Co Minnesota Linseed Ot) Co 60 Ultra-Life Laboratories, Inc. 56 
Diste Machinery Mfg. Co Mitchell, B. P.. Co.. Union Bag & Paper Corp.... 
Diste Mille Co Morten Salt Oo United Distributing Ce. ...... 
Dety Technical Laboratory 26 Mullin & Dillon Co. . United Mineral Products Co. . 
Doughboy Industries, Inc 82 Murphy Products Ce. U. & Industrial Chemicals, Inc 26 
leug Ohe al & Supply Co 20 Myers Sherman Co. . w Universal Grain Corporation . 
bew Ohemical Oo 
Drew, BF, Co. Inc Nagel, Herman, Oo. Val-A Company 
Dreyer Commiesion Co ‘ Nat! Alfalfa Dehydrating & Mig. Co 3) Van Dusen Harrington Co. 71 
Duplex Mill & Mfg. Oo National Chicks Van Waters & Rogers, Inc. 16 
Du Pont de Nemours & Co National Cotton Council ef America 
National Cottonseed Prod. Assa., Inc Vitality Mille, Inc. 
Rariy & Daniel Co National Distillers Products — Vitamina, Ime. 53 
Valley Alfalfa Mille, National Food Oo Vy Lactes Laboratories, Inc 43 
Hechenheimer KRudy, Oo National Molasses Co. ov 
Swing, Ray, Co WNeanr, J.. & Os W-W Grinder Corporation 25 
React Weight Seale Co is Nett & Fry Co. Wallace The . 
Becelsior Milling Co amend Ce Wallace @ Tiernan Co., Inc 
Pafard, Oenrad, tine Import Ce. Waish Grain Co. 18 
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Germany Admitted 
to IWA, Gets Quota 
of 67,000,000 Bu. 


WASHINGTON-~—-Germany was ap- 
proved as a member of the Interna- 
tional Wheat Agreement by the In- 
ternational Wheat Council in London 
last week. Germany was assigned an 
annua! quota of 67 million bushels 

Objections by the U.K., according 
to reports received here, put off ap- 
proval of the entry of Japan into 
the agreement at this time. Recon- 
sideration of the Japanese entry will 
be taken up when the council re- 
sumes forma] deliberations in June 
or July, 1950 

For this IWA year the entire Ger- 
man quota is assigned to the US 
but in future years the quota will 
be redistributed among other export- 
ing nations on a sliding scale up- 
ward each year while the U.S. quota 
will be correspondingly réduced each 
year in the same amounts as the in- 
crease to the other exporters 

German participation in the agree- 
ment will become effective upon de- 
posit by that country’s government of 
a formal instrument of acceptance 
with the U.S. Department of State 
However, upon such acceptance, sup- 
plies of wheat already shipped by the 
U.S. to Germany this year which have 
not been distributed for consumption 
will be recorded against this year’s 
quota 


CCC AWARDS CONTRACTS 
FOR BIN-TYPE STORAGE 


WASHINGTON — The Commodity 
Credit Corp. has announced making 
awards for the purchase of 81,380,000 
bu. capacity of bin-type and compar- 
able grain storage structures. The 
awards, officials said, are being made 
in accordance with the earlier an- 
nouncement that CCC was prepar- 
ing to buy additional emergency stor- 
age to help handle grain which will 
be turned over to CCC this spring 
under price support programs 

All of the structures being bought 
are of a semi-permanent type which 
can be dismantled and moved to other 
locations and converted to other uses 
when they are no longer required by 
CCC. The awards cal! for delivery 
within 45 days. 

None of the contracts run to more 
than 25¢ bu. of capacity for “erected” 
storage at the site, and the average 
cost is about 22%¢ bu. 

KAUFMAN MEETINGS HELD 


Kaufman Products Co., San Jose 
Cal., conducted meetings of feed deal 
ers recently at Houston, Texas, and 
Phoenix, Ariz., to describe the use of 
the iodinated casein product manu- 
factured by the company. The Hous- 
ton meeting was co-sponsored by 
Uncle Johnny Mills and the one at 
Phoenix by the Valley Feed & Seed 
Co. 

RALSTON EXECUTIVE 
RESCUED 


MEMPHIS—Joseph V. Getlin, a 
gales manager for the Ralston Purina 
Co., St. Louis, and his two sons spent 
a cold half hour in the Mississippi 
River near Memphis recently after 
their canoe capsized in high waves 
in the middle of the river during a 
heavy wigd. 

Mr. Getlin and his sons, Joseph, Jr., 


12, and Mike, 10, were spilled into 
the water when their 18-ft. aluminum 
| eraft overturned, but they managed 

to cling to the canoe until they were 
reseved a half hour later by two fish- 

ermen in a motorboat. 

The three Getlins had left Memphis 
the day before with plans to paddle 
the 683 miles to New Orleans. 
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U.S. Wheat Pact 
Sales Pass 
Halfway Mark 


WASHINGTON — Last week's in- 
crease in U.S. wheat sales reflected 
heavy Economic eration Admin- 
istration procurement authorizations 
of a week earlier «5d pushed total 
U.S. sales under the International 
Wheat Agreement to more than half 
of the guaranteed export quota of 
168 million bushels 

The U.S. has a remaining unfilled 
guaranteed export quota of 81,215,000 
bu.. not including additionally as- 
signed quotas to Germany for this 
year. The assigned Germany quota 
will merely swell the US.'s total 
quota and does not change the opin- 
ion widely held here now that the 
US. will miss its guaranteed export 
quota by nearly 40 million bushels 
this IWA year unless it decides to 
drop its sales price to the floor of 
the wheat agreement. Few persons 
believe that the U.S. will take this 
step since it will be cheaper to hold 
wheat in store here. Once the price 
level was lowered, it would be diffi- 
cult to get it up to the maximum 
price in the new IWA crop year 

France virtually closed its guar- 
anteed export quota this week with 
a registered sale of 1,727,000 bu. to 
the U.K. Australia is within 7,770,000 
bu. of its guaranteed export goal as 
the Indian quota was finally regis- 
tered to the Australian credit. Cana- 
dian registered sales made no sub- 
stantial change in the past week, 
leaving that nation with an unfilled 
sales quota balance of 48,843,000 bu 


IRISH TAKE OVER FEED 
MEETING AT CHICAGO 


CHICAGO-—-The Irish took posses- 
sion of the Chicago Feed Club at its 
dinner meeting the evening of March 
17. 

When tickets for the dinner were 
purchased, all were presented with 
a shamrock, and prior to the serving 


and 10% below the average 
movement since January 1. Market- 
ings for the week were down to 93% 
of the average weekly placements 
10-14 weeks earlier 

The local broiler-feed ratio for 
the week ended March 9 was as fol- 
lows: Broilers averaged 28¢; 20% 
broiler mash averaged $93.54; 1 Ib 
broilers equalled 6 Ib. feed. The pre- 
vious week's averages were: Broilers 
averaged 28.6¢; feed $91.79; 1 Ib 
broilers equalled 62 tb. feed 


Market News 


(Centinued from page 


recently sales of orange pulp were | 


reported as low as $27, delivered 
This further decline has increased 
consumption and a heavy tonnage has 
been bought by cattle feeders during 
the past few days 

Dehydrated alfalfa meal from the 
Imperial Valley is quoted at 46048 
for nearby and April at $45 


Declining Feed 
Volume Indicated 
in Pacific N.W. 


Reports from the feed manufactur- 
ing trade in the Pacific Northwest 
indicated that volume in this area 
will be down this year from a year 
ago, and thus no one is carrying 
heavier inventories than necessary 
for current operations. 

It is stated that turkey operations 
will be substantially curtailed from 
last year, with estimates ranging up 
to 25% fewer birds. These reports 
come from all over the state. Broiler 
producers at the present time are 
said to be in relatively favorabie posi- 
tion, but the operators of laying 
flocks face an unfavorable feed-egg 
ratio, and there is much complaining 
of high costs of grains and feed in- 
gredients 

Manufacturers of dairy feeds com- 
plain of heavy receivables, and one 
of the larger country millers com- 
mented that business conditions today 
are more nearly like the late 30's 
than they have been since that pe- 


RELY ON 


FRUEN’S TOWER BRAND 
ROLLED OATS 


For Large Uniform Flakes 
Freedom From Hulls and Fine Material 


You can include Tower Brand Rolled Oats in mixed 
cars with any of the Fruen products listed below. 


PREDSTUFFS, March 25, 1980—?1 


of corned beef and cabbage, Mary riod. TOWER BRAND ROLLED OATS CRESCENT FPULVERIZED OATS 
(Steam Relled) 


Olympia Fields Country Club June 
27, were announced 

Harris T. Lyon, Allied Mills, Inc., 
president, had charge of the meeting 

LOUIS KARNOPP DEAD 

MARIBEL, WIS.—Louis Karnopp, 
59, manager of the Maribel Grain Co., 
died recently of a heart attack in 
his office after returning from a busi- 
ness trip. He had been with the Mari- 
bel firm for 30 years as manager. 
Survivors are his widow, two broth- 
ers and three sisters. 


CHICK PLACEMENTS IN 
DELMARVA INCREASE 


SALISBURY, MD.—-The placement 
of chicks in Delmarva broiler houses 
during the week ended March 11 in- 
creased 3% above the previous week 
to 3,679,000. However, average week- 
ly placements since the first of Janu- 
ary have been 6% below the com- 
parable period last year. Loca! hatch- 
ings increased by 3% and inship- 
ments by 4% over a week earlier 

The number of eggs set was slightly 
below the previous week and 12% be- 
low a year ago. Since the first of 
the year, settings have averaged 12% 
under the comparable period last 
year. 

Marketing of broilers and fryers 
by Delmarva producers continued 
to decline in volume and, at 2,541,- 
000, was 8% below the previous week 


around $56@57, with little trading, 
and oats a dollar or so higher. Mill- 
feed was steady at $46.50, delivered 
common transit points 

Fish meal was easy at $2 a unit 
Seattle, for Canadian herring meal, 
meatscraps were held for the same 
figure but sales were lacking. Lin- 
seed oil meal was very high, having 
moved up from $76 ex-dock, Seattle, 
to $80 for domestic productions which 
are shipped by water from California, 
and cottonseed oi] meal was saggy 
with California producers lowering 
their ideas from $1 to $2 ton during 
the aveek. Alfalfa meal continued to 
be a drug on the market at $40 ton, 
delivered, for 15% fine grind 


Northeastern Feed 
Market Stronger; 
Demand Improves 


The market for feedstuffs in the 
Northeast was notably stronger this 
week as demand improved. It is felt 
by most of the trade that for the 
next month or two, if weather condi- 
tions are not too unseasonably mild, 
there will be quite a heavy demand 
Inventories, now at a low ebb, need 
constant replenishing. 

Ingredient costs, in many instances, 
rose during the week. Oyster shells, 
oat products, soybean oil meal, mill- 
feeds and cottonseed oi] meal were 
up $1@5. 


_ “it rT acc ion, Ingredient costs remained about MIXERS PULVERIZED OATS 
Kay entertained with he ra cordion inp WROLE Gnoats BRAND 
singing and playing Irish tunes. Fol- Bx, P STEEL CUT OAT GROATS OaTs 
lowing the dinner, Dave Malcolm fea- | lists were unchanged. Corn hovered GROUND OAT GROATS OAT FEED (when available) 
tured a number of Irish stories be- | in the $57.50@59 price range, with GLENWOOD FEEDING OAT MEAL STEAM ROLLED WHOLE BARLEY 

STANDARD BRAND GROUND BARLEY 
tween his tap dancing numbers some locally held stocks being quoted vate ote aneEED HULLED BARLEY FLAKES ; 
Two resident and one non-resident at discounts from spot shipments DAIRY BRAND COARSE GROUND (Mas. 8%% Gher) 
: > » cert. GLENWOOD BAKLEY (halled) 
members were voted in, and plans for | from the East which have to be certi — 
STAK BRAND PULVYERIZED STAR HULLED BARLEY 
the first golf party, to be held at | fied clean of corn borer. Barley was MIXED FEED OATS STEEL CUT DURUM WHEAT 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINN. 


Call 


Van Dusen Harrington Co. 


for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS > 


CONSUMERS SOYBEAN MILLS, Inc. 
dobbers and Producers 


SOYBEAN OIL MEAL 


Phone: BR 6781 


1122 Flour Exchange 


MINNEAPOLIS, MINN. 
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CAROTENE, 


(Karrer, Kuhn) 


Just Think- 


: 6,600.000,000,000,000,000,000 


E of these Complex Molecules 
: in a 100-lb. bag! 
: Complex? Sure it's complex, yet — — This 


precursor of Vitamin A is made simple in its 
complexity, to the feed manufacturer purchasing 
Blended CARO-GREEN Alfalfa Meal, guaranteed 
100,000 |. U.s per pound by the CHROMATO- 


i GRAPHIC METHOD* of Carotene determination 
— — The THRIFTY WAY TO VITAMIN A! 

: * The OFFICIAL A.0.A.C. METHOD 
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BOARD OF TRADE BUILDING 


KANSAS CITY 6, MISSOURI 


| 
4 . 
ae 
j 
Ke 
4 
yeamorant 


